Learn to live and laugh— 
Thus delay your epitaph 


By GEORGE 
F. TAUBENECK 


Story of the Week 
Gags of the Week 
Add Baseball Stories 
Hold Your Breath 


More Good Baseball Stories 


Story of the Week 


In a lot of respects the 1954 
World Series was a disappoint- 
ment. To take the bad taste away, 
let’s close the season with a few 
more backward glances at the 
Funny Side of Baseball. 

Last question on the ninth-grade 
examination: 

“Name the nine greatest Ameri- 
cans.” 

Miss Pundit’s class filed out 
quietly—all except Joey—and 
handed in their papers. 

“What’s your trouble, Joseph?” 

“IT can’t decide on the greatest 
shortstop,” he gnawed his pencil. 


Gags of the Week 


According to the late Harry 
Heilmann, “Lippy Leo’”’ Durocher’s 
weakness as a hitter was a pitched 
ball. 


Imagine the pathos which pre- 
ceded this want-ad in St. Louis- 
published “bible of baseball,” The 
Sporting News. 

FOR SALE. Umpire attire, size 
40, and full equipment. Used only 
three months. 

“Phil Sklar, who plays first 
base for Toscannini’s NBC sym- 
phonic orchestra, flew from New 
York to Detroit for the first time 
in 17 years.”—Detroit News. 


Add Baseball Stories 


Legendary Chris Von der Ahe, 
vaudeville-type Dutchman who 
owned the St. Louis Browns long 
ago, didn’t have the only odd name 
on the front-office roster. 

His chief assistants were 
weighted down with the handles of 
Diddleback and Muckenfuss. 


Every year Republican and 
Democrat members of Congress 
stage a “hotly contested” baseball 
game betwixt themselves. Nor- 
mally it’s a wheel-chair farce; and 
the 1953 exhibition was no excep- 
tion. 

Representative Ayres of Ohio 
bunted himself to first base, ad- 
vanced to second on a wild pitch, 
and puffed to third on an error. 

Next batter grounded to the 
pitcher (Rep. Wheeler, Dem., of 
Georgia). Wheeler tried to field 
the ball, fumbled, and writhed to 
the ground in apparent pain. 

Solicitously the Ohio Congress- 
man ambled over to see if he could 
help his supposedly injured 
collegue. With glee the latter put 
the ball on Ayers, ending the 
rally. 

“Now, ‘tis said, Congressman 
Ayers has vowed he’ll never trust 
a Democrat again. 


Let “Jumping Joe’ Dugan, who 
third-based five American League 
Championship teams, tell how he 
was recruited originally. 


(Concluded on Page 8, Col. 4) 
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What’s Carry-Over on Room Units? 


Tecumseh Products Makes Study Which Indicates That 
lt May Be 400,000 Units, Not 600,000 to 900,000 


DETROIT — What will be the 
carry-over of 1954 models of room 
air conditioners into 1955? Will it 
be the 600,000 to 700,000 units that 
is being kicked around as an au- 
thentic figure by some in the in- 
dustry? Or will it be the 400,000 or 
less figure that certain interested 


parties, who have studied the 
situation closely, believe more 
likely. 


Those who hold for the lower 
figure base their estimate on 
figures taken for what might be 
called the “market year” for air 
conditioning — September to Sep- 
tember. Thus, any units built from 
Sept. 1, 1954 through Dec. 31, 1954 
should not be taken into considera- 
tion in the “carryover” estimate. 

Officials of Tecumseh Products 
Co., who are conceded to have 
built compressors for a majority 
of the room air conditioners man- 
ufactured and who have access to 
some authoritative figures in the 
“market year” just closed, state 
their case for the lower carry-over 
figure in the following fashion: 

“The first and most important 
point which we believe tends to 
over-estimate production is the 
fact that the base referred to is 
usually a calendar year. Our ex- 


York Corp. Sets Up 3 
Separate Divisions 


YORK, Pa. — Stewart Lauer, 
president of York Corp., has an- 
nounced a substantial realignment 
of the company’s organization both 
at headquarters in York and in 
the field. 

Lauer said the new basic plan of 
operation sets up three self-con- 
tained divisions, responsible to the 
president, as contrasted with the 
straight functional organization 
plan under which the company has 
been operating since 1928. 

The three divisions are Indus- 
trial, Commercial, and Interna- 
tional. The Industrial Div. is 
headed by R. K. Serfass, vice presi- 
dent and general manager; the 
Commercial Div. by J. K. Louden, 
vice president and general man- 
ager; and the International Div. 
by C. B. Morrison, managing direc- 
tor, with offices in New York and 
London. 

In the old plan, the president 
was responsible for coordination of 
the functional groups of sales, en- 


(Concluded on Back Page, Col. 4) 


Kelvinator Introduces 


Six-Model Range Line 


DETROIT—Kelvinator last week 
introduced to its distribution or- 
ganization a new six-model elec- 
tric range line for 1955 featuring 
disposable oven linings, 2-in-1 
“Rocket” surface units operated 
by “Dual Picto-Heat” switches, 
and new styling. 

The line includes five 40-in. 
models and a 30-in. model. Sug- 
gested retail prices range from 
$199.95 to $449.95. 

D. A. Packard, general sales 
manager, said Kelvinator engi- 
neers designed special racks to 


(Concluded on Page 4, Col. 1) 


Nashville Room Unit Sales 
Up 1,720 In Year 


NASHVILLE, Tenn. — Sales 
of room air conditioners from 
Sept. 1, 1953 to Aug. 31, 1954— 
as reported sold for use in 
Nashville and Davidson County 
—totaled 8,726, compared with 
7,006 in the comparable period 
a year earlier, according to Wil- 
liam D. Hall, sales promotion 
manager of Nashville Electric 
Service. 

Hall said the report repre- 
sents 43 different brand names 
and was compiled in coopera- 
tion with dealers and distribu- 
tors. 


perience indicates that room cool- 
er manufacturers will begin build- 
ing units in September or October 
of the previous year. 

“That is, production of 1954 
units begins in September of 1953 
and hits a peak in February of 
1954. By the end of August, pro- 
duction for 1954 sales has been 
completed and production of 1955 
models will begin. Therefore, any 
production figure for the 1954 mar- 
ket must use the Sept. 1, 1953 to 
Aug. 31, 1954 period as a base. 

“Since this period is now com- 
plete, we may estimate fairly accu- 
rately that production in this 
period (1954 models) was 1,650,- 
000 room air conditioners. Some 
reports have placed this produc- 
tion figure at 1,800,000 units, 
which we believe is far too high. 

“The second phase of this 
analysis is to determine how many 
of the 1954 models will be carried 
over into the 1955 market. Some 
other estimates on this factor put 
the carry-over figure as high as 
900,000, with the figure most gen- 
erally used being 600,000 or 
650,000. Again, we do not believe 
that the figures will support this 
estimate. 

“Two approaches are possible to 
determine a more realistic figure: 

“One method is to estimate the 
retail sales total and compare it 
with production. It is hard tc be- 
lieve that 1954 retail sales of 
room air conditioners was not 


(Concluded on Back Page, Col. 1) 


Studebaker-Packard 
Set To Diversify 


NEW YORK CITY — Approval 
was given to the proposed pro- 
gram for diversification of the 
manufacturing activities of Stude- 
baker-Packard Corp. by the board 
of directors of the recently merged 
firm at its first meeting. 

James J. Nance, president of 
Studebaker-Packard, had previ- 
ously stated that he hoped to 
diversify the company’s line of 
products. 

However, Nance said that no 
details could be given at this time 
on the type of non-automotive 
products that Studebaker-Packard 
might produce. Because of his 
background in appliances and re- 
frigeration, many observers have 
predicted that the new products 
would be in those fields. 


JOSEPH W. KRALL 


Krall Is Named as 
McCray President 


KENDALLVILLE, Ind.—Joseph 
W. Krall has been elected presi- 
dent of the McCray Refrigerator 
Co., Inc. here, manufacturer of 
commercial refrigerators, and 
Palmer Mfg. Corp., Phoenix, Ariz., 
a wholly owned subsidiary of Mc- 
Cray, the firm’s board of directors 
has announced. 

Krall, who had been executive 


' vice president of Tyler Refrigera- 


tion Corp., takes over’ his new 
duties Oct. 11. He succeeds H. M. 
Haase, who resigned as McCray 
president a short time ago. 

McCray is one of the oldest and 
largest manufacturers of commer- 
cial refrigerators in the field. The 
Palmer Mfg. Corp. has been pro- 
ducing evaporative type air condi- 
tioners, farm and home freezers, 
and gas-fired heating equipment. — 

Krall had been with Tyler as 
executive vice president since 
April, 1945. Prior to that he had 
been with Detroit Controls Corp. 
as manager of the refrigeration 
division, having been with that 
firm for 10 years. Before that he 
had been connected with the At- 
lantic & Pacific food chain. He is 
a graduate of Pennsylvania State 
college. 


(Concluded on Page 21, Col. 2) 


Mitchell Residential 
System Will Install 
For ‘Under $1,000’ 


CHICAGO—By offering a new 
residential air conditioner to com- 
pletely cool a five, six, or seven- 
room home, installed at $995, 
Mitchell Mfg. Co. “has opened up 
a new middle income market for 
complete home air conditioning,” 
according to the company. 

The Mitchell offer includes the 
new 3-hp., water-cooled unit that 
attaches to existing ductwork and 
is controlled automatically by the 
heating thermostat. 

“We have opened a new market 
for residential air conditioners,” 
stated B. A. Mitchell, company 
president. “Our new packaged 
home refrigeration circuit which 
incorporates many advanced »re- 
frigeration developments, allows us 
to produce these units at a lower 
cost than ever before,” he ex- 
plained. 

The Mitchell company, it was 


(Concluded on Page 4, Col. 5) 


Rewa To Meet 
In St. Louis 


October 21-22 


Joint Meeting with ARI 
Planned for October 22; 
5 Speakers Announced 


COLUMBUS, Ohio—Better man- 
agement and more sales will be 
the theme of the 19th annual 
meeting of the Refrigeration 
Equipment Wholesalers Associa- 
tion, when the group gathers in 
the Jefferson hotel in St. Louis on 
Oct. 21 and 22. 

More than 300 wholesalers and 
manufacturers are expected to at- 
tend the event which will include 
a combined meeting with the Air- 
Conditioning and _ Refrigeration 
Institute on Friday, Oct. 22. 

REWA’s annual business meet- 
ing will be held Thursday morn- 
ing and will be followed in the 
afternoon by a panel discussion on 
credit control and a talk on sales 
training. 

After the combined meeting on 
Friday morning, members of both 
groups will be given an oppor- 
tunity to speak out “for the good 
of the air conditioning and refrig- 


eration industry” during’ the 
afternoon. 
Five speakers, all experts in 


their fields, are scheduled to ad- 
dress the convention. 

Headliner will be Dr. Kenneth 
McFarland, educational consultant 
for the American Trucking Asso- 
ciations, who will speak at the 
Friday luncheon on “The ‘U’ in 
Business.” 

During the Friday morning ses- 
sion, Leonard V. Finder, vice presi- 


(Concluded on Page 21, Col. 3) 


Frigidaire Offers 
Add-on Home Uni 


DAYTON—A new line of Frigid- 
aire air conditioners of the type 
that can be joined to almost: any 
existing forced air heating sys- 
tem to provide year-round comfort 
is now ready for the consumer 
market. 

This was announced by Herman 
F. Lehman, Frigidaire general 
sales manager, at a_ three-day 
meeting for the company’s key dis- 
tributor and branch sales person- 
nel. He forecast that annual sales 
of equipment for air conditioning 
entire homes will reach $147,000,- 
000 in 1960. 

The newly-introduced Frigidaire 
“add-on” air conditioner line offers 
units in 2, 3, and 5-ton capacity 
sizes and stresses great flexibility 
of installation in conjunction with 
any forced air furnace, whether in 
an older home or new construction, 
it was stated. 

The units are designed and fabri- 
cated to be installed as a complete 
unit or in sections. Decorative 
steel side panels can be removed 
easily and the coil and fan sec- 
tion quickly lifted from the top of 


(Concluded on Page 4, Col. 4) 
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6 G-E Distributor Meetings Present 
1955 Packaged Conditioner Sales Plans 


BLOOMFIELD, N. J. — General 
Electric Co.’s 1955 sales plans for 
packaged air conditioners were 
presented to the field Sept. 24 to 
Oct. 8. 

A flying management team met 
with G-E distributors in six cities 
around the country to present the 
company’s “Dealer Profit Plan.” 

One of the key points of this 
plan allows an end user to pur- 
chase cooling equipment during 
the fall and winter with only 10% 
down, deferring other payments 
until the next year’s cooling sea- 
son begins. 

With a similar plan last year, 
the company said, G-E dealers 
sold more packaged air condition- 
ers in fall and winter than they 
had during the summer. 

Led by F. J. Van Poppelen, gen- 
eral manager of the Air Condition- 
ing Div., and G. K. Iwashita, gen- 
eral manager of G-E’s Commercial 
and Industrial Air Conditioning 
Dept., the management team held 
meetings in New York City, Cleve- 
land, Chicago, Atlanta, New Or- 
leans, and Los Angeles. 

In describing the Dealer Profit 
Plan, Iwashita said: 

“We realize that a company is 
only as good as the dealers who 
represent it. Consequently we have 
built the plan on a foundation of 
G-E-distributor-dealer teamwork. 


“It is a complete operating guide 
for year-round sales activity, 
covering market opportunities, 
product and warranty, advertising, 
sales helps, and training and 
financing. It shows the dealer 
where, when, and how to sell, and 
gives him the tools to sell with, 
plus financing assistance to op- 


erate with a minimum invest- 
ment.” 
Phases of the plan including 


dealer inventory financing, dealer 
warehousing plan, and work-in- 
process financing enable dealers to 
carry adequate stock and make 
quick installation without tying up 
working capital, it was explained. 

Also important to distributors 
is the new inventory control pro- 
gram which ties a distributor’s 
movement :of merchandise to his 
yearly sales goal and gives him a 
constant check on the progress 
made by his organization, the com- 
pany said. 

New sales tools include a retail 
salesman’s book, “The Machine 
That Makes Money,” and a kit de- 
signed to aid the dealer in ap- 
proaching and selling supermar- 
kets. A special direct mail cam- 
paign to boost fall and winter 
sales was also introduced and ap- 
plication courses and dealer de- 
velopment plans were presented. 

Headquarters personnel at the 


meeting series in addition to Van 
Poppelen and Iwashita included 
Jack S. Beldon, Air Conditioning 
Div. manager of marketing; W. F. 
R. Karsten, Commercial and In- 
dustrial Air Conditioning Dept. 
marketing manager; J. J. Heffer- 
nan, CID manager of sales plan- 
ning; and C. J. Rigby, CID man- 
ager of distribution planning. 


New Quartermaster Center 
Has Climatic Research Bldg. 


WASHINGTON, D. C.—The new 
Quartermaster Research and De- 
velopment Center at Natick, Mass., 
“is unique in that it is the first 
scientific installation designed to 
permit study of human physical 
reaction and evaluation of experi- 
mental military equipment under 
virtually all known climatic condi- 
tions which may be artificially pro- 
duced at will,” the Department of 
the Army announced recently. 

An outstanding feature of the 
center is the Climatic Research 
building which eventually will 
house climatic chambers in which 
may be produced _ simulated 
weather conditions ranging from 
-70° F. to 168° F.; from tropical 
cloudbursts to Arctic snowstorms, 
with winds up to 40 miles an hour, 
the department said. 

The $11,000,000 scientific cen- 
ter, located on Lake Cochituate, 
about 15 miles west of Boston, rep- 
resents a consolidation of Quarter- 
master Corps research laboratories. 


COOL 


JUST A ROOM OR TWO... 


OR COOL AN ENTIRE BUILDING 


Residential Combination 
Heating-Cooling Units 


Evaporative Condensers 
and Cooling Towers 


To see if you qualify for a 
direct factory franchise, 
write us on your company 


2, 3,5, 7%, 
and 10-ton 
Packaged Units 


Air Conditioning and Refrigeration 
Offers You MORE OPPORTUNITIES 


For Sales and Profit 
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Condensing Units— 
15 through 80 tons 
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CONTROLLED COOLING 
FOR PROCESSING... 


OR REFRIGERATE AN ENTIRE 
STORAGE ROOM 


Go All the Way with Guefis 


the company that gives you everything you need to do practically any 
refrigerating or air conditioning job. Curtis quality is your assurance that those 
jobs will be Right—that customers will be completely satisfied. 

And with Curtis, you never work alone. National advertising in Saturday Evening 


letterhead. Post, Time, Newsweek and other important publications helps sell Curtis to 


prospects near you. 


Pelee ae nccnsdedatine wacuima o1visien 


of Curtis Manufacturing Company 
1912 Kienlen Avenue - 


St. Lovis 20, Missouri 808 


VIEW LOOKING DOWN into unused air-shaft where contractor 


installed packaged air conditioners to cool Ferrel hospital in 
Eldorado, Ill. 


Hospital’s Unused Air Shaft Used To 
House 3 Packaged Air Conditioners 


ELDORADO, Ill. — An old- 
fashioned air shaft is no longer of 
any use for ventilation when air 
conditioning enters the picture. 

Realizing this, Tommy Cannan 
of Cannan’s Tin Shop, General 
Electric dealer here, was able to 
utilize the unused air shaft of El- 
dorado’s Ferrel hospital to house 
three G-E packaged units. The air 
shaft was covered with clear cor- 
rugated plastic to shed rain and 


snow and admit light. 

The entire 50-bed hospital is 
cooled by 30 tons of air condition- 
ing. One 15-ton unit serves the 
first floor and kitchen and dining 
rooms in the basement. Two 714- 
ton units condition the second 
floor. Perimeter-type distribution 
is used. 

Cannan’s Tin Shop is a dealer of 
U. S. Steet Metal and Roofing Co., 
G-E distributor in Evansville, Ind. 


Johnson-Davis Co. Formed 
To Represent Manufacturers 


CHICAGO — Formation of The 
Johnson-Davis Co., representing 
manufacturers in the sale of re- 
frigeration products, was  an- 
nounced here recently. 

J. S. Davis, former director of 
public relations of Borg-Warner 
Corp., heads the new company as 
president, with offices at 952 N. 
Michigan Ave., Chicago. 

Other officers are C. S. Davis, 
Jr. and J. E. Johnson, vice presi- 
dents; Harvey Weeks, secretary; 
and Owen Trayner, treasurer. 

Davis also has formerly served 
Borg-Warner as director of adver- 
tising and as a sales executive of 
Borg-Warner Service Parts Co. and 
Borg-Warner International Corp. 


Detroit AsrE Will Hear 
Utility View on Service 
To Air Conditioners 


DETROIT—Problems of extend- 
ing electrical service to air condi- 
tioning installations will be dis- 
cussed at the November meeting of 
the Detroit section of the Ameri- 


ean Society of Refrigerating En- | 


| Bug Peerless 


gineers, which will be held in the 
Detroit Edison Co. service building 
at 7:30 p.m., Monday, Nov. 8. 
The engineers will receive a gen- 
eral orientation of the service 
building air conditioning from 
Raymond Q. Duke, engineering 


supervisor of the utility’s build- | 
ing operations department, to open | 


the meeting and then will tour the 
building’s air conditioning facili- 
ties. 

The subject of extending service 
to air conditioning installations 
will be covered by Laurence J. 
VanTuyl, general supervisor of in- 
spection for the utility’s sales de- 
partment. 


MOTOR BASE ADAPTERS 
Sell Many Other Themes 


Keep them in 
stoc Service- 
men will pick 
up adapters 
and motors, 
carry them in 
their cars, and 
complete serv- 
ice on the job 
in one call. Eliminates delay of having 
motors away for rebuilding. Adapters 
are easy to install, fit any base. No 
rotor shaft too long or too short. They 
also bring you more sales in motors, 
pit ~~ 8, ns etc. 

to 3 H.P. Inclusive 


‘Sebeoien Send Associates, Inc. 
3475 East Nine-Mile Road 
Hazel Park, Michigan 


Gibson To Show ’55 Lines 
To Distributors Oct. 21-22 


GREENVILLE, Mich. — Plans 
are being completed by Gibson Re- 
frigerator Co. here for the intro- 
duction of Gibson’s 1955 lines at 
a national distributor convention 
at The Palmer House in Chicago 
Oct. 21 and 22. 


IDEAL cooter corporation 
2953 EASTON AVE. «+ ST.LOUIS 6, MO 


FOR PERFORMANCE 


Flash Coolers 
Fin Coils 


Flash Pans 


The Peerless Line of quality products 
is designed and constructed to meet 
every demand of modern commercial 
refrigeration. Our Flash Coolers, Fin 
Coils and Flash Cooler Pans have 
proved their superiority in perform- 
ance under widely var operating 
conditions. They are Lae with an 
eye to appearance, economy of space, 
and the utmost convenience in instal- 
lation and servicing. Louvers fabri- 
cated from polished aluminum. Made 
in a wide variety of standardized sizes 
and styles—all of unchallenged 
Peerless aga Write for Bulletin 
49G today 
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JUST A ROOM OR TWO... 


OR COOL AN ENTIRE BUILDING 


OF SUCCESSFUL MANUFACTURING EXPERIENCE 
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6 G-E Distributor Meetings Present 
1955 Packaged Conditioner Sales Plans 


BLOOMFIELD, N. J. — General 
Electric Co.’s 1955 sales plans for 
packaged air conditioners were 
presented to the field Sept. 24 to 
Oct. 8. 

A flying management team met 
with G-E distributors in six cities 
around the country to present the 
company’s “Dealer Profit Plan.” 

One of the key points of this 
plan allows an end user to pur- 
chase cooling equipment during 
the fall and winter with only 10% 
down, deferring other payments 
until the next year’s cooling sea- 
son begins. 

With a similar plan last year, 
the company said, G-E dealers 
sold more packaged air condition- 
ers in fall and winter than they 
had during the summer. 

Led by F. J. Van Poppelen, gen- 
eral manager of the Air Condition- 
ing Div., and G. K. Iwashita, gen- 
eral manager of G-E’s Commercial 
and Industrial Air Conditioning 
Dept., the management team held 
meetings in New York City, Cleve- 
land, Chicago, Atlanta, New Or- 
leans, and Los Angeles. 

In describing the Dealer Profit 
Plan, Iwashita said: 

“We realize that a company is 
only as good as the dealers who 
represent it. Consequently we have 
built the plan on a foundation of 
G-E-distributor-dealer teamwork. 


“It is a complete operating guide 
for year-round sales _ activity, 
covering market opportunities, 
product and warranty, advertising, 
sales helps, and training and 
financing. It shows the dealer 
where, when, and how to sell, and 
gives him the tools to sell with, 
plus financing assistance to op- 
erate with a minimum _ invest- 
ment.” 

Phases of the plan including 
dealer inventory financing, dealer 
warehousing plan, and work-in- 
process financing enable dealers to 
carry adequate stock and make 
quick installation without tying up 
working capital, it was explained. 

Also important to distributors 
is the new inventory control pro- 
gram which ties a distributor’s 
movement :of merchandise to his 
yearly sales goal and gives him a 
constant check on the progress 
made by his organization, the com- 
pany said. 

New sales tools include a retail 
salesman’s book, “The Machine 
That Makes Money,” and a kit de- 
signed to aid the dealer in ap- 
proaching and selling supermar- 
kets. A special direct mail cam- 
paign to boost fall and winter 
sales was also introduced and ap- 
plication courses and dealer de- 
velopment plans were presented. 

Headquarters personnel at the 


meeting series in addition to Van 
Poppelen and Iwashita included 
Jack S. Beldon, Air Conditioning 
Div. manager of marketing; W. F. 
R. Karsten, Commercial and In- 
dustrial Air Conditioning Dept. 
marketing manager; J. J. Heffer- 
nan, CID manager of sales plan- 
ning; and C. J. Rigby, CID man- 
ager of distribution planning. 


New Quartermaster Center 
Has Climatic Research Bldg. 


WASHINGTON, D. C.—The new 
Quartermaster Research and De- 
velopment Center at Natick, Mass., 
“is unique in that it is the first 
scientific installation designed to 
permit study of human physical 
reaction and evaluation of experi- 
mental military equipment under 
virtually all known climatic condi- 
tions which may be artificially pro- 
duced at will,” the Department of 
the Army announced recently. 

An outstanding feature of the 
center is the Climatic Research 
building which eventually will 
house climatic chambers in which 
may be_ produced _ simulated 
weather conditions ranging from 
-70° F. to 168° F.; from tropical 
cloudbursts to Arctic snowstorms, 
with winds up to 40 miles an hour, 
the department said. 

The $11,000,000 scientific cen- 
ter, located on Lake Cochituate, 
about 15 miles west of Boston, rep- 
resents a consolidation of Quarter- 
master Corps research laboratories. 


Residential Combination 
Heating-Cooling Units 


Evaporative Condensers 
and Cooling Towers 


To see if you qualify for a 
direct factory franchise, 
write us on your company 


letterhead. 


Efficient Room Air 
Conditioners 


2, 3,5, 7%, 
and 10-ton 
Packaged Units 


Air Conditioning and Refrigeration 
Offers You MORE OPPORTUNITIES 


For Sales and Profit 


Condensing Units— 
15 through 80 tons 


Nt 
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LA 


Condensing Units— 
15 through 80 tons 
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CONTROLLED COOLING 
FOR PROCESSING... 


OR REFRIGERATE AN ENTIRE 
STORAGE ROOM 


ayy, 


Go All the Way with Guetis 


the company that gives you everything you need to do practically any 
refrigerating or air conditioning job. Curtis quality is your assurance that those 
jobs will be Right—that customers will be completely satisfied. 

And with Curtis, you never work alone. National advertising in Saturday Evening 
Post, Time, Newsweek and other important publications helps sell Curtis to 
prospects near you. 


LaceeP la. aceniecaatine MACHINE DIVISION 


of Curtis Manufacturing Company 


1912 Kienlen Avenue + St. Lovis 20, Missouri 808 


VIEW LOOKING DOWN into unused air-shaft where contractor 
installed packaged air conditioners to cool Ferrel hospital in 
Eldorado, Ill. 


Hospital’s Unused Air Shaft Used To 
House 3 Packaged Air Conditioners 


ELDORADO, Ill. — An old- 
fashioned air shaft is no longer of 
any use for ventilation when air 
conditioning enters the picture. 

Realizing this, Tommy Cannan 
of Cannan’s Tin Shop, General 
Electric dealer here, was able to 
utilize the unused air shaft of El- 
dorado’s Ferrel hospital to house 
three G-E packaged units. The air 
shaft was covered with clear cor- 
rugated plastic to shed rain and 


snow and admit light. 

The entire 50-bed hospital is 
cooled by 30 tons of air condition- 
ing. One 15-ton unit serves the 
first floor and kitchen and dining 
rooms in the basement. Two 714- 
ton units condition the second 
floor. Perimeter-type distribution 
is used. 

Cannan’s Tin Shop is a dealer of 
U. S. Steet Metal and Roofing Co., 
G-E distributor in Evansville, Ind. 


Johnson-Davis Co. Formed 
To Represent Manufacturers 


CHICAGO — Formation of The 
Johnson-Davis Co., representing 
manufacturers in the sale of re- 
frigeration products, was an- 
nounced here recently. 

J. S. Davis, former director of 
public relations of Borg-Warner 
Corp., heads the new company as 
president, with offices at 952 N. 
Michigan Ave., Chicago. 

Other officers are C. S. Davis, 
Jr. and J. E. Johnson, vice presi- 
dents; Harvey Weeks, secretary; 
and Owen Trayner, treasurer. 


Davis also has formerly served 
Borg-Warner as director of adver- 
tising and as a sales executive of 
Borg-Warner Service Parts Co. and 
Borg-Warner International Corp. 


Detroit ASRE Will Hear 
Utility View on Service 


To Air Conditioners 


DETROIT—Problems of extend- 
ing electrical service to air condi- 
tioning installations will be dis- 
cussed at the November meeting of 
the Detroit section of the Ameri- 
can Society of Refrigerating En- 
gineers, which will be held in the 
Detroit Edison Co. service building 
at 7:30 p.m., Monday, Nov. 8. 

The engineers will receive a gen- 
eral orientation of the service 
building air conditioning from 
Raymond Q. Duke, engineering 
supervisor of the utility’s build- 
ing operations department, to open 
the meeting and then will tour the 
building’s air conditioning facili- 
ties. 


The subject of extending service | 


to air conditioning installations 
will be covered by Laurence J. 
VanTuyl, general supervisor of in- 
spection for the utility’s sales de- 
partment. 


MOTOR BASE ADAPTERS 


Sell Many Other Items 
Keep them in “ 
stock. Service- 
men will pick 
up adapters 
and motors, 
carry them in 
their cars, and 
complete serv- 
ice on the job 
in one call. Eliminates delay of having 
motors away for rebuilding. Adapters 
are easy to install, fit any base. No 
rotor shaft too long or too short. They 
also bring you more sales in motors, 
belts, pulleys, controls, etc. 

SIZES FOR % to 3 H.P. Inclusive 


Engineering Research Associates, Inc. 
3475 East Nine-Mile Road 
Hazel Park, Michigan 


Gibson To Show ’55 Lines 
To Distributors Oct. 21-22 


GREENVILLE, Mich. — Plans 
are being completed by Gibson Re- 
frigerator Co. here for the intro- 
duction of Gibson’s 1955 lines at 
a national distributor convention 
at The Palmer House in Chicago 
Oct. 21 and 22. 


WRITE 


IDEAL cooter corporation 
2953 EASTON AVE. «+ ST.LOUIS 6, MO 


Buy Peerless 


FOR PERFORMANCE 


Flash Coolers 
Fin Coils 
Flash Pans 


The Peerless Line of quality products 
is designed and constructed to meet 
every demand of modern commercial 
refrigeration. Our Flash Coolers, Fin 
Coils and Flash Cooler Pans have 
proved their superiority in perform- 
ance under widely varying operating 
conditions. They are built with an 
eye to appearance, economy of space, 
and the utmost convenience in instal- 
lation and servicing. Louvers fabri- 
cated from polished aluminum. Made 
in a wide variety of standardized sizes 
and styles—all of unchallenged 
Peerless quality. Write for Bulletin 
49G today. 


| Peerless of America, inc. 


a 


Chicago 22, Illinois 
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Carrier Net Profit for First 10 Months of ’54 
15% Greater Than In 1953; Sales Down 


SYRACUSE, N. Y.—Net profits 
of Carrier Corp. for the first 10 
months of fiscal 1954 were 15% 
greater than in the corresponding 
period a year earlier, Cloud 
Wampler, president, told the New 
York Society of Security Analysts. 

Wampler also revealed that the 
company’s completed sales for the 
first 10 months of fiscal 1954 
totaled $125,628,000 as compared 
with $133,747,000 in the same 
period last year. 

The net decrease resulted from 
a decline of $21,303,000 in govern- 
ment business which was not en- 
tirely offset by an increase of $13,- 
184,000 in civilian sales. Total 
civilian business for the period was 
$90,813,000, the gain being almost 
17%. 

“Completed sales of Carrier for 
fiscal 1954 as a whole cannot be 
accurately estimated at this time,” 
Wampler said, “but I believe they 
will be 10% to 15% less than in 
the preceding year.” 


STOCK EARNINGS 
PREDICTED 


He also expressed the opinion 
that Carrier would earn some- 
what more than the $4.19 per com- 
mon share reported for last year. 

It was emphasized that the earn- 
ings estimate for fiscal 1954 is 
management’s “present best 
guess,” and that the final figure 
will depend on a number of deter- 
minations which will be made as 
the fiscal year draws to a close on 
Oct. 31. 

Wampler noted that many Car- 
rier stockholders may be disap- 
pointed in this year’s earnings in 
view of the widely publicized bene- 
fits stemming from the elimination 
of the excess profits tax and then 
made this statement: 

“Let me remind you that our 
position has always been that most 
of these tax savings will be passed 
along to the customer just as are 
most tax burdens.” 


PLANS FOR SOUTHERN PLANT 
HAVE BEEN HELD UP 


The Carrier executive also 
pointed out that the proceeds from 
the common stock financing done 
by Carrier in September, 1953, are 
still invested in U. S. Government 
securities. With respect to addi- 
tional facilities, he said: 

“Our plans for the building of 
a new plant in the southern part 
of the United States have been 
held up pending further study. At 
the moment I cannot tell you ex- 
actly when or where we will build. 
But it is likely that in the spring 


20 Year (ruaranter' 


ON THE 
WETTED 
DECK 
SURFACE 


COOLING 
TOWER: 


“Built like a Battleship’’—econom- 
ical, lastworthy. Pressure-treated 
wood in wetted deck surface guarantees 
against rotting or fungi growth. 
Stainless steel fan and shaft, plus in- 
dividual cabinet coatings of Vinsynite, 
Vinyl Aluminum and chlorinated 
rubber, add important years of life. 
Wholesalers in Principal Cities 


Halstead e Mitchell 
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of 1955 we will embark upon a 
modest construction program in 
the Syracuse area. 

“Looking ahead to fiscal 1955 I 
think the going may be a little 
rough,’ Wampler said as_ he 
pointed out that Carrier “is en- 
gaging in intensive cost reduction, 
vigorous promotional activities, 
and aggressive new product devel- 
opment in order to cope with ex- 
tremely severe competition and 
the threat of lower profit margins.” 

Then he added: “But the longer 
term future of the industry is just 
as bright as ever especially in view 
of the demand for year-round resi; 
dential air conditioning and the 
need for our equipment in exist- 
ing commercial buildings and in- 
dustrial plants as well as new 
structures.” 


Akron ‘Super’ Conditioned 


AKRON, Ohio—Air conditioning 
is a feature of the 4,000 sq. ft. 
supermarket opened in the State 
Road Shopping Center, Cuyahoga 
Falls, by Marchand Saveway Mar- 
kets. 


To Air Condition Buildings 
For Houston World’s Fair 


HOUSTON, Texas — Buildings 
for the planned Houston World’s 
Fair will be air conditioned, offi- 
cials have decided. 

“Techniques of modern exhibit 
presentation and the demand of 
fair visitors for comfortable sur- 
roundings justify the compara- 
tively moderate cost of air condi- 
tioning,” said Dr. W. W. Kem- 
merer, executive director of the 
fair. 

The design committee of the 
board of directors approved the 
recommendation after a survey by 
Booz-Allen & Hamilton, a Chicago 
management consultant firm, which 
is studying the potentialities and 
plans for the fair. 

Representatives of local air con- 
ditioning firms also attended the 
meeting at which fair air condi- 
tioning was approved. 


Medical Center Air Conditioned 


NEW ORLEANS—tThe air con- 
ditioned Jefferson Parish Medical 
Center in Air-Line Park Subdivi- 
sion was formally dedicated re- 
cently. The building has 3,000 sq. 
ft. of space. 


Serfass, Joslin Named 
York Vice Presidents 


YORK, Pa.—Two York Corp. 
executives, Ray K. Serfass, gen- 
eral sales manager, and J. M. L. 
Joslin, manager, industrial rela- 
tions, have been named vice presi- 
dents, according to Stewart E. 
Lauer, president. 

Serfass graduated from York’s 
student training program in 1932 
and has been with the corporation 
ever since, devoting all his efforts 
to sales and sales direction. 

Before joining York in 1948, 
Joslin was in the field of industrial 
relations including connections 
with Sharp & Dohme, Inc. and 
Firestone Tire & Rubber Co. 


Polley Forms Climate Supply Co. 


DALLAS—Ray Polley has an- 
nounced that he recently purchased 
the merchandise of the Dallas 
branch of the Texas Refrigeration 
Supply Co. and will operate a 
wholesaling business in air condi- 
tioning and refrigeration equip- 
ment and supplies as the Climate 
Supply Co. 

Charles L. Wachholtz, Jr. will 
manage the firm. 


Show Hours Announced 
For Dairy Exposition 


WASHINGTON, D. C.—The fol- 
lowing hours have been announced 
for the Dairy Industries Exposi- 
tion, to be held Oct. 25-30 at At- 
lantic City: 

Monday, 
7 p.m. 

Tuesday, Oct. 26—9 a.m. to 6 
p.m. 

Wednesday, Oct. 27—12 noon to 
6 p.m. 

Thursday, 
6 p.m. 

Friday, Oct. 29—12 noon to 6 
p.m. 

Sat., Oct. 30—10 a.m. to 1 p.m. 


The opening and closing times, 
as announced by the Exposition’s 
sponsor, the Dairy Industries 
Supply Association, are geared to 
the convenience of the organiza- 
tions which hold conventions con- 
current with the Show. 

The Exposition is not open to 
the general public. Those seeking 
information about admittance to 
the Exposition should write to the 
Dairy Industries Supply Associa- 
tion, 1108 16th St., N.W., Wash- 
ington 6, D. C. 


Oct. 25—12 noon to 


Oct. 28—9 am. to 
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SOLDER OR SAE FLARE 


For all temperature ranges—all 
operating conditions. 

-5 ton—50 tons “F12” 
-5 ton—80 tons “F22” 


for service 


for life 


Designers and Manufacturers of Thermostatic 
Expansion Valves; Evaporator Pressure 
Regulators; Solenoid Valves; Float Valves; 


Float Switches. 
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no torch 


no tube cutter 
no saw needed! 
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lift out the cage... 


Loosen cap screws, raise power element, 
that’s all! Alco 


come-apart construction gives instant 
access to all working parts... for 


cleaning, 


repair or capacity change. 


21-inch headroom is sufficient space for 
installation and servicing ! 


Save money—save servicetime—install 


ALCO “T” Series Thermo Valves! 


SEE YOUR ALCO WHOLESALER 


6200 
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(Concluded from Page 1, Col. 2) 
hold aluminum foil, which are 
fitted to the oven sides. 

Two deluxe models are equipped 
with the disposable oven linings. 
A year’s supply of pre-cut alumi- 
num foil linings comes with each. 

“Instead of bending and scrub- 
bing to clean the oven,” Packard 
said, the homemaker merely re- 
moves the side racks, disposes of 
the used foil, and replaces it with 
fresh, Pre- -cut sheets. E 


_ GET RID OF NOISE 
- TROUBLE IN YOUR | 


od 


ioe. 


This pump is really quiet... because both pump 
and motor are equipped with long bronze 
sleeve bearings...and because of the noise- 
dampening flexible spring-type coupler. 

The 1522 offers an outstanding array of 
other features for dependable, low-cost oper- 
ation. The “Remite’’ Mechanical Seal, for 
example, ends leakage troubles. It’s self- 
lubricating—harder than glass—wear-proof. 
The impeller is dynamically balanced for 
smooth, vibration-less operation ...the entire 
bearing bracket assembly, including shaft and 
sleeve bearing, is interchangeable. Servicing 
is simple—the 1522 separates into three parts. 


All these plus values cost no more—the 
B & G 1522 Pump is competitively priced! It is 
available as an all-iron, bronze-fitted, all- 
bronze or a stainless steel unit, with capacities 
to 150 GPM, heads to 115 ft. Send for Catalog. 


A complete line of refrigera- 
tion and air conditioning 
components . . . Centrifugal 
Pumps, Evaporators, Con- 
densers, Liquid Receivers, 
and Heat Exchangers. 


NEW ELECTRIC RANGE 
OVEN has side racks fit- 
ted with “‘Reynolds-Wrap” 
disposable aluminum foil 
sheets. For cleaning, the 
racks lift out readily, and 
a simple change of foil 
eliminates bending and 
scrubbing. Other remov- 
able, washable parts on 
this 1955 Kelvinator that 
make cleaning easier in- 
clude the entire oven 
bottom, and surface unit 
porcelain drip pans and 
chrome rings. 


Kelvinator Bows ’55 Range Line-- 


Combined with a removable oven 
bottom, which may be taken out 
completely and washed at the sink 
as readily as any utensil, the sur- 
face units with removable porce- 
lain drip pans and chrome rings, 
the feature makes the new Kel- 
vinator ranges especially easy to 
clean, according to Packard. 

New 2-in-1 Rocket surface units, 
operated by Dual  Picto-Heat 
switches, offer complete flexibility, 
simplicity, and convenience in 


COOLING INSTALLATIONS 
@ounign TIME BUY A 


B & G sec SERIES -sT 522 " 


_ CENTRIFUGAL PUMP ~ 


INTER- 
CHANGEABLE 
BEARING 
BRACKET 


QUIET, 


QUIET 
BRONZE 
SLEEVE BEAR- 
INGS IN BOTH 
PUMP AND 
MOTOR 


selecting the right heat for each 
cooking need, Packard said. 

He added that the Rocket 6-in. 
surface units are rated at 1,500 
watts, and the 8-in. units at 2,100 
watts, providing great over-all 
cooking speed. 

Something new in controls is 
the Dual Picto-Heat switch, it was 
reported. One-half of the circular 
switch controls the entire area of 
the heating element, while the 
other half operates only the center 
coil, for small-pan cooking. 

The new control permits the 
user to select any of five marked 
heats, from “simmer” to “high,” 
for either full-size or small pans. 
In addition, the user may “dial in” 
any intermediate degree of heat 
she wishes, just like tuning in a 
radio. Lights of different colors 
show which heat position is on, 
and whether the entire surface or 
just the center coil is in use. 

Packard said the newly-designed 
surface units offer three big ad- 
vantages: 

“1. Time saving speed. Heat-up 
speed is almost instantaneous and 
the unit responds rapidly to 
changes in the control-setting. 

“2. Flavor-saving control. Since 
it is known that food flavor is de- 
finitely affected by the cooking 
temperature, the control system is 
designed to provide the correct 
heat uniformly over the entire pan 
bottom at all times. 

“3. Money-saving economy. The 
switches automatically turn the 
surface units on and off at frequent 


intervals in order to maintain the 


IMPELLER % 
DYNAMICALLY & 
BALANCED 


WATER- 
TIGHT 
“REMITE" 


a as: 


FLEXIBLE 


SEAL 


COUPLING — 


B & G precision-built Evaporators and Con- 
densers offer time-tested design—rugged 
construction—scrupulous workmanship— 
all combined to provide top performance 
over a long service life. These units are built 
to ASME Code U-69 regulations and are 
certified by Hartford Steam Boiler and In- 
spection Service. Send for catalogs with new 
simplified engineering and selection data. 


Get the facts now on 
the latest in refriger- 
ation and air condi- 
tioning equipment. 


BELL & GOSSETT 


Qc 


Dept. DP-47, Morton Grove, Illinois 


Canadian Licensee: §. A. Armstrong, Ltd., 1400 O'Connor Drive, Toronto, Canada 
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exact cooking heat at each setting 
with greatest saving. For example, 
at the simmer setting the unit 
draws electricity only a single 
minute in every 12 minutes of 
cooking time.” 

The new ranges also feature 
newly-designed aluminum _back- 
guards. On deluxe models, the 
clock, automatic oven _ timer, 
switches, and other controls are 
trimmed in black and gold and a 
full-width fluorescent lamp lights 
the control panel and cooking sur- 
face. 

Four range models have a glass 
window in the oven door. 

Two models are equipped with 
the “Bonus Broiler,” a transferable 
broiler unit that enables the home- 
maker to broil and bake simul- 
taneously in a single-oven range. 
For use, the broil unit is simply 
moved from its right-hand oven 
position and fitted into a special 
outlet in the left-hand storage 
compartment. 

Range model numbers and sug- 
gested list prices are listed below: 


Suggested 
Model Width Retail Price 
ER-495D, 40 in. ........ $449.95 
pe ae re 419.95 
pO Ee ae 329.95 
Brera, GO OE 6 sccins 269.95 
ER-425, 40 in. .......... 199.95 
po ae 249.95 


AST-200 Frigidaire air conditioner. 


Frigidaire Add-on Unit - - 


(Concluded from Page 1, Col. 5) 


the compressor section and in- 
stalled separately, the company 
said. 

“Either of the sizes can easily 
be placed in the basement next to 
the furnace, in a utility room, or 
even the attic,” it was noted. “For 
example, the fan and coil might 
be connected to ductwork in an 
attic and the compressor installed 
in the basement or even outside 
the house or building.” 


Lehman said the 15 million | 


homes now in existence and the 
million a year being built “are all 
potential users of either central 
system or room type units. Further- 
more, new homes are being built 
every day with air conditioning in- 
stalled that will soon obsolete 
homes without cooling.” 

He said industry sales this year 
will amount to more than 60,000 
residential units and 75% of these 
will be of 2 or 3-ton capacity. 
These sizes are suitable mainly 
for homes of six rooms or less, 
and surveys show that 80% of the 
million new homes to be built this 
year will fall into this price cate- 
gory. 

The majority of the remaining 
25% of these homes will be cooled 
with units of 5-ton capacity, he 
said. 


plus 


Mitchell 3-hp. packaged unit. 


Mitchell Air Conditioner - - 


(Concluded from Page 1, Col. 4) 
said, has applied experience gained 
from mass producing room air 
conditioners in order to develop 
the new market for residential 
packaged units. 

“The new air conditioner in- 
cludes a _ powerful hermetically- 
sealed compressor with hydraulic 
expanding evaporator tubes for 
greater heating transfer,” the com- 
pany stated. 

“A water-cooled condenser of the 
latest design provides high effi- 
ciency at minimum water costs. 
The entire unit is compact, mea- 
suring only 22 in. by 20 in. by 


62 in., and includes a powerful 
blower wheel, fan, and plenum 
chamber. 


“The residential unit includes its 
own blow fan so that the heating 
system of the home does not have 
to be unbalanced, in order to ade- 
quately take care of the extra vol- 
ume of air of a summer air condi- 
tioner.” 

Released on a promotional basis 
in Chicago, the new units is highly 
successful, according to Mitchell 
executives. In addition, they said, 
it has been found that selling a 
package completely installed, in- 
cluding all ductwork, electrical 
connections, and plumbing attach- 
ments, is the effective way to open 
up what is predicted to be a multi- 
million dollar market. 


Largest In Dixie 


MONTGOMERY, Ala.—Claiming 
to be the largest shopping center 
in the South, Normandale, about 
214 miles from downtown Mont- 
gomery, is composed of 29 shops, 
all air conditioned. 

Snook & Fletcher Supply Co. 
here installed 500 tons of Carrier 
air conditioning in the center. 


¢ REFRIGERATION PARTS and Supplies ,~ ® 


Electric-Motor Parts, Air. Conditioning and Heating 


There are over 9,000 items illustrated, 
described and rock-bottom-priced in our 
newest DEPENDABOOK. So—get and use 
this money-saver! Write for your copy to 


The HARRY ALTER CO., Inc. 


*Factory-prepared literature opens up 
leads for me," says Dan McKenzie, 
Biscayne Air Conditioning Co., Miami. 


TO GET ON ti most 
PROFITABLE FACTORY-DEALER TEAM 
IN THE BUSINESS, TIE UP WITH 
TY 505 Carroll St., 

Brooklyn 15, N.Y. 


PHOON 
AIR CONDITIONING 


* COMMERCIAL AIR CONDITIONERS, 2 TO 25 TONS 
RESIDENTIAL YEAR-ROUND UNITS FOR GAS OR O11 
*ROOM AIR CONDITIONERS, Vs, Vo, 34, 1 HP 

* PACKAGED HEAT PUMPS, RESIDENTIAL & COMMERCIAL 


1728 S. Michigan Ave., Chicago 16, Ill. 
134 Lafayette St., New York 13, N. Y.- 
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Color In the Kitchen 


More Customers Ask for Colored Appliances; 
More Matched Ranges, Refrigerators Sought 


PEORIA, Ill.—Public interest is 
picking up in colored ranges and 
refrigerators, reports Frank L. 
Hazen, local Frigidaire dealer. 

He said that more customers are 
now asking for colored appliances 
than last spring when Frigidaire 
introduced its Sherwood Green and 
Stratford Yellow models. He said 
he finds more prospects interested 
in buying matched pairs of refrig- 
erators and ranges. They are 
beginning to take colored appli- 
ances into consideration when de- 
ciding on kitchen redecoration, he 
commented. 

They show particular interest in 
the yellow, he noted. He added 
that the yellow appliances seem to 
make a more attractive window 
display than the green and stop 
more passersby. 

Hazen commented that’ the 
colored appliances offer a bit of 
an inventory problem to dealers. 
He said that he does not stock 
colored ranges, but orders them 
when sold. Reason: the dealer can 
always repaint a Dulux refrigera- 
tor, but he can’t do anything about 
the porcelain range. 

Used appliances — particularly 
models of pre-World War II vint- 
age—are becoming impossible to 
sell, he said. Not that there is any- 
thing wrong with the merchandise 
—it can be dressed up and put into 
good mechanical condition. But 
people just refuse to buy it. They 
will buy postwar models, though. 

Hazen said that he has sug- 
gested a plan several times by 
which manufacturers could help 
the dealer out of his dilemma. His 
suggestion is that the manufac- 
turer pay the dealer a “junking” 
allowance on pre-war models. 

With such an allowance, the 
dealer could immediately junk 
these appliances without wasting 
money and energy trying to fix 
them up and resell them. And it 
would help cover his trade-in al- 
lowance to the customer. 

He believes that a system could 
be devised whereby the manufac- 
turer would be protected from un- 
scrupulous dealers who might try 
to take the allowance and still sell 
the junker. 

Hazen commented that window 
air conditioners sold well in Peoria 
last summer though some dealers 
had trouble with inadequately 
wired homes. He said that his 
salesmen always checked the house 
wiring first to make sure that the 
circuits were adequate to handle 
the cooling load. 

As a result, he declared, all of 
his air conditioners save one 


WIRE PRODUCTS 
COMPANY 


“ CONIEISERS pie STATIC ts 
FORCED CONVECTION, AND OF © 
TUBE FREEZER 


WALL WIRE PRODUCTS CO. 
PLYMOUTH, MICHIGAN 
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stayed sold. In the one case, he 
said, the customer installed the 
unit in the kitchen, where, con- 
trary to the customer’s informa- 
tion, there was no insulation. It 
was a simple case of more heat 
coming in than the air conditioner 
could expel, Hazen said, and he 
removed the cooler. 

Dehumidifiers for damp _base- 
ments also sold well here last 
summer. Hazen used a five-day free 
trial to sell the units. Once in, 
they seldom came out, he said. 


‘New Living Pattern’ Makes 
Color In Kitchen Inevitable, 
GM Styling Executive Finds 


WHITE SULPHUR SPRINGS, 
W. Va.—New living patterns make 
it inevitable that “color would 
come to the kitchen,” declared 
Leroy E. Kiefer, chief product de- 
signer for General Motors’ Styling 
Section, addressing the recent 
Porcelain Enamel Institute annual 
meeting. 

“Since the kitchen has become 
nearly a part of the rest of the 
house,” Kiefer declared, “wh 
should it be deprived of the plea- 
sure of color so enjoyed by every 
other element of the household?” 


Muntz Plan To Pay 
All Creditors In 5 Years 
Filed In District Court 


CHICAGO—A plan to pay all 
Muntz creditors in full over a 
period of five years was recently 
filed in U. S. District Court here 
by C. Wylie Allen and Floyd G. 
Dana, trustees of Muntz TV, Inc., 
and its subsidiaries, Tele-Vogue, 
Inc., and Muntz Industries, Inc. 

Hearings on the plan will be held 
on Nov. 2. 

The trustees’ plan would first 
pay all costs and expenses of ad- 
ministration and wage claims of 
not more than $600 earned within 
three months prior to filing the 
Chapter X petition for reorganiza- 
tion. 

Then Federal tax claims would 
be paid over a two-year period and 
state and local tax claims would 
be paid in the same way. 

Unsecured creditors would be 
given non-interest bearing notes 
redeemable on or before five years 
after the adoption of this plan. 
Payment on these would not begin 
until all Federal tax claims had 
been paid in full. The creditors 
would receive 20% at the end of 
the first calendar year after the 
Federal tax claims had been paid 
and the remainder in equal 
amounts after that. 

A sinking fund would also be 
set up in a Chicago bank. When 
the fund accumulated $100,000 or 
more, the amount would be pro- 
rated and distributed among the 
unsecured creditors. 

The plan also calls for the three 
Muntz firms to be consolidated into 
one and a board of directors and 
officers to be appointed. The board 
would consist of four directors ap- 
pointed by the court, and one each 
by the new company president, the 
creditors’ committee, and _ the 
stockholders. 

General administrative duties of 
the company will be turned over to 
the new directors and officers. 
Matters pertaining to the execu- 
tion and consummation of the plan 
will remain in the control of the 
trustees. 

The trustees also told the court 
that they are still investigating to 
determine whether or not there 
was mismanagement of the debtor 
company. They said, in a prelimi- 
nary report, that they had found 
no evidence of mismanagement 
yet. 


. sistant to the president. 


O. O. Schreiber Named 
Philco Vice President 


PHILADELPHIA—O. O. Schrei- 
ber, assistant to the president of 
Philco Corp. for the past four 
years, has been named a vice presi- 
dent of the corporation, it was an- 
nounced recently by James H. Car- 
mine, president. 

Schreiber will continue to handle 
special assignments for the presi- 
dent and chairman of the board 
of Philco, and will act as secretary 
to the policy and management op- 
erations committees and chairman 
of the coordinating committee of 
Philco Distributors, Inc. 

Schreiber joined Philco in 1931 
as a partner in the Philco whole- 
sale distributing company in Louis- 
ville, Ky. In 1933, he was named 
controller of Philco Distributors, 
Inc., New York, and two years 
later became general manager of 
the company’s San Francisco dis- 
tribution organization. 

He was appointed assistant trea- 
surer of Philco Corp. in 1936 with 
headquarters in Philadelphia, re- 
turning to New York in 1939 as an 
executive of Philco Distributors, 
Inc. 

During the war, Schreiber was 
manager of the company’s contract 
department in Philadelphia. 

In 1945, he was named man- 
ager of operations planning for the 
corporation and became assistant 
secretary in 1949. The following 
year, Schreiber was appointed as- 


STEEL TUBING 
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ROCHESTER PRODUCTS 


Division of General Motors, Rochester, N. Y., U.S. A. 


Servel’s 


New President Speaks 


DUNCAN C. MENZIES, new president of Servel, Inc., and Louis 
Ruthenburg, chairman of the board, tour the Evansville, Ind. com- 
pany’s picnic grounds during the annual outing of supervisory 
employes. Menzies had just told the 500 men, whom he was 
meeting for the first time, that he and Ruthenburg would work 
together as a team “to seek profits through efficient operation 


and sales management.” 


Ruthenburg, in his talk, said, ‘I feel 


happier and more confident in the future of Servel than | have 
for a long time.” 


lowa Company Appointed Distributor for Norge 


CHICAGO—-Norge Div. of Borg- 
Warner Corp. has announced the 
appointment of Federal Distribut- 
ing Co., with offices in Des Moines 
and Davenport, Iowa, as a dis- 
tributor. 

Federal Distributing has offices 
at 317 11th St., Des Moines, and 
111 Perry St., Davenport. 

J. P. Cathcart, Federal president, 
said the company expects to erect 
a new, larger building in Des 


company has increased its sales 
force 25% in taking on the Norge 
line, and anticipates that more 
office space will be needed, he ex- 
plained. 

William Brown is vice president 
of the company. Other officers are 
Peter Prescott, sales manager, and 
Emory Stedman, credit manager. 

The firm’s territory includes all 
of Iowa except the extreme west- 
ern counties, northwest illinois, 


Moines in the near future. The and southwest Wisconsin. 


GM STEEL TUBING combines 
qu uality, adaptability, and Jow cost. 
hat’s why it’s “ he Tube Line 
That Rates a Buy-Line” ... and 
first choice of efficiency- -minded 
refrigeration manufacturers! 


Mass-produced at the rate of hundreds of thousands of 
feet daily, GM Steel Tubing is available in straight lengths, 
long continuous coils, or pre-formed—in plain, copper 
=, or copper Fuse-Kote finish. Exclusive automatic 
gon * equipment enables Rochester Products to fash- 
ion multiple units of condenser and evaporator coils . . . 
with economies that are passed on to the buyer! 


send FoR 7 REF srocnure 


This new, illustrated, fact-packed brochure tells 
how GM Steel Tubing can help solve design and 
production problems. Send today for free copy. 


SEE SWEET'S PRODUCT DESIGN FILE £ 


STEEL 


GM tiing, 


ALSO MANUFACTURERS OF ROCHESTER CARBURETORS AND ROCHESTER CIGAR LIGHTERS 
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Refrigeration’s Role In Rabbit Raising 


Modern Totem Farms Has Flake-lce Machine and 


A ede il 


Walk-In Cooler; Plans To Add Freezing Tunnel 


EDMONDS, Wash. — Refrigera- 
tion plays an essential role in the 
successful operation of Totem 
Farms here, which specializes in 
raising rabbits as well as butcher- 
ing, dressing, and prepackaging 
them for the Seattle market. 


COMMENDED FOR 
SANITATION 


The owners and operators—Mr. 
and Mrs. Gray Webster and Buck 
Tidwell—are well known in the 
rabbit raising fraternity for such 
developments as a patented hutch, 
salt feeder, and the like. 

They’ve also received much com- 
mendation from health authorities 
for the cleanliness and sanitary 
methods which mark their farm. 

Present refrigeration  installa- 
tions include a flake-ice machine 
and a walk-in cooler, although a 
freezing tunnel is planned soon. 


Cooling equipment was installed 
by Refrigeration Engineering Co., 
York distributorship in Seattle 
headed by Sherman F. Bushnell. 
There is a York DER-2 Flak-Ice 
machine and an 8 by 14-ft. walk-in 
cooler. Latter is refrigerated by a 
1-hp. York “Freon-12” air-cooled 
condensing unit and a York blower 
coil. 

The Flak-Ice machine is in- 
stalled on an angle iron shelf about 
4 ft. above the floor, and usually 
operates continuously. The flakes of 
ice fall into a large metal bin below 
mounted on casters. 


Ice is shoveled as needed from 
this bin into a larger one, also on 
casters. This bin is located direct- 
ly under a stainless steel “trap 
door” 16 in. square which opens 
into the killing room. 

Procedure employed by Totem 
Farms is to kill the rabbits ready 


for market in the killing room. 
Immediately after skinning, the 
carcass is put through the trap 
door into the bin filled with flake 
ice. 

“This quickly removes the body 
heat,” explains Mrs. Webster. 


After a short stay in the ice bin, 
the rabbit carcasses are hung in 
the walk-in cooler where the rela- 
tive humidity is maintained at no 
lower than 70% by means of a 
low velocity blower. 


In the same room that houses 
the ice maker provision has been 
made for weighing, wrapping, and 
sealing the rabbit meat. A stain- 
less steel shelf provides the neces- 
sary work surface. 

The meat is packaged in a tray 
which is then wrapped in cello- 
phane. The packages then go back 


(Concluded on next page) 
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air conditioning 
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controls, piping an 
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QUID CHILLER 


For air conditioning systems or industrial processing — 
cations in the range of 15 through 220 tons, here’s the ideal 
“package.” It’s complete — less compressor — with all 
wiring factory installed and tested, 
ready for simple compressor connections. A truly flexible 
pockage, because the major components — famous Acme 

ty-Ex Chiller with through tube construction, Shell-and- 
Tube Condenser(s) and Heat Exchanger are custom-selected 


SPECIALLY 


Edmonds, Wash., 
raising of rabbits. 


designed 
hutches insure ideal con- 
ditions at Totem Farms in 
for the 


heat of 


skinned i 
this York 


ICE used to remove body 


rabbits quickly 


after they're killed and 


s supplied by 
Flak-ice ma- 
chine. 


WALK-IN 
Farms is 


cooler at Totem 
refrigerated by 


this York 1-hp. unit, which 
Buck Tidwell is inspecting. 
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for the exact capacity needed. Engineering time on a job is 
reduced appreciably, cost estimating is more accurate and 
installation is simple, fast and economical. Investigate 
Acme’s Flow-Therm — both you and your client will benefit 
significantly. Units are ideal for Heat Pump applications. 


REFRIGERANT CONTROLS 
— and welded steel frame- 
work, complete the Acme 
Engineered Package. 


CHILLER AND COMPRESSOR 
are selected by Acme-simpli- 
fied procedures to fit exact 
job requirements. 


INSTALLED 
ON 
MOUNT YOUR COMPRESSOR ANYWHERE — SAVE FLOOR SPACE AND HEAD ROOM WALL OR END 


= Compressor of any make or model can be mounted either above, below or to 
one side of the Flow-Therm. The inherent compactness of the Acme com- 
ponents, together with their compact arrangement and close-connected pip- 


ing, makes for space-saving size in all Flow-Therm units. 
MODEL BTU'S COIL LIST 
mn NO. @1°T.p. | ©.F.M. SURFACE PRICE 
A-130-DB 130 195 44.0 Sq. Ft. $ 86.00 
“CMS I A-190-DB 190 295 57.6 Sq. Ft. 101.00 
& Acm F in DUSTRIES. nc. A-260-DB 260 400 73.4 Sq. Ft. 113.00 


AIR CONDITIONING 
JACKSON, MICHIGAN 


Manufacturers of Quality Air Conditioning and Refrigeration Equipment since 1919 


Shell-and-Tube, Shell-and- Heat Exchangers 
Coil Condensers Liquid Receivers 
Flow-Temp Heat 


SEE THEM AT YOUR WHOLESALERS , 


BETZ CORPORATION 


of 
‘ 
% INDIANA { 
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Evaporative Condensers 


Write today for Acme’s new Cooling Towers — 2 to 


catalog on the Flow-Therm 70 tons Flow-Cold packaged Liquid 
Packaged Liquid Chiller. Blo-Cold Unit Coolers Chillers to 15 tons Pumps HAMMOND 
Remote Room 
Dry-Ex (direct Expansion, Flow-Therm packaged Liquid Conditioners 
Liquid Chillers Chillers to 220 tons Oil Separators i eae Gs a 
i — 
o : 3 —. = S 
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Sales Triple 


‘Dump Filling’ of Self-Serve Meat Cases 
Saves Time, Strikes Customers’ Fancy 


Food Engineering Corp. 
Appoints Hunsinger; 
To Unveil Milk Vendor 


body | PACKAGING operation is i‘ } MANCHESTER, N. H.— Food 
ickly explained by Mrs. Gray TEMPLE, Calif.—A sales in- tomers than the usual separated Engineering Corp. here has an- 
and Webster to Stanley Young Crease of more than 300% on rows, and luncheon meat sales nounced the appointment of Wal- 
by of Refrigeration Engineers popular smoked luncheon meats have tripled. ter Hunsinger as service manager 
ma- ing Co., York distributor and a 90% decrease in the time Probably, Schaub observes, the of its coin-operated milk vending 
in Seattle. normally required to stock the reason is simply that customers machine. 

cases are twin advantages which who don’t want to disarrange ob- Hunsinger is an electrical en- 
have been realized through “dump viously ardously-arranged rows of gineer with many years of experi- 
) filling” of self-service refrigerated luncheon meats have no qualms ence in the vending industry. He 
cases at Schaub’s Market here. about sorting through the piles of has been associated with Fellows 
Thomas Schaub, store owner, has packages which make up each sec- Gear Shaper Corp., Bell Aircraft 
long deplored the time required to tion. Consequently, more “impulse Corp., Electric Cashier Corp., and 
set up neat, orderly displays of buying” is developed. Fairchild Industries in engineering 

' small meat packages along the capacities. 
: display area of his Tyler double- Su 2 . Food Engineering is planning to 
| f : bbi R ee Laurence F. Hogan deck refrigerated cases. Hussmann Dividends Set; Pleo l acon. its te ‘bulk + ilk 
a Ra it aising -- Often, he observed, the display Increase In Stock Voted vending machine to the vending in- 
a Succeeds Strong Im — remained neat for only a few dustry at the National Automatic 


(Concluded from preceding page) 


into the walk-in cooler immedi- 
ately where they are held until de- 
livered to market. 

Although Totem Farms raises 
many of the rabbits it processes, 
it also does a considerable trade 
in processing and market for other 
rabbit producers. 

To facilitate this operation, the 
owners devised a rolling cart. 
Rabbits brought in by others are 
unloaded directly into the rolling 
cart which can then be readily 
wheeled into the killing room, 
which, incidentally, is tiled from 
floor to ceiling. 

“Using the cart avoids the extra 
labor of loading and unloading 
crates,” Mrs. Webster says. 

An important phase of rabbit 
processing is the preparation of 
the hides. 


Carrier Corp. Post 


SYRACUSE, N. Y.—Laurence F. 
Hogan has been named product 
specialist for transportation. equip- 
ment, it was announced by Charles 
V. Fenn, vice president, Machinery 
and Systems Div., Carrier Corp. 

Hogan succeeds Henry G. Strong 
who joined the Refrigeration In- 
dustry Safety Advisory Committee 
as executive secretary. 

For the past several years 
Hogan has been in close contact 
with the development of air con- 
ditioning and refrigeration pro- 
jects for all types of transporta- 
tion. He gained valuable technical 
knowledge in cooling systems with 
Aircooled Motors, Inc., of Liver- 
pool, N. Y. 

A mechanical engineering gradu- 


by “Ordinarily it takes eight to 10 ate of (Syracuse university, he 
a days to dry hides around here, World War II after completing two 


Tidwell explains. 


DRY HIDES IN 36 HOURS 


Totem Farms, however, has de- 
vised a method that dries the hides 
in 36 hours and has plans to speed 
this operation. 

In a room that has a small cir- 
culating electric heater, the owners 
have installed a large revolving 
wooden drum approximately 4 ft. 
in diameter by 7 ft. long. The wire 
drying frames on which the skins 
are placed are fitted onto the drum. 
Up to 250 hides can be accommo- 
dated on the drum at one time. The 
drum revolves slowly—about one 
revolution per hour—which insures 
the hides being evenly exposed to 
the heat. 


TAME TOUGH 


Refrigeration 
PROBLEMS 
with 


“JOB TAILORED” 


years of duty as an engineering 
officer with the U. S. Navy. He is 
also a licensed professional engi- 
neer. 


Kuppe Is Carver Pump 
General Sales Manager 


MUSCATINE, Iowa—James E. 
Kuppe has been appointed general 
sales manager of Carver Pump Co. 
here, manufacturer of centrifugal 
pumps. 

In this position he succeeds 
Robert E. Tanner, vice president 
and general manager. In his many 
years at Carver, Kuppe has served 
as sales representative and assist- 
ant sales manager. 


minutes after the packages had 
been stacked into the familiar 
rows. The first customer who came 
along, “hefting” on package after 
another in making up her mind, 
could be counted upon to disar- 
range the display. 

So Schaub simply installed heavy 
stainless steel wire dividers, a foot 
apart, down the full length of the 
self-service cases. When time 
comes to refill any section, a tray 
of wrapped self-serve packages 
from the prepackaging room is 
simply dumped into the section. 
The dividers stand 10 in. high. 

The display, if anything, has 
proven mode attractive to cus- 


ST. LOUIS—Directors of Huss- 
mann Refrigerator Co. recently 
reclared a 50% stock dividend on 
common, payable Oct. 8, and also 
the regular quarterly cash dividend 
of 30 cents, payable Nov. 1. 

The distributions are in line with 
the management’s previously-an- 
nounced plan to declare 50% in 
stock and maintain the 30-cent 
quarterly rate on the increased 
number of shares. 

The company also announced an 
increase in authorized common 
stock to 2,000,000 of $5 par shares 
from 1,000,000 no par shares. The 
increase was approved by stock- 
holders at a special meeting. 


Merchanding Association show in 
Washington, D. C. Oct. 10-13. 
Prices, delivery, and specifications 
on this new machine will be an- 
nounced at the show. 

This machine is reported by 
Food Engineering to be the result 
of seven years of development 
work and field trials and is “ex- 
pected to revolutionize the selling 
of fluid milk through coin-operated 
devices.” 


NEW PRODUCTS? 


Turn to “What’s New” Page for 
useful information on new products. 
Use Key No. for fastest service. 


Always Ack for.. Genetron 
Super-Dry Reftigerants 


QUICK FACTS ABOUT 


REFRIGERANTS: 


| 


egg Be 
_ — a 
a See é he 
- - 
‘i a 
* - 4 


genetrom N—ORANGE LABEL 
TRICHLOROMONOFLUOROMETHANE 


genetronm 12—WHITE LABEL 


© Super-Dry: guaranteed excep- DICHLORODIFLUOROMETHANE 


‘MANY SHAPES tionally low moisture content 
MANY SIZES 


MANY METALS 


e Non-corrosive to standard 


mates hecho a genetron 141—GREEN LABEL 
equipment ma 


MONOCHLORODIFLUOROMETHANE 


e Non-toxic, non-flammable, 
Save money with DEAN “job tailored” cold plates stable, safe 
... Made exactly in the size you need—in zinc metal- 
ized steel, stainless steel and other metals—in cylin- 
ders, U's, angles, tanks, etc. Also in plates for 


baudelot-type coolers. 
SEND FOR TECHNICAL DATA BOOK 


Contains valuable details on DEAN COLD PLATES 
for various applications. Write for your copy today! 


LDIEA\WY provucts, inc. 


® Critical and freezing points 
are well outside range of op- 
erating uses 


For further information on “Genetron” 
Super-Dry Refrigerants—see your whole- 
saler, or write or phone any General 
Chemical office listed below. 


e Solvent action on oil helps pre- 
vent solidification or congeal- 
ing of lubricant 

@ Miscible with oil; aid in lubri- 
cation of equipment 


GENERAL CHEMICAL DIVISION 
ALLIED CHEMICAL & DYE CORPORATION = 
40 Rector Street, New York 6, N. Y. 


Offices: Albany + Atlanta + Baltimore + Birmingham « Boston - Bridespert Buffalo + Charlotte 
ap ag . a + Detroit + Greenville (Miss. ) H 1 
ngeles + Minneapolis « New York - Ae eee PrP ttsburgh . Provide e ei 
1042 Dean St. STerling 9-5400 Brooklyn 38, N.Y. Seattle = St. Louis «Yak a nce Sen’ Francisco 
In Wisconsin: G ma. ‘Chemical Cx upany, Ine., Milwaukee 
tn Canada: The Nichols Chemical Company, Limited . Montreal + Torente . Vancouver 
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Kelvinator Awards $90,000 In ‘Homemaker’s Holiday’ Promotion 2 WS H BD E 


Nearly Million Customers 
Contacted Dealers for 1,181 
Prizes; Salesmen Profit, Too 


DETROIT — Presentation of 
awards totaling more than $90,000 
in Kelvinator’s 1954 national 
“Homemaker’s Holiday’ contest 
marks the completion of one of 
Kelvinator’s most successful pro- 
motions, according to D. A. Pack- 
ard, general sales manager. 

Mrs. Thomas H. Sappington of 
Borger, Texas, won first prize of 
$25,000 in the contest for a 25- 
word statement on why she liked 
the Kelvinator automatic washer. 

Jim Abel, 34-year-old salesman 
for Frank Jennings Furniture Co. 
of Borger, who demonstrated the 
product to Mrs. Sappington and 
signed her winning entry, received 
the top salesman’s prize of $5,000. 

Packard said entries in the con- 
test, which ran from April to July 
Fourth, more than doubled the 
number that competed in a similar 
contest last year. 

He said contest judges estimated 
that between 700,000 and one 
million people were drawn into 
Kelvinator dealerships by the pro- 
motion. A total of 1,362 prizes 
were awarded, including 1,181 to 


consumers and 181 to dealer-sales- 


men. 
Second-prize consumer winners 
who received $1,000 cash were: 


“PLL TAKE THE CASH,” 


says Mrs. Thomas H. Sappington of Borger, Tex., first-place winner in 


the Homemaker's Holiday contest sponsored by Kelvinator. She was offered her choice of a 
$25,000 home (model shown in foreground) or $25,000 in cash. A 25-word statement on why 
she liked the Kelvinator automatic washer won the grand prize for her. Left to right are: 
C. B. Moorhead, Kelvinator sales promotion; E. J. Rodgers, Geyer Advertising, Inc., Kelvinator 
agency; Earl Simpson of the Amarillo, Tex., Hardware Co., Kelvinator distributor; Jim Abel 
(pointing), salesman for the Frank Jennings Furniture Co. of Borger, who received the top sales- 
man's prize of $5,000 for demonstrating the product to Mrs. Sappington and signing her win- 
ning entry; Ralph Winegarner (behind Abel), Denver, Kelvinator regional representative; Mrs. 
Sappington; H. A. Willis (behind Mrs. Sappington), Kelvinator national advertising manager; 
dealer Frank Jennings; A. F. Wilson, Kelvinator public relations director; J. F. Tolleson, vice 
_ president of Amarillo Hardware Co., Kelvinator distributor. 


Mrs. W. A. Plesko, Gary, Ind.; Mrs. 
Harold E. Starrett, Bagley, Minn.; 
Mrs. Warren Hamilton, Kirksville, 
Mo.; Girton H. Carle, Binghamton, 
N. Y.; and Mrs. Lillian Morden, 
Bellingham, Wash. 
Dealer-salesmen who each won 
second prizes of $250 were: Wil- 
liam Seberger, Schmal & Seberger, 
Crown Point, Ind.; J. J. Garden- 
hire, Kirksville Maytag Co., Kirks- 


ville, Mo.; M. D. Pavlik, Crown 
Appliances, Binghamton, N. Y.; 
and W. A. Skaugset of Huskey’s, 
Bellingham, Wash. 

H. A. Willis, national advertis- 
ing manager, presented the awards, 
including a _ giant ‘“Texas-size” 
check, 3 ft. long, for $25,000 to 
Mrs. Sappington at ceremonies be- 
fore a crowd of friends and neigh- 


bors in front of the > Jennings store. 
——_—__——— 


® 


WHAT CAUSES 


OIL DECOMPOSITION? 


A lot of people will tell you that high discharge tem- 
peratures cause oil decomposition. This is certainly 
true. And it’s a problem you can often handle easily 
by proper maintenance and adjustment of equipment. 
But this is not always enough. If the oil you’re using 
doesn’t have high stability, it can still decompose no 
matter what the discharge temperature may be. The 
solution to this is easy. Use an oil with proved high 
stability —SuNISsO. 


Sold Everywhere by 
Leading Refrigeration Wholesalers 


* 
UNISO ADVANTAGES © provides adequate tubrication 
at all temperatures encountered in service © possesses a high 
degree of stability @ won't throw out wax deposits under low 
temperature conditions @ has extremely low moisture content @ 
resists formation of corrosive acids and carbon under service con- 
ditions © separates readily from refrigerant—won’t react adversely 


ile. Bi 
ew bets 


REFRIGERATION OIL 
A PRODUCT OF SUN OIL COMPANY 


Ep @> EE 


~| Learn to live and laugh— |~ 


Thus delay your epitaph 


By GEORGE 
F. TAUBENECK 


(Concluded from Page 1, Col. 1) 


“There was a rap on our door 
one evening, and a tall man en- 
tered—Connie Mack. He asked for 
my father. The two men sat at a 
table after my seven brothers and 
two sisters had been cleared from 
the room. 

“Mr. Mack slapped $500 on the 
table. 

“T’ll never forget my father’s 
reply: 

“For that kind of money, you 
can take the whole damn family.’ ” 


Washington outfielder Carl Rey- 
nolds slid home, and kicked the 
ball out of Bill Dickey’s hands 
while doing so. Dickey was a mild 
fellow, and didn’t take umbrage. 
Part of the game, you know. 

“Go back and touch the plate,” 
an observant Washington coach 
yelled at Reynolds. The latter raced 
back toward the Yankee catcher. 

Dickey, in a fog himself, guessed 
that Reynolds wanted a fight. 

Bill swung first, and broke Rey- 
nolds’ jaw. 

Both were thrown out of the 
game by the umpire, but Yankee 
luck held. Reynold’s failure to tag 
home plate lost the ballgame for 
Washington. 


His Brownies hadn’t been hit- 
ting, as usual. Seven losses in a 
row bestirred irrespressible Bill 
Veeck to seek compensating news- 
paper headlines. Here’s what he 
did: Third base coach Fred Hoff- 
man was relieved of his duties, and 
sent on a scouting trip into the 
hinterlands. 

“Fred was about to crack up,” 
Bill announced to the press. “‘None 
of our boys were getting as far 
as third base, and he was lonely 
over there.” 


Soured becaused he’d lost two 
1-0 decisions in a row (through 
fielding ineptness) Pitcher Mal 
Eason of the Dodger clan “tied on 
a bender” of monumental propor- 
tions. 

Next afternoon he _ staggered 
blindly in a pre-game workout. 
Worst hangover he’d ever experi- 
enced. Whereupon Manager Pat 
Donovan decided to make AN 
EXAMPLE out of the tizzidly 
dizzy Eason. 

Hoping Mal would be knocked 
out of the box quickly and dis- 
mally, Donovan ordered him to 
start his second game in two days 
despite the obvious hangover. 

Surprise: Eason pitched a no- 
hit, no-run game (although he 
couldn’t see the plate). Utterly 


relaxed, he tossed instinctively, 
and without mental hazards. 


Hold Your Breath 


In the seventh inning of the 
seventh game of the 1952 World 
Series the bases were filled with 
Dodgers. One out when Bob 
Kuzava plodded in to relieve Vic 
Raschi. The Yankees were leading, 
4 to 2. 

Duke Snider, best Brooklyn 
batter, faced Kuzava. He flied to 
Gil McDougal for the second out. 
Next up was Jackie Robinson, who 
ran the count to three and two. 
Kuzava wound up deliberately— 
and all three base-runners sped 
around the path. 

Jackie popped up near the 
pitcher’s box. 


Joe Collins, Yankee first base-’ 


man, lost the ball in the sun. Billy 
Martin was playing a deep second 
base. Reacting quickly, he raced 
toward the mound and made a 
diving catch for the final out. 

Carl Furillo and Billy Cox al- 
ready had crossed home plate, and 
Pee Wee Reese could have scored 
had Martin missed. 

Sports editors were cheated out 
of the most unusual possible head- 
line: 

“DODGERS WIN WORLD 
SERIES ON POP FLY.” 


More Good Baseball Stories 


In the midst of a slump Gran 
Hamner, Phillies second baseman, 
remembered a remark by Ralph 
Kiner: 

“Home run hitters drive Cadil- 
laces.” 

Heeding a reverse psychological 
urge, Hamner bought a Cadillac 
“on time.” 

Immediately his batting and 
slugging averages improved re- 
markably. 

“To pay for that Cadillac I knew 
I had to hit for distance and more 
often,” Gran explained. ‘Every 
time I went to the plate I pictured 
that Cadillac in my mind. And the 
psychology worked.” 


Burly Elmer Valo dieseled down 
from third base and crashed into 
Gus Niarhos. Both arose from their 
tangle punching at each other. 

“Stop that fight!” Philadelphia 
Manager Jimmy Dykes removed his 
cigar long enough to yell. 

“Why? Game’s_ over,” pro- 
nounced Umpire Charley Berry. 
“Valo’s run wins.” 

“Ho-ho!” turned-about Dykes. 
“Let ’em have it, then. Are we on 
television ?” 


Scene: Mid-winter meeting at the 
Dodgers headquarters in Brooklyn. 

Problem: Which hopeful pitchers 
from the farm system to release 
or trade. 

Agreement: Joe Doakes, a 3-11 
loser for Jake Pitler’s low-ranking 
outfit, was deemed expendable. 

Upset: Jake stormed, ‘“He’s the 
only man on my team who can 
drive our bus.” 
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Firestone VZGx) 
| will 


> EXTRA PROFITS 1 BLOWING YOUR WAY 


with INTERNATIONAL AIR 
_ CONDITIONER COVERS 


INTERNATIONAL 


OS Ae a terengy 


AIR CONDITIONER 


5 Retails from $6.45 10 $8.45. 
2 aye ry nig mate om 1316 1951 r9 1954 modes 
INTERNATIONAL COVERS, INC. * 


39 GREAT JONES STREET NEW YORK 12, N. 
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Servel Appoints Church 
As Room Air Conditioner 
Production Superintendent 


EVANSVILLE, Ind.—Carl V. 
Church of Mundelein, Ill. has been 
appointed production superintend- 
ent of Servel’s room air conditioner 
division, according to T. W. Run- 
dell, vice president. 

For the past two years Church 
has been plant superintendent and 
production manager of Mitchell 
Mfg. Co., Chicago. Previously he 
was general superintendent of Ice 
Cooling Appliance Co., Morrison, 
Ill.; plant superintendent and pro- 
duction manager of Morton Mfg. 
Co., Libertyville, Ill.; and assist- 
ant production manager of 
Webster-Chicago Corp. 

He attended the Central 
Y.M.C.A. college in Chicago, and 
received a degree from Industrial 
Engineering college of Chicago. 


Muntz Hearing Set for Nov. 2 
CHICAGO—Hearing on the pro- 


posed reorganization plan of the 


trustees of Muntz TV, Inc. has 
been scheduled for Nov. 2 by U. S. 
District Judge Win G. Knoch. 

The plan itself was to have been 
filed in’ the court by Sept. 30. 
Muntz is undergoing Chapter X 
reorganization. Trustees are C. 
Wylie Allen and Floyd G. Dana. 
Unsecured claims total $476,559. 


Mr. Air Conditioning 
Manufacturer 


Write Dept. M-10 for Details Today. 


Developed expressly for 
air conditioning and refrig- 
eration. While designed pri- 
marily for capacitor motor 
starting service, relays are 
also available with normal- 
ly open contact rated 1 H.P. 
—115 Volts and 1% H.P.— 
230 Volts A.C. for sequence 
starting, motor interlock- 
ing or general purpose ap- 
plication. 


@ Totally Enclosed 

@ Snap-action Contacts 

@ Non-positional Operation 
@ Accessible Wiring Terminals 


@ Underwriters’ Approved. File 
Nos. $A1984 and E12139 


R-B-M DIVISION 


ESSEX WIRE CORPORATION 


Controls for Electronic, Re- 
frigeration, Industrial, 
pliance, Communication 
Automotive Industries. 


Building Seeks Least 


Conspicuous Room 
Unit Installations 


NEW YORK CITY—tThe prob- 
lem of air conditioning units hap- 
hazardly scattered on the facade 
of a building and marring the 
architectural design of the struc- 
ture has been solved by J. H. Tay- 
lor Management Corp. in its new 
20-story apartment building at 220 
Central Park South. 

In order to preserve the esthetic 
appearance of the 125-suite struc- 
ture, which was designed by Mayer 
& Whittlesey, M. Milton Glass, 
room coolers will be placed in the 
same window of a room on each 
floor so that a single line of air 
conditioning units, one above the 
other, will extend from the ex- 
terior of the building. 

Air conditioning outlets, which 
have been placed nearest the win- 
dow in which the installation is in- 
tended, indicate to the tenant 
where he is to place his unit. 

To minimize further the presence 
of these vertically aligned units, 
each air conditioner will be painted 
white on the side facing the street 
so that that it will blend in with 
the color of the brick work. 

Recognizing the increasing popu- 
larity of room air coolers, the 
Taylor corporation has equipped 
220 Central Park South with spe- 
cial wiring to accommodate any 
type of air conditioning. 


optional basis: For those tenants 


. desiring air conditioning, a room 


cooler will be installed by the man- 
agement at a nominal increase in 
rent; or the tenant may install his 
own room cooler at no additional 
cost. 


Blanton Joins Stoddard 
As General Sales Mgr. 


CHICAGO — J. B. Blanton has 
been appointed general sales man- 
ager of Stoddard Industries, Inc., 

- according to 
_ Ford Stoddard, 
president. 

Blanton will 
sales of 


tries’ ‘‘Dust-mag- 
net” electrostatic 
filter for air con- 
ditioners, and of 
its coin-operated 
soap dispensers. 
Blanton comes 
to his new position from Hotpoint, 
where he was product manager of 
air conditioners and home laundry 


J. B. Blanton 


appliances. He has also had wide im 
experience, as senior partner in 2 


Management Engineering Co., in 
development of new products and 
markets, particularly in the appli- 
ance field. 

Stoddard Industries has _ in- 
creased production of the static- 
actuated Dust-magnet filters. The 
units will be marketed as compon- 
ent parts for air conditioners, and, 
eventually, as replacements for 
other types of filters already in- 
stalled, according to present plans. 

The Dust-magnet, according to 
the manufacturer, never requires 
replacement. 

“It includes two layers of spe- 
cially woven plastic,” the company 
explained. “Air currents generate 
a charge of static electricity on 
the plastic which then attracts 
solid particles in the air stream. 


GENUINE JOE SAYS: 


REPLACE WITH 
WAGNER Rotors 

...IT COSTS LESS 
THAN REWINDING 
ON SMALL MOTORS 


ay 8 7 


WAGNER ELECTRIC CORPORATION 
6471 PLYMOUTH AVE., ST. LOUIS 14, MO 


Service is being provided on an « 


Promoted by Sutton 


Wes Brient 


EXPANSION of operations by O. A. Sutton 
Corp. has led to announcement of the pro- 
motion of four of its executives and addi- 
tion of a new division to handle sales of 
the company's commercial products. At the 
same time O. A. Sutton, president and chair- 
man of the board, ed the resignati 

of Austin Rising as vice president and sales 
manager. Promotions were as follows: Earl 
H. Renfro has been appointed assistant gen- 
eral sales manager to coordinate the activi- 
ties of the two divisions. Fred Kaths has 
been appointed sales manager of the Con- 
sumer Appliance Div. and will be responsible 
for sales of Vornado window air condition- 
ers and air circulators. Sales manager of the 
new Commercial Products Div. will be Wes 
Brient. Fred Ricketts will fill the advertising 
manager post left vacant by Kaths' promotion. 


Westinghouse Plans $3 Million Expansion 
Of Window Unit Production Facilities 


SPRINGFIELD, Mass. — West- 
inghouse Electric Corp. will spend 
more than three million dollars for 
facilities to produce window-type 
room air conditioners at its Ap- 
pliance Div. plant here, it has 
been announced by J. R. Weaver, 
manager, manufacturing and engi- 
neering, and H. F. Hildreth, man- 
ager of refrigeration specialties. 

The $3,230,000 appropriation 
follows closely the allotment of an 
even larger sum to cover retooling 
at the local plant. Approximately 
$7,500,000 will be spent by West- 
inghouse at Springfield as part of 
the company’s over-all $296,000,- 
000 expansion program now 75% 
complete. 

The new funds will be used to 
rearrange and purchase necessary 
facilities to manufacture room air 
conditioners. No additional build- 
ing construction is planned at this 
time. 

Under pressure of wartime pro- 
duction, Westinghouse discontinued 
manufacture of room air condition- 
ers in 1942. The company re- 


entered the field this year in order 
to round out its line of major ap- 
pliances. 

Actual manufacturing opera- 
tions at Springfield are expected 
to begin by mid-1955. The plant 
will have an ultimate capacity of 
300,000 units a year, providing ad- 
ditional employment for the skilled 
labor force available in Springfield 
and the surrounding New England 
area. 

Personnel requirements for pro- 
duction of room air conditioners 
should enable Westinghouse to 
match its previous peak employ- 
ment figure of approximately 4,000 
people here, Weaver estimated. 

Present plant employment is 
now temporarily down to approxi- 
mately 3,000 workers during a 
transition period necessitated by 
transfer of household refrigerator 
unit manufacture to the new West- 
inghouse Electric Appliance Div. 
plant at Columbus, Ohio. 

The transfer, now under way, 
will enable Springfield to step up 
production of motored appliances. 


DELCO MOTORS 


the best running mate your product can have 


In this pushbutton age, millions of Delco motors 
supply the actuating power to operate the appli- 
ances, tools and equipment that help to create 
our American standard of living. 


This widespread use of Delco motors is convinc- 
ing testimony to their outstanding, dependable 
performance. Popular endorsement on such a broad 
scale suggests that a Delco motor is the best running 


mate your product can have. 


DAYTON 1, OHIO 


SALES OFFICES: 


Atlanta ¢ Chicago ¢ Cincinnati 


DELCO PRODUCTS 


DIVISION OF GENERAL MOTORS CORPORATION 


Cleveland ¢ Dallas 


Detroit ¢ Evansville ¢ Hartford ¢ Kansas City ¢ Los Angeles 


Philadelphia ¢ St. Lovis «¢ 


San Francisco 


Syracuse 
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There’s No Substitute 
For Integrity 


Richard Brinsley Sheridan, justly celebrated Irish playwright | 


and member of Britain’s House of Commons, castigated an op- 
ponent: 

“The honorable gentleman is indebted to his memory for his 
wit, and to his imagination for his facts.” 

Because too many publishers were playing loose with facts 
and claims about circulation, in 1914 a group of advertisers, ad- 
vertising agency men, and publishers organized the Audit Bureau 
of Circulations. 


ABC was designed to protect the advertiser from unscrupu- 
lous publishers and the wild claims of advertising salesmen. In 
every field except trade papers (newspapers, magazines, etc.) an 
ABC audit is a MUST. 

Possibly because trade papers are at the bottom of the ad- 
vertising budget totem pole (in terms of dollars) an ABC audit 
isn’t always considered essential in that field. Why? Advertising 
agencies generally lose money on space placed in business papers. 
And clients often use so many that they haven’t the time to 
check the propriety of circulation methods. 


Claimed circulation figures often look good at a quick glance 
to a neophyte. However, the advertising buyer owes it to his em- 
ployer to ascertain if they represent actual readers. 


ABC makes it possible for the money-minded advertiser to be 
sure that he gets value received. An ABC statement provides him 
with an audited study of paid circulation—the only assurance of 
real readership. 

Experienced auditors employed by ABC scrutinize the 
records of member publications. Information winnowed from these 
audits tells both advertisers and agency how many subscriber 
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think enough of a publication to pay for it, where these subscrib- 
ers live, and what they do for the advertiser. Admitted only are 
those subscriptions paid for voluntarily by the individual receiv- 
ing the publication. If the publication is received free—it doesn’t 


count. 


What people want—and use—they are willing to pay for. 


This is the postulate of ABC and the principle followed by all 
reputable publications in the consumer field. 


Here’s where you come in! You paid for your subscription. 
To merit your continued allegiance, we must continue to produce 
a publication you will like, benefit from, and enjoy. 


You buy the NEws because it gives you value. Your paid sub- 
scription is your guarantee of interest—and it imposes an obliga- 
tion upon us to keep you provided always with the important news 


of this vital industry. 


We are, therefore, proud to be ranked with the nation’s lead- 
ing newspapers and magazines—all of which are members of ABC. 
Proud too, to display the ABS symbol—which represents a guar- 
anteed good buy to reader and advertiser alike. 


If you think about this proposition for awhile, you will realize 
that all other types of publications you receive aren’t responsible 
to YOU as a reader. Their allegiance is to the advertiser only. 


Keslar Supply Co. 
Zanesville, Ohio 


Editor: 

I have noticed a number of 
articles where you have informed 
your readers about court rooms 
that have been air conditioned or 
that are about to be air condi- 
tioned. 

If you have ever served on a 
jury during July, or if you have 
ever been connected with litigation 
during this period you would cer- 
tainly subscribe to the need for it. 

The attached letter is from our 
local common pleas judge whose 
court room we air conditioned this 
summer with a model 1502 York 
air conditioner. 

I trust that you might be able 
to use the attached information. 


BILL KESLAR 


The Court of Common Pleas 
Zanesville, Ohio 
Dear Bill: 

As a result of the installation 
of air conditioning in our court 
and jury rooms by your firm re- 
cently we have achieved notable 
improvement in the transaction of 
our trial and other court work. 
The three-day criminal case at the 
end of July which followed the 
completion of your installation was 
an excellent test of the quality and 
performance of your job and 
showed striking results. In spite of 
the depressing outside weather 
and its enervating effects, the eli- 
mination of heat and humidity in 
the court and jury rooms made it 
possible to proceed from nine in 
the morning until almost 10 o’clock 
in the evening when the jury 
rendered its verdict on the third 
day of the trial without noticeable 
tiredness or the usual “caved-in” 


SOF TUR CHR 


feeling that formerly followed 
such a day. 

I know little or nothing about 
the technical operation of the air 
conditioning unit except in a very 
general and vague way but I can 
assure you that we are all very 
grateful for the keen personal in- 
terest taken by you and your em- 
ployes in the outstanding service 
you gave us, not only in the plan- 
ning and installation but also in 
the adjusting and adaptation in 
its operation during said trial. 

I am also deeply grateful per- 
sonally and take this means of 
conveying to you my appreciation 
for the eminently successful im- 
provement that your work has 
made possible in the use and op- 
eration of our court and jury 
rooms. 

CLARENCE J. CROSSLAND 
Judge 


Mevra 
189 Mitcham Rd., 

Mitcham, Victoria, Australia 
Editor: 

We have been given to under- 
stand that your newspaper is the 
Paper of Refrigeration Industry in 
the U.S.A. 

Our firm is specialized in snap 
frozen food products and some of 
our clients are from time to time 
interested in receiving offers from 
the U.S.A. for the freezing ma- 
chinery to be established in their 
plants such as machines (freezers) 
for the production of juice concen- 
trates, snap frozen fish fillets, etc. 

We would be much obliged for 
your passing our inquiry in this 
respect to a few firms able to sub- 
mit us offers with all necessary de- 
tails relating to the above men- 
tioned freezing equipment. 

Thanking you very much for 
your kind help. 

MEVRA 
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Chemical Solvent Shifts Product 
Distribution to Qualified Jobbers 


BIRMINGHAM, Ala — Effective 
Nov. 1, Chemical Solvent Co. here 
will handle its line of rust, scale, 
and algae preventative com- 
pounds and protective coating 
direct with qualified jobbers and 
distributors, according to Frank 
Philabert, president. 

For several years these prod- 
ucts have been offered the trade 
by a national distributor. 

“In making this change, we feel 
that we will become closer asso- 
ciated with the actual users of our 
products, and therefore can offer 
them better service,’ Philabert 
explained. “It will also enable us 
to expedite the handling of in- 
quiries.” 

Founded in 1932, the original 
purpose of Chemical Solvent Co. 


was to serve ice manufacturers in 
an advisory capacity, recommend- 
ing materials and methods to puri- 
fy water and improve manufactur- 
ing conditions. 

Later it began furnishing com- 
pounds for these purposes, and for 
similar usage in _ refrigerating 
fields. 

As the air conditioning industry 
grew, it was pointed out, Chemical 
Solvent kept apace with anti-corro- 
sion compounds marketed under 
the trade name of “Solvex” cleaner 
and maintenance—in granular and 
tablet form. 

One of its outstanding products 
is “CC Coating,” a protective coat- 
ing for metal surfaces where gal- 
vanizing has failed, the company 
stated. 


J. L. Rhoades Forms Denver Wholesalers, Inc. 
To Cover Colorado, Wyoming, Nebraska, Kansas 


DENVER — Formation of Den- 
ver Wholesalers, Inc. to wholesale 
refrigeration, air conditioning, and 
heating parts and supplies has 
been announced by John L. 
Rhoades. 

Rhoades came to Denver in April 
of this year after seven years of 
active management with State 
Equipment & Supply, Inc., Phoenix, 
Ariz. He has been serving as man- 
ager of the Denver branch of J. F. 
Dammann Supply Co., Pueblo, 
Colo. When Dammann elected to 
close the Denver branch, Rhoades 
decided to start the new company. 

Denver Wholesalers will cover 
Colorado, Wyoming, western 
Kansas, and western Nebraska. 
The firm will have at least two 
salesmen, one covering the Denver 
trade and the second the other 
areas. 

Rhoades said the company will 
handle such lines as Tecumseh 
Products, Kramer Trenton, Vir- 
ginia Smelting, Allin, Silco, Techni- 


flex, Remco, Cornish Wire, White- 
Rodgers, Viking Copper Tube, Gen- 
eral Controls, Delavan, Bush pullies 
and fans, Nibco fittings, Rotary 
seals, “Little Giant” vaporizers 
and pumps, Sealed Unit Parts, 
Watsco, brass fittings, and several 
others not yet confirmed. 

“Our aim,” Rhoades stated, “is 
to provide the contractors, dealers, 
and service organizations of this 
area with the best possible service 
to be had, with regular scheduled 
and non-scheduled meetings to 
bring the latest information.” 

Denver Wholesalers is located at 
803 Champa St., Denver 4. The 
telephone number is Alpine 5-4236. 


$100 “Death Trap’ Fine Issued 


INDIANAPOLIS — First person 
to be convicted under Indianapolis’ 
new “death trap” ordinance was 
David Shamitz, who was fined 
$100 for ignoring police warnings 
to remove doors from refrigerators. 


TWO BIG 


REASONS 


for insisting on 
Marsh-Electrimatic Regulators 


O-PLY BELLOWS 


“NEOPRENE BOOT 


Two-ply bellows has more 
than twice the life of single-ply 


Break-down tests prove that the Marsh-Elec- 
trimatic two-ply bellows has 2% times the 
life of an equivalent one-ply bellows. This 
is because a single ply bellows must be made 
of heavier gauge metal . .. and naturally the 
heavier metal rapidly breaks down under 
the fatigue of flexing. 


Boot eliminates packing — friction 


At one time the best way to eliminate 
packing was with a metal bellows, but 
this Neoprene boot has all the advan- 
tages of a bellows plus ten times its life. 
We have repeatedly proved this, too... 
by cycling the boot, without failure, 
under actual operating conditions ten 


MARSH INSTRUMENT CO. Soles affiliate of Jas. P. Marsh Corporation, Dept. D, Skokie, III. 


times as long as we could cycle the best 
metal bellows. 

These are just two of the many fea- 
tures that make the Marsh-Electrimatic 
last longer and function better. They 
are typical of plus values found in the 
entire Marsh-Electrimatic line. Write us 
or see your wholesaler. 


MARSH: Electrimatic 


H. L. Simcox To Represent 
Wolverine Tube Div. In 
East Central District 


COLUMBUS, Ohio—Harry L. 
Simcox has been appointed a sales 
representative in the east central 
district with | 
headquarters in | 
Columbus, it was 
announced re- 
cently by J. H. | 
Smith, east cen- {# 
tral district sales 4% 
manager for Wol- | 


+ a 
verine Tube divi- a 
ie f 


sion of Calumet 


& Hecla, Inc. 
Simcox has 
been an _ office =. t Somes 


sales representative at Wolverine’s 
general sales offices in Detroit 
since December, 1953. He will 
service industrial accounts only in 
southern Ohio and parts of Indiana 
and Kentucky. 

Simcox may be reached at 5 E. 
Long St., Suite 1212, High-Long 
building, Columbus 15, Ohio. His 
telephone number is Capitol 8-5385 
or Capitol 8-5386. 


Argentieri Heads Sales 
Of Connor’s Dorex Div. 


DANBURY, Conn.— Peter A. 
Argentieri has been appointed 
sales manager of Dorex Div., 
Connor Engineering Corp., the 
company announced recently. 
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Fast Hardening, Sharp Scraper Blades 
Improve Ice Cream Texture, Production 


GRAND RAPIDS, Mich.—“It is 
very important to keep ice cream 
freezer scraper blades sharp. If 
they don’t scrape ice off the re- 
frigerated shell cleanly, you'll get 
soft ice cream instead of hard ice 
cream.” 

So stated Leon Buehler, Jr., 
chief refrigeration engineer of 
Creamery Package Mfg. Co., dur- 
ing the course of a talk on dairy 
equipment before the Western 
Michigan ASRE section. 

“Scrapers are also necessary to 
add air to the mixture, which is 
essential in ice cream, although 
some manufacturers overdo the 
addition of air—the cheapest in- 
gredient in ice cream,” Buehler 
declared. 

“Ordinary ice cream is brought 
down to 23° or 24° in the freezer 
and 50% of the water present (in 
the milk) is frozen. 

“About one half of the latent 


heat is removed in the freezer. But 
in order to handle the ice cream 
it’s necessary to bring the tem- 
perature down into the neighbor- 
hood of 0° F. Modern practice, in 
fact, calls for -20° F. in the ice 
cream hardening or storage room. 

“Some ice cream manufacturers 
are now using hardening tunnels 
similar to those tunnels used for 
freezing foods where a blast of 
-40° to -50° air will harden a pint 
package of ice cream in an hour’s 
time. 

“The hardening tunnel offers an 
advantage if the manufacturer is 
short of space. Hardened in the 
tunnel, the ice cream can then be 
stacked solid in the storage room. 

“Fast hardening,” Buehler also 
said, “can improve the texture of 
ice cream, but if it’s too smooth, 
ice cream will leave an almost 
greasy feeling on the roof of the 
mouth.” 
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A-P brand is on 
all the valves, 
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DEPENDABLE (0.2702 


for Air © Liquids @ Gases © Refrigerants 


A-P CONTROLS CORPORATION 


2460 N. 32nd Street, Milwaukee 45, Wisconsin 


in Canada: A-P Controls Corp., Lid., Cooksville, Ontario 
For Export: 13 E, 40th St., New York, N. Y., U.S.A, 
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TELLING ant SELLING 


This series of articles comprising ideas and principles for the 
small retail or manufacturing business is written by James D. Woolf, 
who was for more than 20 years a vice president and director of 
J. Walter Thompson Co., one of the largest advertising agencies. 


By James D. Woolf 


Are You Allowing Too Much or Too Little Money 
To Cover Your Advertising Requirements? 


What is your procedure when, 
once or perhaps twice each year, 
you earmark a certain sum of 
money for advertising? Is your 
method of figuring more or less 
arbitrary, or do you weigh a num- 
ber of factors in settling on the 
amount of your appropriation? 

If the sum you set aside is a 
purely arbitrary one, you may be 
spending too much or too little on 
your advertising. 

There is, of course, no such 
thing as an exact “science” in this 
matter of determining advertising 
expenditures, but there are certain 
factors that bear on the problem. 
Whether you manufacture and pro- 
mote a specific product or a line 
of products, or whether you adver- 
- tise a retail store or service busi- 
ness, these factors apply with 
equal force. 


CONSIDER THESE 
IMPORTANT FACTORS 


Of first importance, I think, is 
the size and scope of your sales 
goal. The procedure here is to put 
down on paper your objective in 
terms of hoped-for dollar volume. 
This figure—whether it is $50,000 
or $500,000, or whatever—should 
be one that is sensibly within your 
reach. 

In order to achieve this antici- 
pated volume, how many potential 
customers must be reached by your 
advertising? How big an area, 
geographically, must your adver- 
tising cover? 

How substantial and aggressive 
is your competition? Are your com- 
petitors heavy spenders with re- 
spect to advertising and related 
promotional activities? Are they 
severely competitive with respect 
to price? 

If what you advertise is a prod- 
uct or a service, how responsive is 
it to advertising? In other words, 
is it so hard to sell that the pros- 
pective customer must be exposed 
to a great deal of persuasion over 
a considerable period of time? 
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Some Sales Take Longer Than 
Others. 


Some categories of merchandise or 
services are so appealing and im- 
mediately desirable that advertis- 
ing pays off almost at once. Other 
types of merchandise—for ex- 
ample, a food freezing unit—are 
often pondered over for weeks or 
months before customers finally 
decide to buy. 


——_ ' 


Kedmond 


MicroMorTors 


One of largest stocks 
in the world! 


FACTORY DISTRIBUTORS 


CYCLO-FREEZ CORP. 
MARVIN L. “FERGIE” FERGESTAD 
P.O. Box #6, Dept. A, Mpls. 16, Minn. 
MOhawk 9-6794 


HOW MUCH WILL 
GROSS MARGIN AFFORD? 


Assuming that the anticipated 
volume is achieved, how much for 
advertising and promotion will the 
gross margin permit? When the 
unit of merchandise represents a 
one-time sale, with little or no re- 
peat possibilities, there are definite 
limitations to the percentage that 
can be spent for advertising. 

But when the product or service 
is a “repeater’”—cereals or coffee, 
for example, or dry cleaning—a 
larger initial advertising invest- 
ment is justified. Repeated pur- 
chases of the article reduce the 
per unit cost of advertising until 
it represents a very small charge 
on the profit-and-loss sheet. 

Another important factor is 
this: Is the product, or the service, 
or the store well-known to the pub- 
lic? Or does it represent a new 
idea, a new brand, or a new entry 
in the race for popular favor? If 
what you have to advertise is a 
newcomer in the area that repre- 
sents your market, your introduc- 
tory investment in promotion will 
be heavier than in the case of a 
well-established competitor. 

It is not unusual for new prod- 
ucts—and new retail outlets for 
that matter—to operate in the red 
for a considerable period of time. 
The Gillette safety razor, a radi- 
cally new idea in the beginning, 
didn’t get into the black until after 
several years of promotion. 

Still another factor to consider is 
the pace with which you want to 
grow. In many situations, it seems 
to me, a slow but steady rate of 


FINISH 
LINE 


a a 
Slow Steady Pace May Be Best. 


growth is a safer and sounder pro- 
cedure than an attempt to high- 
pressure your market overnight. 
The slower pace permits careful 
testing as you go along. There is 
time to try different copy themes 
and different forms of media. Each 
new experience can be analyzed 
and evaluated, and on the basis of 
facts thus assembled, the adver- 
tising budget brought into line. 


CONSIDER THE LONG HAUL 


You are spending too little on 
your advertising if your budget 
is exhausted during the first three 
or four months of your fiscal or 
calendar year. 

If, after weighing all the factors 
mentioned here, you arrive at a 
sum sufficient only for a short term 
of advertising, perhaps you should 
not advertise at all. 

Except in especially favorable 
cases, advertising is not a miracle- 
worker. The supremely important 
thing is to “Keep Everlastingly At 
It”—driving home your messages 
day after day, week after week, 
month after month, year after 
year—until at last you have per- 
suaded your market that you have, 
in abundant measure, a certain 
something it wants. Don’t fail to 
consider the long haul in determin- 
ing your advertising expenditure. 


Douglas Berguson Named 
To Crosley-Bendfx Post 


CINCINNATI — Douglas Bergu- 
son has been appointed assistant 
to the general manager of distri- 
bution and mer- 
chandising for 
the Crosley and 
Bendix Home 
Appliances  divi- 
sions of Avco 
Mfg. Corp. 

W. A. Mac- 
Donough, in an- 
nouncing the ap- 
pointment, said 
Berguson will as- 
sist in coordinat- 
ing the activities of sales, adver- 
tising, merchandising, and distri- 
bution for Crosley and Bendix 
appliances. 

Berguson joins the Avco divi- 
sions from Coolerator where he 
has been for the past four years, 
according to the announcement. 


D. W. Berguson 


Deepfreeze Distributor 


N. CHICAGO, Ill.—Sampson Dis- 
tributing Co., Inc., Richmond, Va., 
has been appointed distributor for 
Deepfreeze home appliances. 

The territory includes most of 
Virginia and a few counties of 
North Carolina. Officers of the 
Sampson company include Henry 
S. White, president; O. C. Gregory, 
Sr., vice president; and W. I. 
Meyers, sales manager. 


Norge Appoints Haverback 
To Assist Advertising Mgr. 


CHICAGO — Robert A. Haver- 
back has been appointed assistant 
to the advertising manager of 
Norge Div. of Borg-Warner Corp., 
Robert J. Runge, director of ad- 
vertising, announced recently. 

Haverback was in the advertis- 
ing department of Zenith Radio 
Corp., Chicago, for two years. 


Admiral Promotion Offers 
Four Refrigerator Models 


CHICAGO — Four Admiral re- 
frigerator models priced from $40 
to $90 below prices on comparable 
models in the current line are being 
offered in a special promotion. 

The models and their list prices 
are: 7D, 7.3 cu. ft., $149.95; 9D, 
9.2 cu. ft., $179.95; 9D4, 9.2 cu. ft., 
$199.95; 11C7T, 11.2 cu. ft., 
$299.95. 


Toastmaster Wins Judgment 


LOS ANGELES — Toastmaster 
Products Div., McGraw Electric 
Co., recently won a consent judg- 
ment in Los Angeles County 
Superior Court permanently en- 
joining Barbour Wynns, Jr., doing 
business as Barr Wynns Co., Los 
Angeles, from selling Toastmaster 
products at less than the retail fair 
trade price. 


NARDA Regional Meeting 
Will Be In Fort Wayne 


FORT WAYNE, Ind.—Leaders 
of the National Appliance & Radio- 
TV Dealers Association will ad- 
dress a banquet of Indiana retail- 
ers Monday, Oct. 11, at the Fort 
Wayne Chamber of Commerce 
building, corner of Ewing and 
Wayne, on the occasion of the first 
NARDA regional meeting ever held 
in Indiana. 

Speakers will include H. B. Price, 
Jr., of Norfolk, Va., vice president 
of the national association, and 
Mort Farr of Upper Darby, Pa., 
chairman of the board of NARDA. 
They will discuss methods the re- 
tailers can employ to strengthen 
their business operations in today’s 
markets and report on successful 
techniques of retailers throughout 
the country. 

Announcement of the Fort 
Wayne meeting was made by Ken 
Stucky, president of the local Tele- 
vision, Radio & Appliance Associa- 
tion, and national treasurer of 
NARDA. 

In addition to retailers from 
throughout the state, distributors, 
utilities, and financial institutions 
are invited to attend the meeting. 
Cost is $3.50, including dinner, and 
since space is limited, those wish- 
ing to attend are urged by Stucky 
to send their checks with their 
reservations to him, at 122 East 
Washington Blvd., Fort Wayne. 


REYNOLDS @8 ALUMINUM F 


R 


BLANKING - EMBOSSING - STAMPING « DRAWING + RIVETING - FORMING 


ap my 
Sa : 


fi ray 


4 . bi ‘ . , af . 
pe 0 ou gg enn cena enn aT ——-~ -- ~_——- —_—_- ee S——aQ———______. 
. 
4 Ser. 
” — OO SRS 
ees rey ne FOHORGISH iS LICL S. s 
ie ele : A A ee : 
Sane it iS sey oy: Eg ak NF : J WOE, ° 
i jie a hs 4 ES 
eter ee 
vane ie Se, 
4 te 
“ae eae 
fa ed 
; Pe 
«Wi 
: . Be 
. oa 
a 
a 
eae 
oy ean 
— 
eens ee 
oF . vier 
- aa , ne ss 
aaa 
saa 
es , 
on acs 
a. —$— are al Tr rs. 
oe ON | 
Pp | : ae ogee = ~~ o — get remem me - eee “hs , — —— 
7, " . ¥ 7 7 . 
sass "a ’ 
Si ; 4 a : . : 
: ’ j 
oe : . ' 
eae a: 1 * ‘ ’ % ’ : : 
tie % ‘ ; Ws ‘ 4 q ' : 
e me i iS hee ns » = . : . 4 4 a 
tari “* oe > 
ee = | ane q 
x io. H 4 Zz Be s ea “3 
a cel * 
_ 
i | 
{( 6 L 
7 ' ie a Practically —_—_  ' 
ha Lo J wa : : 4 unlimi e roi : a 
3 . des _— ee 
: —_"y | re . \po: ib es q 
. Cee Pes Race fo eee % aseennvcnancerine ep 
pete. Wt oe ale: oe cari sintianenanl? ‘ ae 
Pe a si el: oa ‘oil f.. “ f oo saa nse aoe vn vo : seat ‘ —_ Se . 
“ ibe Pe. ae i te ee Ty oe as er ps ‘a 4 eM 1. ge Sk | 
; 4 : ‘ Jian ak pkg i Sea OO eee = ai * ae 
- a , oy at 4 = ae | Oe a ao Cees : a : i 
F ae , a [1 a | be 4 at ee Re cs ~ ee a 
ws! a ‘ is if E i . ¢ “ , 2 : ’ cite i af ' o> i 
i i a ner 4 i bile oe ee a ee ee See I fa 
y z om ; Vas) . ea ——— , . Be Se i he : n, 
pis f i i chek ok * 4 gee eS Mr Sgt I ; 4 ~ 
ee 4 e Bik Ly i gna ent —_—— as ane SE a : 4 a 
ae % PE - le nn Te [er i 2 ae ia 
4 q ae Be bf ase GEE sotemower Ait ER. Ee e nee 
ioe : ; gee Si ee nee ae a re 
= i ‘ciel - ee gett a 
ae ee eke ee . iat iia mali ; ape j : apiece nr \\ oat ee 
owe \: o.i: = 
ee e 4 a BS ~ Fe ia 
Sn | Agee H a He... ~ 
ae | gNGea) S 
‘ee 7 BP 
= CARA A) 2 
6h VABALALA 
as | + kacbar’ | 
Fo 
i df EE 
4 | 
¢ 
| ee 
ee 
= 
: ; A : E ie ™ os io : ; ; | XUM | ; 
: Seat ; yl a pon 4 Pat a F : << etd ed $ 7 F ae a Se a ‘ He race as ¥ ke = 74 4) RIE aetae & ee eee a % a ; 2 


AIR CONDITIONING & REFRIGERATION NEWS, OCTOBER 11, 1954 13 


ng 
= What Was New 
At the National Frozen Food 
ers ‘ 
~via Locker Convention 
ad- 
nil- soto 
vi TIONAL SELF ‘SEMEL INC. 
f ll | j itl COMMERCIAL dE Sroka canner 
nd Deepfreeze Tells How Electric Utilities te 
eld | 
Can Help To Promote Sales of Freezers 
ice, 
ent N. CHICAGO, Ill.—Electric utili- a manner never before equalled : 
ind ty companies throughout the and can be sold in city, town, POINTING TO ONE OF THE TWO fast freezing shelves (the 
a., United States are being urged by suburb, and farm, the message mae & the tp cod Se Se eee 
dA. Deepfreeze Home Appliances to points out. Saturation as of De- — ndinge-slag gg es ag 2 greet oe 
re- “join hands to benefit both our cember, 1953. was 13.7 of with Refrigerator Co. C. T. Schaefsma (r.) of Gibson's sales depart- 
. ’ srt +! 7o, ment says that the new box is currently being introduced by 
1en businesses.” nearly 6 million freezers in use. ibson distrib 
y’s The appeal is made in a printed Deepfreeze offers to work with ee ee 
ful message from J. A. Rishel, Jr., electric utilities in such ways as 
out Deepfreeze general sales manager, these, according to the message: 
to over 1,200 executives of electric Send the Deepfreeze home eco- 
ort utilities. nomics director to train utility 
en “We sell different commodities, home economists; supply materials 
le- but our goals are the same,’ and _ personnel for conducting 
1a- Rishel’s message says. “You want freezer-cooking schools; supply 
of to sell electricity . .. load. We materials and ideas to advertise 
want to sell electric appliances and promote Deepfreeze appli- 
om . home freezers in particular.” ances; tell what other utilities are 
rs, “Of great importance to you is doing to promote electric appli- 
ns the fact that a home freezer is a ances; assist in planning local pro- ie oe 
“biti a INDIVIDUAL LOCKS ON COMPARTMENT DOORS distinguish the 
ng. 24-hour-a-day consumer of elec- motions for electricity and elec- Westinghouse commercial frozen food storage cabinet which is 
nd tricity. There are no peaks of tric appliances; supply factory featured in a new food plan for apartment house dwellers. Frank 
sh- power consumption from the freez- personnel to help conduct service Mm. Dunn, vice president of National Self Service, Inc., demonstrates 
ky ers in your territory. It is a steady schools for utilities and dealers. with this unit how each compartment is marked with the user's 
eir load—the type of load you need.” It is suggested that utilities not name and how the food inventory chart is clamped on the inner 
ist The freezer fills a basic need for only promote freezers directly but side of the compartment door. 


long-time preservation of food in 


also by assisting dealers. 


OPEN FACE SHELVES with the freezing coils clearly visible mark 

the new 13.5-cu. ft. freezer Ira B. Altman (I.), sales promotion 

manager for Fogel Refrigerator Co., is showing to Mr. and Mrs. 

Alfred Gorath of Canova, S. D. The freezer was shown at the 

locker convention for the first time and is currently being intro- 
duced to dealers, Altman said. 


=) FIRST PUBLIC SHOWING 
" of Ranney Refrigerator 
Co.'s new 17-cu. ft. 
freezer that the company 
is just beginning to mar- 
ket under its own 
“Ranney” trade name was 
made at the National 
Frozen Food Locker Insti- 
tute convention. A. C. 
Simmons, Ranney's assist- 
ant sales manager, points 
out that freezing coils are 
sealed to the aluminum 
freezing shelves. Ranney 


‘CROSS SECTIONAL VIEW showin 
_ tubing as integral part of sheet rather 


is also marketing a 15- i) 
cu. ft. model. we 


__ than separate tubing brazed to sheet. 


- BONDED 


ALUMINUM SHEET 


ut 


Roll bonded aluminum sheet is two sheets of 
aluminum metallurgically bonded together. 
There is no brazing and no flux contamination. 
Metal ordinarily used for tubing, accumulators 
and receivers is eliminated. The passageways 
are inside the sheet. There are no tubes to 
bend. Welding is minimized. Many connecting 
and assembly operations are eliminated. There 
is no problem of lost conductivity. You can 
route refrigerants wherever they are needed. 
Expansion, radius and bending problems in- 
herent with tubing are eliminated. Reynolds 


plates. In fact, it should be an economical, effi- 
cient and practical replacement for all applica- 
tions involving heat exchanging where tubing 
fastened to sheet has been used in the past. If 
you would like to hear more about Reynolds 
roll bonded aluminum sheet and its applica- 
tions to your products or for Reynolds engi- 
neering assistance on other refrigeration or air 
conditioning parts contact the Reynolds office 
listed under “Aluminum” in your classified 
phone directory or write Reynolds Aluminum 
Fabricating Service, 2053 South Ninth Street, 


Amana Names Adrian 
To Sales Training Post 


AMANA, Iowa—Amana Refrig- 
eration, Inc., manufacturer of food 
freezers and room air conditioners, 
has announced 
the appointment 
of E. H. Adrian 
as district sales 
training _repre- 
sentative for the 
firm’s east cen- 
tral area. 

In this capac- 
ity Adrian will 
conduct dealer 
sales training 
programs for dis- 


tributors in Ohio, Kentucky, West 
Virginia, Indiana, and western 
Pennsylvania. 

Before joining Amana, Adrian 
served as sales representative for 
an appliance manufacturer in Iowa 
and Illinois, and prior to that time 
was division manager, appliance 
department, for Sears Roebuck & 
Co., Rock Island, Ill. 

From 1940 to 1942 he did 
utility sales work. 


MISSING SOMETHING? 
More and better useful 
information is yours for 
the asking. See “What’s 

New” page. 
Use Key No. for fastest service. 


CHIEF INSPECTOR 


We have an opening for a chief inspector in a rapid- 
expanding company—a leader in a fast-growing indus- 
try. Must be acquainted with manufacturing of refrig- 


roll bonding is strong and compact. Passage- Louisville 1, Kentucky. eration appliances such as freezers and air conditioners. 
ways may be flat, oval or round. They can be 
smaller and can be placed closer together. Ad- 
ditional length adds nothing to the cost. Pas- 
sageways themselves act as stiffening ribs. 
They contribute to the overall sturdiness of 
the unit. 

Reynolds roll bonded aluminum sheet is an 
ideal material for refrigerator evaporators, re- 


frigerated freezer liner panels and vertical cold 


Previous inspection experience required—at least three 
years—in a shop including sheet metal parts, painting, 
refrigeration, etc. 


Write for your copy of the revised 
edition of ‘‘Aluminum Appliance 
Parts'’'—20 page brochure that de- 
scribes the services offered by the 
Reynolds Aluminum Fabricating 
Service to the appliance industry. 


Good working conditions, many employee benefits. 
Housing available within easy commuting distance in 
nearby Cedar Rapids or Iowa City. 

Write full details, giving personal history and experi- 
ence. All replies will be held in strictest confidence. 
Apply to Production Manager. 


AMANA REFRIGERATION, INC. 
AMANA, IOWA 


See “Mister Peepers", starring Wally Cox, Sundays on NBC-TV. 


i FABRICATING SERVICE 


ING ROLL SHAPING + TUBE BENDING + WELDING « BRAZING «+ FINISHING 
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Air Conditioning Allows Bank To Increase 
Floor Space by 29% In 44-Yr. Old Building 


SYRACUSE, N. Y.—A “new ap- 
proach” to increasing available 
office building space through ap- 
plication of air conditioning was 
reported recently by Charles V. 
Fenn, vice president, Machinery & 
Systems Div. of Carrier Corp. 

Officials of the state-wide 
Wachovia Bank & Trust Co., the 
largest banking institution beween 
Washington and Atlanta, have 
found it possible to add 29% to 
the available floor space in their 
44-year-old, eight-story home office 
building in Winston-Salem, N. C. 

They have been able to do this 
through installing complete air 
conditioning to dispense with the 
need ffor earlier architectural 
methods of providing ventilation 
and some relief from the heat, 
Fenn said. 

Bank officials had considered it 
necessary either to enlarge and 


modernize the present building, or 
to construct a new one. It was de- 
cided that by installing air condi- 
tioning to insure comfort, the two- 
story-high main banking area on 
the ground level could be cut hori- 
zontally adding an entire new floor. 


Additional space has been gained 
by constructing floors at every 
level across a conventional light 
and ventilation court running from 
the second through the eighth 
story. The gain amounts to about 
1,000 sq. ft. per floor. 

As originally designed, the two- 
story-high ceiling in the exten- 
sively used banking area and the 
air shaft had permitted some alle- 
viation of discomfort through ven- 
tilation and the fact that the 
warmest air would rise to the ceil- 
ing of the banking area. However, 
temperature and humidity inside 
the building in summer still de- 
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“Packaged” Water-Cooled 
Air Conditioners in 6 models, 
from 2 to 15 H. P. 


“Packaged” Woterless Air 
Conditioners—no water need- 
ed, no plumbing required. 2 
through 5 H. P. 
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pended to a large degree on the 
conditions of the outside atmos- 
phere. 

“It was frequently hot and 
sticky and there was considerable 
dust and dirt in the incoming air,” 
Robert M. Hanes, president of the 
bank, said. “Air conditioning will 
give us a completely new kind of 
comfort and increased efficiency, in 
addition to permitting expansion 
of space within the building.” 

As a result of a novel approach 
to the installation as designed by 
P. L. Davidson, consulting engi- 
neer of Greensboro, N. C. and 
Philadelphia, the air conditioning 
and refrigeration equipment takes 
up none of the reclaimed space, it 
is reported. 

A Carrier centrifugal refrigera- 
tion machine located in the 
modernized boiler room in the 
basement of the bank building pro- 
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THIS ONE 


You will find that the great majority of your prospects— 
even those who have had no previous interest in air 
conditioning—know and respect the famous 

Chrysler Airtemp name. It’s the name they associate with 
engineering leadership and products of only the 

highest quality. It’s the name you need to make 

your job of selling “Packaged” air conditioning so 

much easier—and more profitable! 


The pioneer name in “Packaged” air conditioning offers you 
many other important advantages, too, in the Franchise 
that really means business. Your inquiry is invited now. Write 


AIR CONDITIONING = HEATING FOR HOMES, BUSINESS AND INDUSTRY 


Air Conditioning’s 
Chrysler Mirtemp 


Airtemp Division, Chrysler Corporation, Dayton 1, Ohio. 
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CAFETERIA at the 44- 
year-old Wachovia Bank 
and Trust Co. was more 
than doubled in size as 
the result of flooring in 
a ventilation court. Com- 
fort is now assured by 
Carrier air conditioning. 
The reclaimed area is in- 
dicated by the unpainted 
plaster at right. 


CUTAWAY DRAWING 
shows how Wachovia 
Bank and Trust Co. in 
Winston-Salem, N. C. was 
able to increase floor 
space by 29% as the re- 
sult of the installation of 
air conditioning by 
Carrier Corp. Positive 
comfort control made it 
possible to dispense with 
architectural devices de- 
signed to obtain some 
relief from the heat. The 
original high-ceilinged 
ground-floor banking areo 
was cut in half horizon- 
telly by construction of a 
rew second story, and 
he ventilation court was 
floored over as indicated 
by the blacked-in area. 
New floor spaces are 
shown by the white dotted 
lines. 


vides cooling capacity equivalent 
to 220 tons of ice melting daily. 

An equipment tower for central 
air conditioning equipment has 
been constructed up the outside 
of the building in a set-back area 
no longer required for natural ven- 
tilation now that the building is 
air conditioned. 

Central system air conditioning 


‘| units using chilled water from the 
|| centrifugal will be located one to 


a floor in the tower, with each 
unit serving its entire floor of the 
building. The system will supply 
filter-cleaned air, cooled and dehu- 
midified in summer and heated in 
winter. 

The Wachovia Bank is reported- 
ly the first large building in 
Winston-Salem to be completely 
air conditioned. It is representative 
of an increasing number of con- 
tracts received by Carrier for air 
conditioning of business structures 
of moderate size which can provide 
first-class office space, Fenn said. 

Other improvements provided in 
the modernization program cele- 
brating the North Carolina Bank’s 
75th anniversary include installa- 
tion of new transformers to handle 


the increased electrical load, 
modern lighting, and an oil-fired 
steam generator replacing a 
stoker-fed boiler. 

Air Conditioning Corp. of 
Greensboro and Winston-Salem is 
mechanical contractor, and Frank 
L. Blum is general contractor. 


54-Year-Old Trinity Church 
Completely Air Conditioned 


LOUISVILLE, Ky. —The con- 
gregation of Trinity Methodist 
Church here enjoyed a fully air 
conditioned building recently for 
the first time in the church’s 54- 
year history. 

According to the Rev. Albert G. 
Stone, pastor, four 7-ton air 
conditioning units, located in the 
basement, will circulate cool air to 
all of the three-story building. 
Cost was about $14,000. 

The main room of the church’s 
partitioned sanctuary will be 
served by four inconspicuous vents, 
located beneath its high ceiling. 

Rev. Stone pointed out that the 
cooling equipment can be used also 
for heating the church in winter. 


222 CANAL STREET 


go to a SPECIALIST 
for helical finned 
heat transfer tubing 


@ straight lengths 


@ compact coils for 
refrigeration condensers 


blast air heating coils 
blast air cooling coils 


OVER 100 SIZES IN PRODUCTION 


Made to your 
individual 
specifications! 


ROME, NEW YORK 
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Servicing Hermetics 


Although H’s Usually Electrical Side That Requires Servicing, 
Refrigeration Man Is Needed for the Job, Says Friedman 


WICHITA, Kan. — “The out- 
standing characteristic of herme- 
tic units in terms of servicing is 
the electrical side,” Don E. Fried- 
man of Hussmann Refrigeration 
Co. told the Mid-West RSES as- 
sociation at its sixth annual edu- 
cational conference here. 

“But it takes a _ refrigeration 
man to service these units,” he 
said. “The average electrician, as 
a rule, can’t analyze the problems. 


Close Tolerances 


“Very close tolerances are used 
in hermetics,” he reminded the 
group. “The fit between piston and 
cylinder, for example, is to a 
tolerance of .0005 in. You’re really 
going to have to be field service 
engineers to deal with hermetics. 

“Instruments are very necessary 
in servicing hermetics,”’ Friedman 
said. “Snap-around ammeters are 
as necessary aS pressure gauges. 
Ohmmeters are also of great 
value. They will save much time 
and shortly pay for themselves. 

“In servicing hermetics the first 
thing to do is to get the motor 
running, if it isn’t running. Ac- 
tually, motors used in hermetics 
are much more rugged than those 
used on open machines. 


Three-Phase Motors 
Simpler, More Common 


“Three-phase motors are simpler 
to service than single phase 
motors, and are much more widely 
used now. A three-phase motor has 
three windings, and each winding 
has the same resistance. In most 
cases, the ohmmeter you would 
use in the field would show no 
difference in the resistance of 
each winding if the motor is okay. 

“Each of the three windings 
should be checked for grounding, 
etc., with the power off. 

“Tf the hermetic merely ap- 


pears to be stuck, you can reverse 
two wires of a three-phase motor 
and reverse the motor to free it. 

“The ohmmeter can also be used 
to check resistance in a single- 
phase motor,” Friedman continued. 
“Remember that the resistance can 
vary as much as 10% to 15% 
from the manufacturer’s literature. 

“This is due to the manufactur- 
er’s using motors from two or 
three different sources, which is 
done to protect his source of sup- 
ply,” he explained. 

“Capacitors should be checked 
next. Connect them to the power 
supply and check them with the 
snap-around ammeter. First con- 
nect the instrument across the 
terminals to get the voltage, and 
then check for current draw. 


Formula 


“The following simple formula 
can be used for systems operating 
on 60-cycle current: 

2,650 X amperes 

M.f.d. = 


volts 

“Result of this should check out 
with the m.f.d. rating stamped on 
the capacitor within 10%. 

“T prefer using this method to 
just using the ‘snap’ test, which 
isn’t necessarily accurate. Whether 
the capacitor will give a spark 
with the ‘snap’ test or not can 
vary with alternating current. You 
might test the capacitor just when 
the alternating current cycle was 
at its neutral or zero phase, and 
the result would not be accurate. 


Leave Capacitor In Meta! 
Case—It Might Explode 


“Be sure to leave the capacitor 
in its metal case when testing it 
in the event it explodes,” he cau- 
tioned. 

“If the capacitor checks okay, 
the next thing is to check the 
relay. Take the cover off and watch 


Important Notice! 


Effective November 1, qualified dealers 
and jobbers are invited to make inquiry 
and send orders for— 


SOLVE 


CLEANER-MAINTENANCE 


“CC” COATING 


ICE MACHINE 
TUBE CLEANER 


DIRECT 


® 


To the Long-Established 


Manufacturer— 


CHEMICAL 
SOLVENT 


COMPANY 


3005 N. 16th St., Birmingham, Ala. 


its operation. 

“Two types of relays are in 
common use,” he reminded the 
group. “The current type relay, 
which is generally used on % 
through 14-hp. applications, is 
usually found on low starting 
torque applications. These are 
largely in the domestic refrigera- 
tor field. 

More commonly used in the com- 
mercial field, according to Fried- 
man, is the potential type relay. 

“Many hermetic units have been 
changed in the field when actually 
it was the relay causing the 
trouble,” he declared. “With ex- 
perience you can learn to reset the 
spring tension on relays. This can 
be done if the points of the relay 
are okay. 

“Tf the units have been dropped 
or handled roughly during ship- 
ment or installation, it may be 
necessary to adjust the relay,” he 
said. 


Motors Act as Generators 


In working on motors, including 
hermetics, he reminded the group, 
the serviceman should remember 
that motors act as generators. 

“On a 220-volt motor, for ex- 


i Service & 


oe - nage 


ample, the starting winding may 
give a reading well over 300 volts, 
so be careful when checking motors 
while they are running.” 

Motor protectors used on her- 
metics are of two types, he also 
pointed out. On _ single phase 
motors a “Klixon” sensitive to 
both current and temperature is 
employed; on three-phase units a 
device sensitive to temperature 
only is used. 

“Newest type of protection on 
the market is starter protection,” 
Friedman said. 

“With running capacitors, which 
are used increasingly, there is not 
enough difference in the current 
draw between the running and 
starting windings to heat up the 
starting winding fast enough under 
locked rotor conditions to trip the 
standard protector and prevent a 
motor burnout. 

“Thus a heater coil for ‘fast trip’ 
instead of ‘standard trip’ is now 
being used. 

“Time delay fuses should also 
be used to back up all hermetics,” 
Friedman suggested. 


General Controls Offers 
Showings of Color Film 


GLENDALE, Calif. — “Progress 
Through Controls,” a 21-minute 
film in color, has been produced for 
wide distribution by General Con- 
trols Co., it was announced re- 
cently by J. F. Ray, vice president 
in charge of sales. 

A comprehensive, pictorial de- 
scription of the automatic controls 
field, the showings will be made 
available free of charge through 
General Controls’ factory branch 
offices. 

The film traces the use of auto- 
matic controls through many of 
their varied uses. It points up the 
impact on industry and home 
achieved by the development of 
automatic controls during the past 
several decades. 

Ray stated that present requests. 
should be sent on company letter- 
head to either the General Controls 
home office at Glendale, Calif., or 
to its headquarters in Skokie, Ill. 


new low-cost high capacity 
MUELLER BRASS CO. 


GUARDSMAN DRIER dries your refrigerant 


faster and keeps it moisture-free 


414 sq. in. spun end 
dual dome screen construction holds 
plus 100 mesh more desiccant 

inlet screen without increasing 
provides 61% more drier size. 
filter area. 
le and spun copper body 
j erber with silver brazed 


dispersion plate 
distributes flow of 
refrigerant evenly 
throughout the 
desiccant. 


connections provides 
strong, leakp 
construction. 


A 


available in a wide 
range of sizes from 
4 to 32 cu. in. with 
suitable end con- 
nections; _— in 
sturdy, dustproof Jj 


containers. 


MUELLER BRASS co. PORT HURON 9, MICHIGAN 
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What's New 


When requesting further information on new 
| products, please use “Information Center” form. 


Norge Air Purifier Removes 99.4% of Pollen, Dust 


KEY NO. D-1020———— 


CHICAGO—A new air purifier 
said to promise positive relief for 
many of the nation’s asthma and 
hay fever sufferers has been an- 
nounced by Norge Div. of Borg- 
Warner Corp. 

Called the “Norge-Aire,” the air 
purifier removes 99.4% of the 
pollen, mold spores, house dust, 
and other common air-borne aller- 
gens from room air by electrosta- 
tic precipitation, according to R. 
C. Connell, vice president of sales. 

The decision to manufacture the 
Norge-Aire was based on labora- 
tory tests of the allergen-removing 
abilities of existing air condition- 
ers, and on a survey of 252 mem- 
bers of the American Academy of 
Allergists, Connell said. 

“Eighty-five per cent of the 
allergists queried in the survey 
felt that there was a need for a 
device solely for purifying room 
air,” it was stated. 

“A total of 65% said that it 
was needed year around, and a 
like percentage felt that electro- 
static precipitation was the best 
method of purifying room air. 


®, iG? 


This is the method used in the 
Norge-Aire.” 

The appliance retails at $229.95, 
plus $10 for a window-adapter 
kit. It is said to be one of the few 
air purifiers on the market that 
can be used as a window unit or 
as a table model. 

Connell emphasized that the 
Norge-Aire will not benefit asthma 
sufferers whose condition is 
caused by other than air-borne 
irritants. 

“In  test-marketing the _air- 
purifier in Chicago, customers 
were given a short trial period to 
determine whether the Norge-Aire 
would be effective in their case.” 


Speed Queen Introduces Semi-Automatic Washer 


a 


KEY NO. D-1021 
RIPON, Wis. — Speed Queen 
Corp. has introduced a new semi- 
automatic washer, the model A-16 
“Thriftomatic,” which is said to be 
priced competitively with many 
wringer-type models. 

At the same time, the company 
announced production of a portable 
suds-saver. This new model has 
been labeled the model GR and 
is for use with any Speed Queen 
automatic washer. 

The Thriftomatic is a two cycle 
washer, using one cycle for wash- 
ing and the other for rinsing. The 
washer is filled manually for both 
operations. Water temperature also 
must be regulated manually. Be- 
yond that, however, the Thrifto- 
matic is completely automatic, the 
company said. 

Model A-16 incorporates most of 


why over 300 


poten: 


manufacturers use 
TECUMSEH compressors 


the features found on Speed 
Queen’s present deluxe automatic 
washer. The fluid drive, “arc-uate”’ 
drive transmission, and the over 
flow agitated rinse are all features 
of the Thriftomatic, it was pointed 
out. 

Controls are so designed that 
the operator may stop and start 
the machine at any point during 
the cycle. The washer uses Speed 
Queen’s bowl-tub and agitator 
washing principle. 

The GR portable suds-saver has 
a power supply of 110 volts, 60- 
cycle a.c. current. Shipping weight 
is 15 lbs. Shipping dimensions are 
29 in. by 734 in. by 9% in. 


Package Chiller Ties In 
With Any Condensing Unit 


KEY NO. D-1022 

BREWSTER, N. Y.— Heat-X- 
Changer Co. has introduced a new 
line of package chillers designed 
to meet requirements of contrac- 
tors who prefer a chiller to which 
they can tie in their own condens- 
ing units and water pumps. 

The new units feature “Inner- 
Fin” construction of all refriger- 
ant passages. This patented 
Heat-X construction is said to pro- 
vide greater cooling capacity with 
far less bulk. 

For use on chilled water air con- 
ditioning systems, drinking water 
or beverage cooling applications 
and for industrial water cooling, 
the new chillers are available in 
capacities from 10 through 35 


| tons. 


Conwral Controls Offers 
2-Dial A. C. Thermostat 


KEY NO. D-1023———— 


GLENDALE, Calif.—An “easily 
operated and convenient” two-dial 
master thermostat for single point 
control of summer-winter air con- 
ditioning systems has been devel- 
oped by General Controls Co. 

Designed for use with a milli- 
volt heating circuit (B-60 type) 
and a 24-volt cooling system cir- 
cuit, General’s new thermostat fea- 
tures independent fan control for 
ventilation purposes. 

The thermostat has the new 
horizontal silhouette introduced re- 
cently by General Controls for the 
new line of thermostats. 

The unit, designated the T-231B, 
has a satin-finished stainless steel 
cover which blends in with any 
room decor. It has a television win- 
dow view thermometer of bi-metal 
for easy readability and appear- 
ance. 

The temperature selection dials 
—one for control of the heating 
temperature and the other for the 
cooling—also have high visibility. 

This master control of both fur- 
nace and refrigeration unit has a 
single sliding switch that gives the 
operator a choice of “Heat,” 
“Fan,” or “Cool.” The homeowner, 
of course, can also switch off the 
complete system. 

The two selection dials are 
totally independent of one another 
and thus the need for frequent re- 
selection of temperatures is 


avoided when weather conditions 
require alternate operation of both 


| guard against rusting. systems, the company pointed out. 
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The author of this column, which will appear from time to time in 
the News, was a pioneer refrigeration supplies and equipment wholesaler, 
and is a past president of the Refrigeration Equipment Wholesalers 
Association. He is currently acting as an independent consultant on 
matters pertaining to the distribution of refrigeration equipment and 
supplies. The ideas and opinions as expressed in this column are strictly 
the writer’s and are not to be construed as those of any other individual 
or organization with which he is connected. Correspondence for the 
attention of Mr. Small should be addressed to him at 1811 Whitley Ave., 


Los Angeles 28, Calif. 


By Huntington W. Small 
Turn It Over or Plow It Under 


I like to think of a business as 
a living, growing thing that con- 
stantly changes and never lies 
still. Like a swimmer it pushes 
forward, sets itself, tightens its 
muscles and pushes forward again. 
The direction is always against 
the current and he who treads 
water is carried down stream even- 
tually to be lost in the ocean. 


To be successful, a business 
should carry no surplus weight, it 
should be kept trim and fit. New 
lines of merchandise must be 
pushed. Lines which no longer 
carry their own weight should be 
discarded. They often fail to pay 
for the shelf space they occupy. 

Just when a line of merchandise 
becomes a burden is subject to as 
many conclusions as there are 
people in business. Some senti- 
ment and certainly a generous 
helping of loyalty and friendship 
enter into such decisions. They 
shouldn’t, however, dominate the 
thinking nor be used to cover up 
habit or indecision. 

There is certainly come point of 
low profit that must be recognized 
as fatal, regardless of other con- 
siderations. All lines are not 
equally profitable. The real profit 
potentials depend on margin, 
volume, and turnover. 

Even when recognizing the com- 
plexities of determining which 
lines should be expanded, which 
dropped, and which should receive 
the major sales punch, there is a 
common factor somewhere that, if 
known, could help in arriving at 
correct decisions. 

While each individual might give 
a different weight to intangible 


factors in evaluating a line of 
merchandise, everyone would con- 
sider three as basic.’ 

The annual sales volume, the re- 
quired investment in inventory, and 
the margin of profit are the three. 

Even a school boy could figure 
out that the sale of two items with 
one dollar profit each had the same 
net result as the sale of one item 
with two dollars profit. To decide 
that the item with a two dollar 
profit was the better one to handle 
would completely ignore the sales 
potentials and the inventory re- 
quirements. 


Greater the Turnover, 
Lower the Margin 


It is quite an accepted theorem 
that the greater the turnover, the 
lower the margin. Competition has, 
in the long run, a way of leveling 
off apparent advantages. Recog- 
nizing that many factors other 
than the three basic ones enter 
into a proper evaluation of a line, 
a gauge of comparison can be used 
that should prove helpful when in 
doubt. 

The figures in Table 1 can be 
used as such a gauge. While I have 
used a base which I consider to 
be realistic, it can be adjusted to 
suit individual ideas without de- 
tracting from its worth. 

Table 1 uses a discount of 25% 
from resale and a turnover of 4 
as its base. For each $1,000 in- 
vested in inventory an annual turn- 
over of 4 will result in sales of 
$5,332 which will cost $4,000 leav- 
ing a gross profit of $1,332. These 
conditions are assumed to provide 
an adequate return. Any other set 


TABLE 


NO. 1 


DISCOUNT TURNOVER COMPARISONS 


Based on the assumption that a discount of 25% from the resale price will 
produce an adequate gross profit of $1,332 when an inventory investment of 


$1,000 is turned four times per annum, 


this table shows other discounts and 


turnovers which produce the same gross profit. 


Discount Results 
from in Sales 
Resale Inventory of $ per 
Price at Cost Turnover 
rere $1,000 $2,000 
ee eee 1,000 1,818 
MP dvschude sence 1,000 1,667 
rere 1,000 1,500 
MP ae4aneneecees 1,000 1,429 
eee 1,000 1,333 
BP. WaeGEseRRS One 1,000 1,250 
ee ee re ae 1,000 1,175 
OP Wiesdiwieaeens 1,000 1,111 
Mm «keiedacteeds 1,000 1,050 


1. The average inventory in- 
vestment is $3,000. The annual sales 
are $14,800, and the discount is 
40% from resale. Does this pro- 
vide an “adequate return?” 

The sales per thousand dollars 

$14,800 


of inventory are or 


$4,933. From this point on the left 
side of the graph run a line hori- 
zontally until it intersects the line 
of 40% discount. The point of in- 
tersection is well to the right of 
the line of “adequate return” so it 
can be assumed that the merchan- 
dise is stocked profitably. 

2. A $5,000 inventory results in 
sales of $18,000 annually. The dis- 
count is 3314%. Does this line pro- 
vide an “adequate return?” 


Sales per thousand dollars of in- 


Annual 
Sales To 
Gross Turnovers Produce 
Profit Necessary Gross 
Per To Produce Profit 
Turnover $1,332 of $1,332 
$1,000 1.3 $ 2,664 
818 1.6 2,909 
677 2.0 3,334 
500 2.7 4,050 
429 3.1 4,430 
333 4.0 5,332 
250 5.3 6,660 
175 7.6 8,880 
111 12.0 13,320 
50 26.6 26,640 
$18,000 
ventory ( or $3,600) inter- 


sects the 33142% discount line in 
the area of “inadequate return.” 
The inventory and sales of this line 
bear close watching as it is mar- 
ginal and should be discontinued 
if the trend worsens. 

3. An inventory of $2,500 is in- 
vested largely on display items. 
Sales amount to $38,000 per year, 
most of which are direct factory 
shipments. The discount is only 
15%. Does this line pay its way? 

Sales are $15,200 per thousand 
of inventory. Our graph does not 
read this high but sales of $10,000 
intersect the 15% discount line 
within the area of “adequate re- 
turn” so with sales of $15,200 the 
graph would indicate that the line 
was extremely profitable. 


4 


of conditions could have been used 
as a base. 

Table 1 will now show quite 
simply the turnovers, sales, or dis- 
counts which will result in the 
same gross profit. 

Assume that a new line of mer- 
chandise is being evaluated and an 
investment of $5,000 is determined 
as necessary to carry a balanced 
and adequate inventory. If the dis- 
count offered is 20% then from 
Table 1 the gross sales necessary 
to meet the base conditions is 
$6,660 for each $1,000 of inven- 
tory or $33,330. 

It may be obvious that this is 
admittedly impossible. If the dis- 
count offered had been 3313%, 
then sales of only $20,250 would 
result in the same profit. Perhaps 
this figure would be considered as 
possible but the 20% discount of- 
fered might be considered as in- 
adequate. 


Shipments from Factory 
Change Situation 


When most sales are direct ship- 
ments from the factory, another 
situation often exists. Here per- 
haps a thousand dollars in inven- 
tory is adequate and sales of 
$25,000 might be expected. 

We find from Table 1 that sales 
of $26,640 at 5% discount meets 
our base conditions, so if the dis- 
count offered is 10% it could be 
a very profitable line. Perhaps 
lines of this type bloom unnoticed 
and unappreciated and their slow 
moving dusty neighbors with a 
glamor discount of 40% receive 
the credit for the ‘take home pay” 
when they are actually dragging 
their feet. 

I have checked many lines of 
merchandise where 10% of the 
items accounted for 90% of the 
sales. It might be assumed that 
if the inventory as a whole, the 
discount and turnover met the 
base requirements of Table 1 that 
the line should be considered as 
satisfactory. 

But here another factor enters 
into the correct evaluation because 
a large portion of the inactive 
90% may really be worthless. 
Should we deduct from our gross 
profit figure the cost of the items 
that had become obsolete the 
gross might be reduced to a point 
where the line fell far short of the 
minimum requirements. 

If an inventory of $1,000 (pur- 
chased at 40% discount from trade 
prices) produced sales of $3,334 
(when sold at trade prices) the 
gross profit ($1,332) would meet 
the base conditions of the table. 
If careful analysis disclosed that 
$185 worth of inventory had be- 
come obsolete, then our actual 
gross profit was $1,332 less $185 
or $1,147. To bring the line up to 
the standard conditions of Table 
1, the gross profit would have to 
be $1,332 plus another $185 to off- 
set the loss of obsolescence or a 
total of $1,517. 


Table and Graph Helpful, 
But Not Conclusive 


This could be done by getting 
the discount increased to 43% or 
increasing your sales turnover to 
make an additional profit of $185, 
If neither can be accomplished the 
line is sub-standard. 

Table 1 and Graph 1 will be 
helpful but not conclusive in evalu- 
ating merchandise lines. 

Any business which operates by 
charts and tables is bound to come 
to grief. Market changes, trends, 
and technology present constant 
problems and opportunities. Charts 
can only point the way and help in 
arriving at correct decisions. Alert 
and intelligent management will 
determine the scale of success 
achieved in each individual case. 

A business must keep abreast 
of the times, must move forward 
and have a definite amount of 
daring and adventure to spice up 
its more prosaic parts. It should 
discard the outmoded to make 
place for the new. A business that 
isn’t pioneering a line or an idea 
is treading water. It can’t stand 
still for long, it must go ahead or 
back. 


ANNUAL SALES PER THOUSAND DOLLARS OF INVENTORY 


Graph of Area of Adequate Returns 
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PERCENT DISCOUNT FROM RESALE PRICE 


CAPACITY AVAILABLE NOW 
FOR 


CUSTOM DESIGNED PARTS! 


General offers a completely custom designed and 
produced line of rubber and plastic components 
for air conditioning and refrigerating equipment. 
These are all parts you can count on... precision 
engineered with careful quality control at every 
phase of manufacture. 

We're ready to team up with you on gasketing, 
seals, die-cut and molded parts, Silentbloc vi- 
bration mounts, and hundreds of other rubber, 
plastic and metal components. 

Fill out the attached coupon for more informa- 
tion or for a call from our representative. 


EXTRUDED 
PLASTICS AND RUBBER 


MOLDED RUBBER 


os & 


DIE-CUT RUBBER SILENTBLOC 


VIBRATION MOUNTS 


SHEET AND DIE-CUT 
SPONGE RUBBER 


SYNTHETIC FOAM 
INSULATION 


* From Plans to Products un Plastics amd Rubber 


The General Tire & Rubber Company 
Industrial Products Division 
Wabash, Indiana 


(_] Send literature on your line of parts for refrigeration and 
air conditioning 


() Have your representative contact us 


Name Cc 
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AIR CONDITIONING & REFRIGERATION NEWS, OCTOBER 11, 1954 


Detroit Air Conditioning Sales 


Residential and Commercial Installations for First 5 Months of ’54 
17% Ahead Of Record-Breaking 1953 


DETROIT—Sales of commercial 
and residential air conditioning 
in Detroit this year are running 
well ahead of 1953, which had 
broken all records up to then. 

Installations in first five months 
of 1954 were 17% ahead of the 
same period last year. 

A total of 443 units had been 
installed in the months of January 
through May of this year com- 
pared with 378 in the like period 
in 1953; 181 in the first five months 
of 1952, and 247 in the 1951 period. 

This data was obtained by AIR 
CONDITIONING & REFRIGERATION 
NEWS in a survey of installation 
permits issued by the Department 
of Buildings and Safety Engineer- 
ing of the City of Detroit. 

No window air conditioners are 
covered in this survey. The term 
“units” as used in accompanying 
tables refers to both self-contained 
package air conditioners and con- 
densing units installed for central- 
type systems. 

Data presented here pertains 
only to those installations within 
the Detroit city limits over which 
the Safety Engineering Depart- 
ment has jurisdiction and for 
which permits are required. 

Previous spot-checks of leading 
contractors, however, indicate that 


the installations in Detroit proper 
represent perhaps 60% of those in 
the entire metropolitan trading 
area. 

The accompanying tables com- 
pare the installations by month for 
1951, 1952, 1953, and 1954; show 
the sales by size for the first five 
months of 1954; the sales by make 
for the same period; sales by con- 
tractor, and where the installations 
were made in 1953 and 1954. 

The monthly sales breakdown 
shows that installations for the 
first five months this year ran 40, 
38, 102, 94, and 169, respectivelv. 

January installations were 12 
ahead of the same month in 1953; 
February was four less; March 
was 41 more; April was 18 more; 
May ran two less than May of 
1953. 

The 1954 total of 443 represents 
a 17% increase over the pace- 
setting 1953 total of 378 for the 
same period. 

Biggest month in 1953 was July 
with 257 installations, followed by 
August with 215. 

Obviously, if installations in 1954 
continue at the same pace set for 
the first five months, a new record 
will be established for air condi- 
tioning in Detroit this year. 

A tabulation of installations by 


size shows that, as usual, the 5-hp. 
model was the leader in the first 
five months this year. There were 
176 such units installed, represent- 
ing a combined total of 880 hp. 

In second place we find the 
714-hp. size with 97 units for a 
total of 727145 hp. The 3-hp. unit 
is third with 90 machines for 270 
hp. Fourth is the 2-hp. size with 
18 installations, followed closely 
by 15 units of 10 hp. and 10 units 
of 15 hp. 

Largest size unit installed thus 
far in 1954 was 50 hp. Two such 
units went in. 

In the 12 months of 1953 there 
were 11 50-hp. machines, two 75’s, 
two 100’s, and eight units over 
100 hp. Latter included two cen- 
trifugal compressors of 900 hp. 
each. 

The 443 installations chalked up 
thus far in 1954 represent a total 
of 2,9111% hp. 

Another of the accompanying 
tables compares the 1954 installa- 
tions by make, the makes being 
identified only by letter. Make “‘A”’ 
was the leader in terms of both 
number of units and total horse- 
power, having 76 units and 539 hp. 
to its credit. 

In terms of units “B” is second 

(Concluded on next page) 
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When you flare DRYSEAL for compression fittings you’ll save 
your temper and your time. It’s because of the special temper and 
ductility. Bending dead-soft DRYSEAL is equally easy . . . do it 
by hand . . . no tools of any kind are needed. And when you get 
your DRYSEAL take a squint at those double-crimped ends. This 


You'll not flare up 
when you flare... 


EVER 


N 


58 > 36 ~- 
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ON TUBE 


is the final step in manufacturing, that immediately follows a special 
cleaning and dehydrating operation, which keeps dirt and moisture 


from entering the tube. 


The seal is made in such a. way that it does not change the di- 
ameter of the tube, This makes it possible to pass the tube through 


any opening large enough for the tube itself. Economical tube sizes 


range from %" to %" O. D. 


In addition the DR YSEAL carton, has been attractively designed 
for easy identification in stock. It contains one 50-foot coil of 
DRYSEAL. . . is easier to handle, light weight, economical and 
is sturdily made to assure protection of the tube. 


te: 


Mills: 


NO SPLITTING WHEN YOU 
FLARE DRYSEAL 


REVERE 


COPPER AND BRASS INCORPORATED 


Founded by Paul Revere in 1801 


230 Park Avenue, New York 17, N. Y. 


Baltimore, Md.; Chicago and Clinton, Ill; De: 
Los Angeles and Riverside, Calif; New Bed) 
Mass.; Rome, N. Y. Sales Offices in Principal Cities, 


Distributors Everywhere. 


SEE “MEET THE PRESS” ON NBC TELEVISION, SUNDAYS 
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Where Air Conditioning Was Installed In Detroit 
In 1953 and First 5 Months of 1954 
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Abstract company ................ 
Advertising agency ............... 
Mies hewet CICS... 0. ic cccceses 
MCU 85 45,6ka > css ewnwd ess 
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Appliance distributor ............. 
Auto body manufacturer .......... 
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(5 Months) 
No. Hp. 
2 22 
3 45 
2 7 
8 178 
1 3 
1 3 
2 80 
1 5% 
1 6 
1 3 
5 27 
1 15 
1 30 
2 20 
3 18 
3 10 
3 42% 
41 52% 
6 29 
7 57% 
2 30 
6 29% 
1 5 
3 82 
“ : 
1 3 
5 39% 
1 5 
2 17% 
4 10 
6 48 
1 5 
2 24% 
5 41 
vs “ 
1 5 
19 294 
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AIR CONDITIONING & REFRIGERATION NEWS, OCTOBER 11, 1954 


Detroit Air Conditioning Sales -- 


(Concluded from preceding page) 
with 73, but its equivalent horse- 
power of 376 falls a bit short of 
make “E,’’ whose 50 units repre- 
sent 387 hp. 

Make “C” is third in number of 
units with 58, but fourth in horse- 
power with 308 hp. Make “D” is 
represented by 52 units equal to 
27215 hp.; “F” has 41 units for 
240 hp.; “G,” 18 units for 126 hp., 
“H,” 14 units for 47 hp. 

Although there is reasonably 
close correlation between number 
of units and total horsepower, 
some makes show considerable dif- 
ference. 

Interestingly enough, makes “I” 
and “J’’ each have the same num- 
ber of units—10—but these repre- 


MOLDED REMCAL DRYING 
FIBERGLAS DEPTH FILTERING 


Check Super-Flo’s amazing low price, for 
both original equipment and replacement, 
against ordinary driers which do not have 
Super-Flo molded drying elements, mas- 
sive fiberglas depth filters and spun-end 
copper shells. Available to the trade 
through wholesalers everywhere. 


INCORPORATED 


ZELIENOPLE, PA. 
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The pump you install 


and FORGET! 
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! Designed for the longest life in 

the field—built to the highest 

1 quality standards in the indus- 

| try, Ingersoll-Rand Motorpumps 

1 for air conditioning stand up 

longer—perform better—require 

| less maintenance—than any other 

| -at any price. Prove it to your- 

1 self. Use the handy coupon be- 

low to get complete information 
. . . then try Motorpumps on 

I 

1 your next jobs... for better cus- 

tomer satisfaction—more profits 
for yourself. 
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Ingersoll-Rand 


11 Broadway, New York 4, N. Y. 


MOTOR PUMP 


sent 154 hp. for “I” and 58 hp. 
for “J.” 

“P,” as another example, has only 
two units but these total 100 hp. 
Makes “‘S” and “T” are each repre- 
sented by a single installation, but 
each was a 40-hp. unit. 

In all, 24 different makes appear 
in the 1954 installations thus far. 
For all of 1953, there were 31 
different makes represented. 

The tabulation of 1954 installa- 
tions by contractor shows that 54 
different contractors participated 
in the first five months’ activities 
in Detroit. 

Last year a similar survey made 
at the end of six months revealed 
53 contractors as having made in- 
stallations up to that date. By the 


» end of 1953, however, the total 


number of contractors who had 
made installations had hit 82. 
Leading the list so far in 1954 
is contractor No. 1, who has in- 
stalled 52 units for a total of 279 
hp. But the leader in horsepower 


How 54 Contractors 
Shared Installations 


No. Units Hp. 


B TkGE Cesar eoaens 52 279 

Oe sevenmwckass 48 365 

DW Siiesterd ssgue ean 45 241 

BD sexewtwbesenedas 34 156% 

MOL e ee ere ere e 33 209% 

D veankes he eteous 31 229 

© 6kcdacx te eeades 24 146 

_ Serer rer ee ret ee 23 177% 

_ ee Te re ee ee 11 80% 
reer cree ee 9 65% 
 Srrrrerir rere cr 9 43% 
BE Séascsdatinet ied 9 38 
DF Avesevdecvibnnes 7 178 
ME RixeeveV ee eaten 7 34 
Oe sieeve kewsdaens 7 29 
Me - ax usSher hear een 6 48% 
Be. eecadkendeskatans 6 30 
, Brevi eee 5 70 
OP teieexeeeacevsye 5 32% 
BP siveawtecesegaas 5 22 
Pvsrsseveceicaees 5 13 
ee rere 4 50 
Me )NG0ANehavertans 4 25% 
BE csctsewnesresets 4 12% 
Me cisedsebavasesen 3 32% 
ME. VackGnager neces 3 22% 
| GREET eee 3 20% 
Be eb ccasdevedeions 3 17% 
OF 8.0835 <Civewcerecd 3 16% 
Me sen veapecerintes 3 15 
SEO Ere 3 11 
Mn i450 44neOe ee tus s 2 15 
ME Ahivsconneeuanecs 2 15 
OW seevesntessevias 2 12% 
OE, sninicands acaeee 2 12% 
Oe Sisivererbavvens 2 10 
Oe éNeooaveeadedsus 2 7 
BO UCI ES Kees 1 40 
MP. be eabsen Cawnas 1 15 
Oe csr asagensessie 1 7™% 
errr te rrr re 1 7% 
Oe Sir ete audek aca 1 7% 
OP keccsaeitnereees 1 7% 
WE bid ccecenveneas = & 5 
Meee Corer ee 1 5 
My wat Peetavksbaeas 1 5 
Oe Wikstewdcdeckwieds 1 5 
rare wee 1 5 
Seer eee 1 5 
_ Se ee ee 1 3 
OW hea ersasssavesa 1 3 
 MCRTUERT RE Te 1 3 
Me Gdevasessecucens 1 2 
 aeerrrrrer ieee eT 1 2 
Pere re ee 443 2,911% 
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Sales by Sino 
In First 5 Months 


Sales by Make 
In First 5 Months 


Make No. Units Hp. 

ei tis sais Se BA's 76 539 

Be es bee oye 2 iy OES Ce 73 376 

a”) fo venkwedy ony te 58 308 
MRR ae 52 272%2 
Me Sohn saecetes ss 50 387 
OC san sc UeE TE Cee eR 41 240 
SP ee ee 18 126 
We 8649 dhs048% 0008S 14 47 

as aipioate ness wink ais 10 154 

, Te ee ee are 10 58 
Me eatuir tear eres 8 38% 
Oe scacicn oetnek eos 7 92% 
BP dcandautriaert<< 7 19 
Oe Gs schiee debates 4 20 
OP ie assay ve 3 13 
ccna unkown 2 100 
SP ee ree eee 2 12% 
EPR eS eee 2 9% 
OM,  seuuces erasers 1 40 
Me. dao hon caaitaes 1 40 
Sa ee Pere eey 1 7% 
: eee oe eee 1 5 
Mt cxddekiccreyetes 1 5 
Be yiks se sanltaniets 1 1% 
A Se re 443 


2,911% 


is contractor No. 2 whose 48 units 
are equal to 365 hp. 

Contractor No. 3 is third in both 
units and horsepower with 45 units 
and 241 hp. In fourth place in 
terms of units is No. 4 with 34 
units, but this contractor’s 15614 
hp. lags behind contractors No. 5 
and 6. No. 5 has 33 units for 20914 
hp. while No. 6 has 31 units for 
229 hp. 

Also among the leaders are con- 
tractor No. 7 with 24 units (146 
hp.) and No. 8 with 23 units 


_ (177% hp.). 


Although farther down the list 
in terms of units (seven), contrac- 
tor No. 13 has a respectable 178 
hp. to his credit. 

There were four contractors who 
installed five units apiece; three 
who installed four each; seven who 
put in three each; six who put in 
two units each; and 17 who thus 
far have installed only a single 
unit apiece. 

Installations in the first five 
months continue in the same pat- 
tern of previous years: approxi- 
mately 10% of the contractors in- 
stall 50% of the units. The figures 
for the 1954 period show that six 
contractors, who represent 11% 
of the 54 listed, put in 243 of the 
443 units, or 54.8%, that went in. 

Fifth table analyzing air condi- 
tioning sales in Detroit shows 
where the equipment was installed 
in 1953 and the first five months 
of 1954. This gives the number of 
establishments in each of numer- 
ous categories that were air condi- 
tioned and the total horsepower 
represented by each category of 
establishment. Number of units 
installed in each category is not 
listed in this table. 

As in all previous tabulations, 
the “office” category represents 
the largest number. Thus far in 
1954 a total of 93 offices have 
been air conditioned with 865% 
hp. Restaurants are in second 
place with 33 establishments re- 
quiring 322154 hp. Taverns are 
third with 18 establishments repre- 
senting 103 hp. 

In terms of horsepower, how- 


Sales by Month for 
Past 4 Years 


Month 1951 1952 1953 1954 
January 11 17 28 40 
February 19 30 42 38 
March 54 43 61 102 
April 43 43 76 94 
May 120 48 171 169 
(5 Months) 247 183 378 443 
June 93 71 124 ro 
July 103 122 257 

August 70 111 215 


September 66 57 74 


October 40 47 64 
November 32 64 65 
December 33 23 46 
Total 684 676 1,223 


ever, banks are third with 178 hp. 
Air conditioning has been installed 
in eight banks so far. Last year 
there were 38 bank installations 
totaling 523 hp. 

The residential air conditioning 
field appears to be continuing in 
interest. The first five months of 
this year saw 17 such installations 
totaling 61 hp. Last year there 
were 33 residential jobs for 121 hp. 
In the previous year (1952) there 
was but a single residential instal- 
lation made in Detroit proper. 


To Cool Ga. Shirt Plant 


LOUISVILLE, Ga. — General 
Shirt Corp. has begun construction 
of its new $125,000 manufacturing 
plant here. Completely air condi- 
tioned, the new plant will replace 
one destroyed by fire some time 


ago. 


Every eign points the way To: 
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SALEABILITY! Sealed-in cooling unit, muggy 
weather control, directional airflow, winter heat- 
ing and dozens of other engineering features. 


= ey 


WARRANTY! Unmatched 5-year protection gives 
you replacement cycle, freight paid both ways, 


and generous labor allowance. 


FINANCING! Two attractive “user” plans that 
make it easy for prospects to buy. Plus three 
“dealer” plans so you can stock adequately, ex- 
pand fast, without tying up working capital. 


BEAUTY! Streamlined, compact models that blend 
with any. decor, add new beauty to stores and of- 
fices. Wrinkle finish resists scratches and smudges. 


VERSATILITY! Five basic models—one for every 
type of commercial or industrial enterprise, big or 
small. Models available in 3-5-7/2-10 and 15 tons. 


DEALER PROFITS WITH G- 
PACKAGED AIR CONDITIONER 


G-E Exclusives Help 
Dealers Build Profits! 


Every feature of General Electric Packaged Air 
Conditioners — and every G-E “sales help” — is 
pointed at one thing...a profitable “partnership” 
between G.E. and its dealers! 

That's because G.E. knows that any company is 
only as good as the dealers who represent it. Good 
dealers expect a good product...with the sort of 
sales help that gives them an edge on competition. 
With General Electric, you get both! 

Yes, G-E Dealers travel faster and profit more! Lit- 
tle wonder that G.E.’s share of the packaged air con- 
ditioner industry has doubled in the last two years! 


A milestone! New G-E 
Dealer Profit Plan 
helps you get 
year-round sales! 


GENERAL @® 


ADVERTISING! Full-page advertisements all year 
round in leading national magazines, plus the 
hardest-hitting direct mail campaign you ever saw. 
A barrage of special promotional material, too! 


Price ~~ A 
ELECTRIC 


It’s hot off the press! A completely new plan that 
makes it easy for you to sell every month of the 
year. Big money in the summertime—and in the 
wintertime, too! You owe it to your business to look 
over this wonderful new “profit plan” book—unlike 
anything you’ve ever seen! 


\ Cheek Now! 


SEE YOUR NEAREST G-E 
DISTRIBUTOR OR WRITE: 
C. J. Rigby, General Electric Co., 


Commercial & Industrial Air Conditioning 
Dept., 5 Lawrence St., Bloomfield, N. J. 
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by Paul Reed 


Refrigeration Problems 


and their solution 


For Service and Installation Engineers 


Paul Reed 


A Plant for Freezing 
And Storing Foods (3) 


REFRIGERANTS 


There is no one “ideal” refrig- 
erant for all applications. Am- 
monia is especially applicable to 
large systems such as cold storage 
and ice plants that maintain ap- 
proximately the same temperatures 
throughout. For low temperature 
rooms on such a system, booster 
compressors (which really result 
in two staging) are used. As 
pointed out by your customer, am- 
monia has an advantage in first 
cost; and maintenance men in your 
country may be more familiar with 
ammonia equipment than with 
“Freon” equipment. 

On the other hand, there are 
three temperatures, -25°, -10°, and 
about 36° F. to be maintained in 
this plant, and these will call for 
evaporator temperatures of 
roughly -35°, -20°, and 25° F., re- 
spectively. For such a wide range 
in temperatures, there is a very de- 
finite operating advantage in sepa- 
rate units for each temperature. 
Moreover, separate units permit 
the selection of a refrigerant for 
each unit that is most suitable for 
that temperature. 

For the unit for the 36° pre- 
cooling room, “Freon-12” would be 
quite suitable. The suction pres- 
sure for a 25° evaporator would 
be about 25 p.s.i.g., and the head 
pressure would be moderate. 

For the unit or units for the 
-10° storage rooms, “Freon-12” 
would also be suitable. If the eva- 
porators are carefully selected and 


adequately sized, the ‘“Freon-12” 
suction pressure for a -20° eva- 
porator would be just above zero 
gauge, a condition favorable to 
shaft seal operation and for re- 
duction of low-side leakage. 

However, the use of “Freon-22” 
for the storage rooms has the ad- 
vantage that its suction pressure 
of 10 p.s.i.g. would permit a little 
more leeway for fluctuation of 
suction pressure and still not go 
into a vacuum, which should be 
avoided, particularly in your humid 
climate. 

“Freon-22” has some disadvan- 
tages, however. A higher condens- 
ing pressure requires somewhat 
heavier construction of the con- 
denser. Also, more care must be 
exercised in the selection of re- 
frigerant line sizes and their lay- 
out to insure proper oil return. The 
higher cost of “Freon-22” is also 
a factor that must be considered. 

These disadvantages are not in- 
superable but do require more care 
than if “Freon-12” is _ used. 
“Freon-22” is very widely used in 
this country, and you will experi- 
ence no difficulty in obtaining 
standard equipment suitable for 
“Freon-22.” 

For the freezer rooms, “Freon- 
22” for the low stage and “Freon- 
12” for the second stage would be 
quite suitable. The “Freon-22” suc- 
tion pressure for the -35° evapora- 
tor would be just under 3 p.s.i.g., 
and there would be a leeway of 
down to a -42° evaporator before a 
vacuum is reached. This should be 
adequate if the evaporator is 
generously sized. With “Freon-12” 
in the high-temperature stage of 
the two-stage cascade system, 
moderate condensing pressures can 
be maintained. 


f : “My Service-Master 
~ -. (_ saves me up to one hour of lost time 


». every day” 
Tegijlen 


THE IDEAL AIR CONDITIONING AND 
REFRIGERATION SERVICE BODY 


Here’s the body that takes a completely 
equipped shop to the job, and saves up to 
75 minutes per day. Using the latest 
average service base rate of 6 cents a 
minute and an average saving of 30 min- 


MAKE YOUR PICK-UP TRUCK 
A SERVICE TRUCK, TOO! 


compartments are finished in baked-on, 
medium-dark green enamel. Parts bins are 
built-in. Doors have slam-action catches, 
with locks keyed alike. Available with 
overhead rack. 


McCABE-POWERS AUTO BODY CO. 


utes a day .. . Service-Master saves 
$478.00 worth of time a year. Available 
in sizes for 1/4, 34, 1, and 114 ton chassis 
— regardless of age or make. The coupon 
below will bring complete details. 


for V2 and % ton 
pick-up trucks 


5900 NO. BROADWAY «- ST. LOUIS 15, MO. 


i Please send me complete details on SERVICE-MASTER [] SERVICE-TWINS (1) 
: Name 

§ Company 

‘ Address 

H City Zone State 

i Ke 


(In referring to the above re- 
frigerants, we have used Kinetic’s 
trade names “Freon-12” and 
“Freon-22” in order to avoid the 
clumsy chemical names dichloro- 
difluoromethane and monochlorodi- 
fluoromethane, respectively. These 
recommendations apply equally to 
General Chemicals’ ‘“Genetron-12” 
and “Genetron-141.’’) 


CONDENSERS 


You mention that there is a sup- 
ply of soft water available at tem- 
peratures of from about 75° to 
80° F. If the cost of water is not 
excessive, there would be no ad- 
vantage in using either cooling 
towers or evaporative condensers. 
With wet-bulb temperatures of 
83° to 85°, you would not be able 
to maintain as low condensing 
temperatures and pressures with 
cooling towers as with the 75° to 
80° water, and even with evapora- 
tive condensers you would do very 
little, if any, better than with the 
available water. 

In fact, if the 75° to 80° water 
is not available in sufficient quan- 
tity, or is excessively costly, you 
should check the possibility of 
using air-cooled condensers. These 
are now available in the larger 
sizes of 20 tons or more. They are 
equipped with their own fans and 
thus may be remotely mounted 
away from the condensing units. 
They are being used in this country 
in places where adequate condens- 
ing water is not available, and par- 
ticularly in those areas having, as 
in your city, high wet-bulb tem- 
peratures but relatively low dry- 
bulb temperatures. 


EVAPORATORS 


For the pre-cooling room, forced 
convection unit coolers, more often 
referred to as “blower coils,” are 
quite suitable. They should be 
selected on a basis of about a 10° 
to 12° t.d., which will therefore 
give an average coil temperature 
of about 25°. 

The most simple control, and one 


_ which is usually quite satisfactory, 
| is by a low pressure control set at 
| 38 p.s.i.g. cut-in and about 22 or 


23 p.s.i.g. cut-out, thus resulting 


| ina complete defrost on each idle 
| cycle. 


Be sure to place at least one 
blower coil near the entrance door, 
so that outside air will be drawn 
through the blower coil and its 
moisture reduced, before it is al- 
lowed to come into contact with 
any of the cold products, walls, or 
ceilings. 

A similar evaporator would be 
quite suitable for the -10° storage 
rooms, selected on a basis of 8° 
to 10° t.d., so that the average op- 
erating coil temperature will be 
-18° to -20°. The fin spacing must 
be quite wide to prevent air re- 
striction, for some frost accumu- 
lated must be tolerated in order to 
prevent the necessity of too- 


frequent defrosting. For these 
coils, the fin spacing should not be 
greater than about three per inch. 

It is difficult at this distance to 
make an intelligent or worthwhile 
recommendation on the type of 
freezer equipment. For the rather 
wide variety of foods that your 
customer proposes to freeze, it 
seems to us that the so-called 
“blast-freezer” would be most suit- 
able. It occupies a minimum of 
space, freezing is rapid, the ori- 
ginal cost is relatively low, the 
temperature difference between re- 
frigerant and food is comparatively 
small, and they can be defrosted 
by hot gas, water, or electric heat 
as described below. 

Plate type coils arranged in 
shelves are popular, but for this 
application their original cost is 
probably higher than that of the 
blast freezer, and they occupy a 
good deal of space. Defrosting is 
difficult and rather slow, for it is 
done by brushing or scraping the 
plates by hand. 

Simple thermostatic control 
should suffice for the temperatures 
in the storage rooms. The use of 
humidistats does not seem called 
for and would add unnecessary 
complexity to the control system. 


DEFROSTING 


Some means of supplying supple- 
mentary heat for defrosting the 
low-temperature evaporators in 
the storage rooms and freezers 
should be provided. In this country, 
hot-gas and water defrost are the 
most commonly used. 

As a rule, the hot-gas system is 
somewhat more complex than the 
water defrost and must be very 
carefully laid out to be entirely 
successful and to avoid slugging of 
refrigerant back to the compressor, 
especially at the start of the run- 
ning cycle after a defrost cycle. 

If you have an ample supply of 
75° to 80° water, you should 
seriously consider the water de- 
frost method, for it is rather 
simple to install and operate, and 
is quite practical for temperatures 
even below those at which your 
plant will operate. 

Electric defrost, while not as 
generally popular as hot-gas or 
water defrost, is quite successful 
if properly applied. It is also quite 
simple and does not have some of 


the disadvantages of hot-gas de- j 


frost. Electric defrost coils have 
heater elements built into the coils 
so the heat is applied directly. 

It does not seem necessary that 
your plant have an automatic de- 
frost system. Undoubtedly, some 
of the operating personnel can be 
assigned the job of watching the 
evaporators and manually turning 
on the defrost system whenever de- 
frosting is needed. However, elec- 
tric timers are relatively inexpen- 
sive and dependable. 


OIL SEPARATORS 


If the equipment is carefully 
selected, and the piping is properly 
laid out, there is probably no need 
for oil separators. However, oil 
separators tend to correct any 
errors in using the wrong size re- 
frigerant lines, or poor practice in 
running the lines. 

Oil separators are not cure-alls, 
and must themselves be installed 
with care. Nevertheless, you would 
probably be well advised to use 
high-side oil separators on the low 


stage of the two-stage systems on 
the freezer, and on units on the 
storage rooms, particularly if 
“Freon-22” is used. 


Ue! School Enrolls Twice 
As Many as Expected 


CHICAGO—Twice as many stu- 
dents showed up as were expected 
when Utilities Engineering Insti- 
tute here reopened its air condi- 
tioning and refrigeration school re- 
cently after four years of inac- 
tivity in that department. 

On opening night nearly 60 stu- 
dents were jammed into classroom 
and shop facilities designed to 
handle a maximum of 30, necessi- 
tating the formation of two sec- 
tions, meeting on alternate eve- 
nings three times a week, UEI re- 
ported. 

Originally a refrigeration school, 
which has trained thousands of in- 
stallation and servicemen since its 
founding in 1927, the institute has 
specialized in other training 
courses, such as welding and Diesel 
mechanics, during recent years, 
but decided to reactivate the air 
conditioning and_ refrigeration 
course due to a sudden upsurge of 
calls from employers for men in 
this field. 

“It happened so fast,” com- 
mented E. P. Sorensen, president 
of the school, “that we didn’t even 
have time to print a new catalog. 
We can still send copies of the old 
one to anyone interested, but the 
course itself is being drastically 
revised and updated, except in the 
fundamentals, to meet present-day 
requirements, as well as future 
needs. 

“The demand for this training is 
such that we have a special new 
class scheduled for Oct. 25 and 
our home-study training is avail- 
able at all times, naturally. Men 
from all parts of the world take 
this correspondence course and 
then come to Chicago for a few 
weeks of intensive shop training.” 


JUST ASK US! 


Turn to “What’s New” Page for 
useful information on new products. 


rte Mae, 


Stop service calls . . . keep out 
rust and sludge . . . open new 
doors to sales acceptance!—with 
coolers, ice-makers, sell ‘‘Taste- 
Master’’!—checks chlorine, traps 
sediment; promotes service-free 
satisfaction with all water pro- 
cessing appliances. Write— 


MANUFACTURING CO. 


Filtrine ioe we 
“Water Covlers aud Alters for 40 Years” 


OVER 50,000,000 RANCO 


CONTROLS IN USE! 


RANCO controls give dependable, trouble-free service. 
That’s why more than 50,000,000 are now in use 
throughout the world. RANCO controls are designed 
and precision-built by refrigeration specialists to pro- 
vide accurate control for every job. They eliminate 
call-backs and increase your profits. And remember 
this . . . RANCO controls are available for almost 5,000 


replacement installations. 


010-1402 
Low Pressure 


Control 


Cut-In Commercial 


Like all Ranco commercial 
controls, compact and 
sturdily constructed, and 


RANCO 


| oe) CONTROL 


iP 


requirements. 
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Evis Asks) Dismissal of Misrepresentation 
Charges, FTC Has Until Oct. 15 To Oppose 


WASHINGTON, D. C.—Hearing 
Examiner Abner E. Lipscomb of 
the Federal Trade Commission has 
granted FTC counsel supporting 
the complaint until Oct. 15 to file 
a brief opposing the motions of 
Evis Mfg. Co. to dismiss the com- 
plaint in which it is charged with 
misrepresentation of the Evis 
water conditioner, and to strike 
certain of the testimony and ex- 
hibits. 

Counsel for Evis will then have 
10 days in which to file an answer- 
ing brief if he desires so to do. 

In making his motion for dis- 
missal of the complaint, James 
Michael, the Evis attorney, offered 
these arguments: 

1. No damage to a substantial 
portion of the purchasing public 
was shown. No user or purchaser 
appeared before the FTC to com- 
plain that they had been mislead 
by Evis advertising or promotion 
material. There was no testimony 
from users that they had been de- 
frauded or were dissatisfied with 
the results obtained. 

2. The FTC presented no wit- 
nesses who had actually installed 
the Evis water conditioner in the 
prescribed manner or for the rea- 
sons which induce the buying pub- 
lic to purchase. 

3. Not a single test conducted 
by witnesses appearing for the 
FTC was in accordance with recog- 
nized procedure. Each _ witness, 
upon cross examination, admitted 
limitations in their technical quali- 
fications. 

4. After pointing out the short- 
comings of tests performed by FTC 
witnesses, counsel for Evis pro- 
ceeded to assert that “affirmative 
benefits through the use of the 
Evis water conditioner had been 
shown” by use of the very tests 
reported by FTC witnesses. 

5. The FTC charged that the 
Evis water conditioner was not 
made of a_ specially processed 
metal, and witnesses offered spec- 
trographs and photomicrographs 
of the metal in the device. These 
witnesses were said to have ad- 


AIR CONDITIONING 


Dealer contact man wanted by large 
distributor of full line Air Condition- 
ing equipment. The man we want 
must be experienced in our field and 
capable of expanding our established 
dealer organization. 

This is a real opportunity with a per- 
manent and profitable future. Reply 
giving outline of experience, age, 
etc. to BOX A5064, Air Conditioning 
& Refrigeration News. 


mitted that their tests showed 
“Unusual matter not common in 
cast iron’ or “something differ- 
ent.” These unusual and different 
elements were not explained. 

6. One of the chief witnesses for 
the FTC was Dr. James Irvin Hoff- 
man of the Bureau of Standards. 
He had run tests on surface ten- 
sion of Evis-treated water, but ad- 
mitted, under cross-examination, 
that it was not conclusive. Dr. 
Hoffman also said that it was pos- 
sible for crystalline structure of a 
metal to affect water at the inter- 
face. 

7. Dr. Hoffman also ran tests on 
scale removal, and even though the 
Evis water conditioner was not in- 
stalled correctly his photographs 
which were made a part of the ex- 
hibits revealed that in 68 days of 
use with an Evis conditioner, scale 
was removed from a pipe where it 
had been accumulating for 30 
years, while his control pipe using 
untreated water attracted more 
scale to the 30-year accumulation. 

8. Evis claims to reduce the ex- 
pense of heating water where 
boiler scale is a factor and the FTC 
charged that this claim was false, 
yet the FTC did not present one 
bit of evidence dealing with this 
matter. 


Krall Heads McCray-- 


(Concluded from Page 1, Col. 4) 


He has been active in industry 
affairs, having served as an offi- 
cial and director of such industry 
organizations as Commercial Re- 
frigerator Manufacturers Associa- 
tion, Air-Conditioning and Refrig- 
eration Institute, and Refrigera- 
tion Equipment Manufacturers 
Association. 


Automotive Air Conditioning Is 
Topic for Detroit RSES Oct. 14 


DETROIT—The Greater Detroit 
Chapter of the Refrigeration Serv- 
ice Engineers Society will hear a 
discussion of ‘Automotive Air 
Conditioning,” by Mr. Pearsall, en- 
gineer for the Novi Equipment Co., 
when the group holds its first fall 
meeting in the CIO Hall at 20424 
John R. on Thursday, Oct. 14. The 
meeting will start at 8 p.m. 

On the following night the group 
will hold its Fall Harvest Party 
at the Silver Crown Ballroom on 
E. Nine Mile Rd. near Van Dyke. 
Buffet supper, free beer, and 
dancing will be included in the $3 
per person ticket. 


McCrory's new store at Bond & Livingston 


Streets in Brooklyn, N. Y., will have over I'/, 
miles of counters, and restaurant facilities for 


Frick "ECLIPSE" compressors 
have 2,3, 4,60r9 cylinders 
with interchangeable parts. 


some 400 people at a time. 

Complete air conditioning for the L-shaped 
building, which extends an entire block in two 
directions, was installed by Quinn & Feiner, Inc., 
of New York, who selected five Frick "ECLIPSE" 
compressors to carry the cooling load of 350 tons 
of refrigeration. 

Get your copy of Bulletin 100, which tells the 
whole story about "ECLIPSE" refrigerating ma- 
chines; they handle either Freon or ammonia, at 
high or low temperatures. Write . . . 


15 DEPENDABLE REFRIGERATION SINCE 


WAYNESBORO, PENNA. 
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K. McFARLAND 


Cc. W. LA BLANC 


L. V. FINDER 


J. L. SPAFFORD 


REWA Program -- 


(Concluded from Page 1, Col. 5) 
dent of the Universal Match Corp. 
in St. Louis, will speak on “Opera- 
tion Opportunity — Now!”; and 
Charles Burmeister, advertising 
manager for the John S. Swift Co., 
also of St. Louis, will talk on 
“Operation Sell ’Em.” 

In the afternoon, James Emmett, 
Jr., vice president ARI, will dis- 
cuss “Operation Unite.” Only 
speaker scheduled for Thursday is 
Charles W. La Blanc of the Re- 
search Institute of America in 
New York City. His topic will be 
sales training. 

The credit control panel on 
Thursday afternoon will be mod- 
erated by John L. Spafford of the 
Associated Credit Bureaus of 


America. Panelists will include A. | 
E. Fisher of the St. Louis Associa- | 


tion of Credit Men and four refrig- 
eration equipment wholesalers rep- 
resenting various sections of the 
country. 

Other features of the meeting 
include an ARI reception on Thurs- 
day evening followed by the 
REWA past presidents’ dinner and 
a REWA officers’ reception on Fri- 


day evening followed by the an- | 


nual banquet. 


The complete program is as fol- | 


lows: 
TUESDAY, OCT. 19 
9 a.m.—Manufacturers Relations 
Committee Meeting. 
11 a.m.—Finance Committee 
Meeting. 


12:30 p.m.—Board of Directors’ | 


Luncheon, Room No. 6. 

1:30 p.m.—Board of Directors’ 
Meeting, Room No. 6. 

8 p.m. — Meeting — ARI Inter- 


Association Relations Committee, | 


REWA Manufacturers Relations 
Committee. 
WEDNESDAY, OCT. 20 
9 a.m.—Board of Directors’ 
Meeting, Room No. 6. 
12:15 p.m.—Registration, hotel 
lobby. 
1 p.m.—Ladies’ “Open House.” 
2 p.m.—Tours and “What-Have- 
You.” 
All Day—Men’s Golf Tourna- 
ment. ' 
THURSDAY, OCT. 21 
8:30 a.m.—Registration, 
lobby. 
9 a.m.—Annual Business Meet- 
ing, Gold Room. Presiding: Ned- 


hotel 


ford K. Mason, president, REWA. | 
Invocation: Alex H. Holcombe, Jr., | 


REWA director, Region No. 3. 
9:10 a.m.—Reports of Officers 
and Executive Secretary—Election. 
10 a.m.—REWA Program Evalu- 
ation (membership evaluation of 
REWA’s 1954 program and mem- 
bership direction of the continuing 
1955 program). Presiding: Starr 
Hull, executive secretary, REWA. 
11:30 a.m.—Adjourn. 


12:15 p.m.—REWA Luncheon, | 


Ivory Room (wholesalers only). 
1 p.m.—Ladies’ Luncheon, Crys- 
tal Room. 


1:30 p.m.—‘‘100 Question,” Gold | 
Room. Presiding: Otto A. Friemel, 


N. O. Nelson Co., St. Louis. 


2.30 p.m.—Credit Control Panel. | 


Presiding: James Brazier, Refrig- 
eration Supplies, Inc., St. Louis. 
Moderator: John L. Spafford, As- 
sociated Credit Bureaus of Ameri- 


ca, St. Louis. Panelists: A. E. 
Fisher, St. Louis Association of 
Credit Men; William R. Barbeck, 
Barbeck Refrigeration Supply Co., 
Dallas; Joseph W. Cavataio, Illi- 
nois Electric Works, Inc., East St. 
Louis, Ill.; Nevin W. Day, The N. 
W. Day Supply Co., Hartford, 
Conn.; and Jack L. Homan, Allied 
Supply Co., Inc., Dayton. 

3:30 p.m.—Sales Training. Pre- 
siding: S. Nill Mohler, Jr., R. E. 
Thompson Co., St. Louis. Speaker: 
Charles W. La Blanc, The Research 
Institute of America, New York 
City. 

4:30 p.m.—Adjourn. 

5:30 p.m.—Air-Conditioning & 
Refrigeration Institute Reception, 
Crystal Room. (All ARI and 
REWA members and guests are 
guests of ARI at reception). 

8 p.m.—REWA Past Presidents’ 
Dinner, August Busch Room. 


FRIDAY, OCT. 22 

8:30 a.m. — Registration, hotel 
lobby. 

9:30 am.—REWA-ARI Com- 
bined Meeting. Presiding: Nedford 
K. Mason, president, REWA. Wel- 
come: E. L. Tramposh, REWA 
director, Region No. 7. 

9:40 am.—“It’s Everybody’s 
Business.” (The American Busi- 
ness System depicted in techni- 
color). 

10 a.m.—“Operation Opportuni- 
ty—Now!” by Leonard V. Finder, 
vice president, Universal Match 
Corp., St. Louis. 

11 a.m.—“Operation Sell ’Em,” 
by Charles Burmeister, advertising 


manager, John S. Swift Co., St. 
Louis. 

12 noon—Adjourn. 

12:30 p.m.— Luncheon. Presid- 
ing: Jed G. Yeager, Refrigeration 
Equipment Co., Inc., Topeka, Kan. 
Address: “The ‘U’ In Business,” 
Dr. Kenneth McFarland, educa- 
tional consultant, American Truck- 
ing Associations. 

2:30 p.m.—“Operation W3M3,” 
(your opportunity to talk for the 
good of the air conditioning and 


refrigeration industry). Modera- 
tor: Starr Hull, executive secre- 
tary, REWA. 


3:30 p.m.— “Operation Unite,” 
by James Emmett, Jr., vice presi- 
dent, Air-Conditioning & Refrig- 
eration Institute. 

4 p.m.—Adjourn. 

6:30 p.m .— Officers’ Reception, 
Gold Room. (All REWA and ARI 
members and guests attending the 
annual banquet are guests of 
REWA’s officers at reception). 

7:30 p.m.—Annual Banquet. Pre- 
siding: Nedford K. Mason, presi- 
dent REWA. 

Introduction of 
guests. 

Presentation of awards by E. C. 
Marsden, The N. W. Day Supply 
Co., Hartford, Conn. 

Presentation of Golf Tourna- 
ment Awards by William T. Car- 
mody, Sporlan Valve Co., St. Louis. 

Entertainment: Song Leader: S. 
Nill Mohler, Jr., R. E. Thompson 
Co., St. Louis. Pianist: Paul R. 
Larimer, Ansul Chemical Co., 
Marinette, Wis. 


distinguished 


weet 


COOL DRINKING 
WATER UNDER 
_ THE SEA 


There's plenty of it for men 
‘aboard the U.S. Navy’s new 
and re-conditioned submarines. 
Typical is the “Diodon" 
shown above. Aboard this sub, 


a Heat-X cast aluminum water cooler chills ample quantities 
of drinking water to supply officers and crewmen. The unit, 
connected into the ship's refrigeration circuit, has a cooling 
‘capacity of 15 gallons per hour. The cooler is installed in 
_an insulated housing and is equipped with suitable Navy- 


type controls. 


Whatever the special problems of your next liquid chill- 
_ing installation, check with Heat-X-Changer Co. . . . 


heat 


transfer products by heat transfer engineers. 


WRITE FOR FREE ILLUSTRATED BULLETIN ON THIS OR OTHER HEAT-X PRODUCTS. 


_ THE HEAT-X-CHANGER CO., Inc. 
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PATENTS 


Week of May 18 
(Concluded) 


2,678,606. CENTRIFUGAL PUMP OR 
COMPRESSOR. Ralph M. Watson, Bloom- 
field, N. J., assignor to Worthington Corp., 
a corporation of Delaware. 


1, In a multi-stage centrifugal pump or 
the like, a hollow cylindrical outer cas- 
ing, an inner casing including a plurality 
of pumping stages having flow passages 
and impellers, said casing provided with 
communicating inlet and communicating 
discharge outlets, said outer casing bored 
internally to provide finished bores on the 
inner surface thereof disposed on either 
side of said discharge outlets, said inner 
casing having diametral enlargements 
thereon corresponding to said finished 
bores and mounted for sliding contact 
with said bores to form at least one slip 
joint for expansion and contraction of 
said inner casing with respect to said 
outer casing, at least one of said diametral 
enlargements formed on the end of said 
inner casing outwardly of said discharge 
outlets and provided with means thereon 
for connecting said casing, at one end, a 
chamber formed between said casings 
when said casings are disposed to form 
said slip joint, said chamber located be- 
tween said discharge outlets and at least 
one of said slip joints and open to re- 
ceive fluid at discharge pressure from the 
discharge outlet of said inner casing 
whereby said slip joint will be respon- 
sive to pressure and temperature changes 
in said fluid being pumped, said inner 
casing having a second chamber therein at 
its discharge end formed outwardly of 
said diametral enlargement having the 
connecting means thereon, and means 
. formed in said inner casing to establish 
communication between said second cham- 
ber and the inlet openings for said cas- 
ings. 


2,678,735. CIRCULATOR SHELF FOR 
REFRIGERATORS. Neil J. Creedon, Glen 
Palls, N. Y. Original application March 
20, 1947, Serial No. 735,946. 


wee 
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1. A shelf construction for refrigerators 
or storage rooms, guiding objects pushed 
into the refrigerator or storage room in 
one direction and then in the opposite di- 
rection, comprising a cage-like compart- 
ment provided with straight outer walls 
and a partition dividing said compart- 
ment into two adjacent parallel channels 
open at one end, but closed at the other 
end by a semi-circular wall section joining 
the two straight outer walls, said partition 
running from the open end of the compart- 
ment to a point spaced from the semi- 
circular wall, a substantially horizontal 
straight trackway section in the front por- 
tions of each of said adjacent channels 
running towards a circular opening pro- 
vided in the rear of the compartment in 
the bottom of the same, one half of said 


opening being encircled by the semi-cir- 
cular wall, and a substantially horizontal 
circular turntable in said opening with 
supporting rails at a level with the track- 
ways and rotatable around an axle 
mounted in the compartment near the end 
of the partion wall between the said chan- 
nels, said turntable carrying objects 
pushed toward the rear in one channel 
into the adjacent channel by its rotation. 


2,678,810. AIR-FRESHENER EVAPORA- 
TOR. Roy Chandler, Saugatuck, Conn. 


A self-contained air-freshener evapora- 
tor adapted to be positioned in an air 
stream of an air conditioner or ventilat- 
ing unit or system and to be operated 
without connection to other power source, 
said evaporator comprising in combina- 
tion: a flat oblong pan adapted to contain 
a layer of liquid air freshener, a storage 
container for air freshener connected to 
the pan by a constant-level device adapted 
to maintain the layer of liquid air 
freshener at a_ substantially constant 
height in the pan, a horizontal shaft ro- 
tatably mounted over the pan and having 
one end extending beyond the pan, smooth 
circular discs fixedly mounted on the por- 
tion of the shaft over the pan and adapted 
to dip into the liquid in the pan, a cover 
over the pan having slots through which 
the discs project, a wind wheel with 
vanes fixedly attached to the end of the 
shaft extending beyond the pan, said 
wind wheel, discs and shaft constituting 
a rotating unit, a fixed shield screening 
approximately half of the wind wheel on 
one side of the shaft, whereby the air 
stream impinging on the unscreened half 
of the wind wheel causes it and the shaft 
and discs to rotate thus causing the discs 
to carry films of liquid from the pan to 
the space above the slotted cover where 
they are exposed to the air stream, and 
an adjustable hood in the form of a seg- 


ment of a cylinder pivoted near the axis . 


of the shaft and adjustably surrounding 


a portion of the rotating unit exposed to | 


the air stream, whereby the rate of eva- 
poration of air freshener into the air 
stream can be regulated. 


Week of May 25 


2,679,090. METHOD OF MAKING FIL- 
TERS. Richard 8S. Farr, Los Angeles, 
Calif., assignor to Farr Co., Los Angeles, 
Calif., a corporation of California. Ori- 
ginal application Sept. 27, 1946, Serial No. 
699,943, now Patent No. 2,537,217, dated 
Jan. 9, 1951. Divided and this application 
Aug. 30, 1949, Serial No. 113,232. 10 Claims. 


4. The method of making a filter of a 
frame with an access opening, sheets of 
wire screening coated with a binder and 
a rod larger in diameter than the mesh 
of the screening including, 
laminated mass by arranging the sheets 


one against another in layers, arranging | 


the mass in the frame, and then introduc- 
ing the rod into the mass by rapidly 
rotating the rod and advancing the rapidly 
rotating rod into the mass through the 


access openings to spread adjacent wires | 


of each layer of screening and to gen- 
erate heat to soften the binder so that the 
rod becomes anchored to each sheet when 
said heat is dissipated. 


2,679,141. DEFROSTING REFRIGERAT- 
ING APPARATUS. Lawrence A. Philipp, 
Detroit, Mich., assignor to Nash-Kelvinator 
Corp., Detroit, Mich. 

9. In refrigeration apparatus, a refrig- 
erant evaporator, a refrigerant condens- 
ing element, a relatively small flow ca- 
pacity refrigerant supply conduit nor- 
mally delivering liquid refrigerant from 
said condensing element to said evapora- 
tor, a refrigerant return conduit leading 
from an outlet of the evaporator to said 
condensing element, a normally open 
electrically operated valve operable when 
energized to decrease flow through said 
refrigerant return conduit, a _ relatively 
large flow capacity refrigerant deliver- 
ing conduit connecting said condensing 
element and said evaporator for deliver- 
ing gaseous refrigerant to said evaporator 
to condense and defrost said evaporator, 
a normally closed electrically operated 


valve operable when energized to increase 
flow through said relatively 
a thermostatic 


large flow 


capacity conduit, switch 


manually operable to energize said valves, 
a resistance heater influencing and hold- 
ing said thermostatic switch closed, a ther- 
mostat responsive to the temperature of 
said evaporator controlling said heater, 
and a by-pass connecting the evaporator 
below the return conduit outlet to the 
condensing element on the other side of 
the normally open valve from said outlet 
and having a loop portion above said 
outlet. 


2,679,142. REHEAT CONTROL AR- 
RANGEMENT FOR AIR CONDITIONING 
SYSTEMS. William L. McGrath, Syracuse, 
N. Y., assignor to Carrier Corp., Syracuse, 
N. Y. 


1. In apparatus for conditioning air the 
combination of a heat evchanger for plac- 
ing cooling fluid in heat exchange rela- 
tion with air to be conditioned, means for 
passing air to be conditioned through the 
heat exchanger, means for supplying cool- 
ing fluid to the heat exchanger, means for 
supplying heating fluid to a portion of the 
heat exchanger, a first control member for 
controlling supply of cooling fluid to the 
heat exchanger, a second control mem- 
ber for controlling supply of heating fluid 
to a portion of the heat exchanger, regu- 
lating means for actuating the control 
members in accordance with conditions of 
temperature and humidity of the air being 
conditioned, said regulating means being 
so constructed and arranged that, when 
the temperature of the air being condi- 


tioned is high, the regulating means is 
in a first position and the first control 
member permits supply of cooling fluid 
to the heat exchanger while, when the 
temperature of the air being conditioned 
is low and the humidity of the air being 
conditioned is high, the regulating means 
is in a second position to move the first 
control member to a closed position dis- 
continuing the supply of cooling fluid to 
the portion of the heat exchanger and to 
move the second control member to a first 
position permitting supply of heating 
fluid to that portion of the heat exchanger, 
said regulating means comprising a two- 
position thermostat responsive to two 
pre-determined temperature conditions of 
air being conditioned and a two-positioned 
humidistat responsive to two pre-deter- 
mined humidity conditions of air being 
conditioned, the thermostat and the hu- 
midistat being so connected to each other 
and the control members that cooling fluid 
is supplied to the heat exchanger when 
the thermostat is in a first position re- 
gardless of the position of the humidistat 
while, when the thermostat is in a second 
position, heating fluid is supplied to a 
portion of the heat exchanger when the 
humidistat is in a first position. 


2,679,143. BOTTLED BEVERAGE COOL- 
ER. Knud J. Helsing, Longmeadow, Mass., 
assignor to Westinghouse Electric Corp., 
East Pittsburgh, Pa. 


1. In a cooler for bottled beverages, the 
combination of an _ insulated’ cabinet 
structure comprising top, bottom, back 
and side walls and defining a cooling 
chamber having an opening in the front 
there, a first insulated door for closing 
said opening, said first door having an 
opening therein providing access to said 
chamber, a second door for closing the 
opening in said first door, a plurality of 
vertically spaced inclined shelves disposed 
within said chamber, the inclination of 


said shelves being such as to cause bottled 
beverages placed thereon to roll to a por- 
tion of the shelves behind the access open- 
ing in said first door, said shelves being 
intermediate and spaced from the first 
door and rear wall of said cabinet struc- 
ture to provide a pair of air passages in 
said chamber, a cooling unit disposed 
within said chamber, means for circulating 
air over said cooling unit, through one 
of said pair of passages, over the bottled 
beverages on said shelves, through the 
other of said pair of passages and back 
to said cooling unit, and a deflector posi- 
tioned within said one air passage and 
arranged to direct at least a portion of 
the air passing over said cooling unit to 
a region of the chamber behind said ac- 
cess opening. 


2,679,144. DRAIN PAN ARRANGEMENT. 
Charles S. Grimshaw, Erie, Pa., and 
George W. Riddle, Chattanooga, Tenn. 


oe 


1. In a refrigerator, defrost moisture 
disposing means comprising; a heated first 
receptacle, and a second receptacle rest- 
ing removably in said first receptacle, said 
second receptacle having a _ substantial 
area of its bottom wall in heat conduct- 
ing engagement with the bottom wall of 
said first receptacle, said second recep- 
tacle receiving defrost moisture for eva- 
poration, said second receptacle being of 
sufficient capacity to accommodate only 
the defrost moisture resulting from or- 
dinary frosting in said refrigerator, said 
first receptacle receiving the overflow de- 
frost moisture when extraordinary frost- 
ing in said refrigerator results in said 
defrost moisture exceeding the capacity 
of said second receptacle, said overflow 
defrost moisture displacing air between 
the bottom wall of said first receptacle 
and the bottom wall of said second re- 
ceptacle for increasing the thermal con- 
ductivity therebetween whereby evapora- 
tion of moisture in said second receptacle 
is accelerated. 


(Continued on next page) 
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PATENTS 


(Continued) 


2,679,146. VACUUM COOLER AND AIR 
CONDITIONER. Nickolas J. Patts, Truth 
or Consequences, N. Mex. 


1. In an air conditioner and cooler, the 
combination which comprises an enclosed 
inner housing, a continuous wire screen 
extended around the interior of the inner 
housing and spaced from the wall thereof, 
fibrous filling material interposed between 
the wire screen and housing, a spray 
nozzle positioned to spray fluid upon the 
fibrous material in the inner housing, an 
outer housing surrounding the inner hous- 
ing and spaced therefrom, said outer hous- 
ing having a plurality of spaced perfora- 
tions therein, a fluid supply connection 
extended from the spray nozzle through 
the inner and outer housings, a vacuum 
pump positioned on the outer housing and 
having a suction connection extended into 
the interior of the inner housing, and a 
blower positioned in an opening of the 
outer housing. 


2,679,259. DIFFERENTIAL FLUID 
PRESSURE REESPONSIVE BELLOWS 
TYPE VALVE. Max Haeberlein, Maple- 
assignor to Worthington 
N. J. 


1. In a valve for fluid pressure systems 
responsive to differential pressures there- 
in, a body member having an inner cham- 
ber, an expansible chamber disposed in 
said inner chamber, a support member 
attached to the upper end of said expan- 
sible chamber and engaging the upper 
portion of said body member, an upper 
head in fluid tight engagement with said 
support member, an upper chamber formed 
by said upper head and said support 
member communicating with said expan- 
sible chamber, inlet means to allow flow 
of pressure fluid to said upper chamber 
and said expansible chamber, a _ piston 
disc member connected to the lower por- 
tion of said expansible chamber being 
constructed and arranged to slide along 
the surface of said inner chamber and 
being responsive to pressure changes in 
the fluid in said chambers, an elongated 
valve stem in the axial line of said body 
member and extending upwardly through 
said expansible chamber into said upper 
chamber and fixedly connected to said 
piston member, a valve head connected 
to said piston disc member forming part 


STATEMENT REQUIRED BY THE ACT OF 

AUGUST 24, 1912, AS AMENDED BY THE ACTS 

OF MARCH 3, 1933, AND JULY 2, 1946 (Title 39, 
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of said valve stem and movable with said 
piston member and extending downwardly 
into said inner chamber, a lower head in 
fluidtight engagement with the lower 
portion of said body member, an upwardly 
extending projection formed on_ said 
lower head, a valve port in said projec- 
tion in the axial line of said valve head 
and closed thereby when the piston mem- 
ber moves downwardly, second inlet 
means communicating with said valve port 
to allow pressure fluid to act through 
said valve port to unseat said valve head, 
exit means in said inner chamber for ex- 
hausting fluid passing through said valve 
port when said valve head is unseated, 
said valve port being of such size that 
the area thereof is many times smaller 
than the area of the piston disc mem- 
ber, said valve head maintaining said valve 
port closed when the pressure in the ex- 
pansible chamber exceeds that in said 
valve port by a predetermined amount and 
opening said valve port when the differ- 
ential between said pressures drops below 
said predetermined amount. 


2,679,260. LIQUID CONTROL. Richard 
B. Esselman, Manhattan Beach, Calif., as- 
signor to Farr Co., Los Angeles, Calif., a 
corporation of California. 


1. In combination with a liquid supply 
line and a tank having a drain opening, 
a drain valve controlling the opening, a 
supply valve controlling the supply line, 
and a single control means including a 
first electrical actuating means adapted 
to operate the drain valve, a second elec- 
trical actuating means adapted to operate 
the supply valve, a switch controlling said 
first actuating means, a timer controlling 
only said switch, a switch controlling said 
second actuating means, and a float con- 
trolling only the last mentioned switch. 


2,679,261. PRESSURE RESPONSIVE 
VALVE. Herbert C. Otis, Dallas, Tex. 


1. A pressure responsive valve compris- 
ing a valve body with a passage there- 
through; a valve seat disposed trans- 
versely of the passage; a valve member 
within the passage upstream of the seat 
and cooperable with the seat to control 
the passage; means downstream of the 
seat, including a pressure’ responsive 
member, providing a pressure chamber 
within the body and encircling the pas- 
sage; an actuating connection between the 
pressure responsive member and the valve 
member, said connection providing in part 
the passage through the valve body, the 
arrangement being such that the pressure 
within the chamber acts against the pres- 
sure responsive member to urge it in a 


direction to open the valve member and - 


the pressure of the fluid controlled acts 
against the pressure responsive member to 
urge it in the opposite direction when 
the valve member is in open position; a 
bleed opening communicating between 
the chamber and passage when the valve 
member is in open position; a vent port 
of large capacity relative to the bleed; 
a pilot valve controlling the vent port 
and adapted to open the port upon occur- 
rence of a predetermined pressure within 
the chamber. 


(To Be Continued) 


PROCUREMENT 


various indicated U 


this Synopsis. 


INFORMATION 


The following is a list of proposed procurements issued by the 

: i - 5S. Government »rocurement offices. 
list is compiled and made available daily on a free pick-up basis. 
Prospective bidders may obtain complete bid sets by a request 
to the purchasing officer under which the purchase is listed in 
Be sure to identify completely the bid invitation 
you wish by including in your request the item description, the 
invitation number or reference number and the opening date. 


This Massachusetts 


Officer in Charge, 
California 


right hand, in accordance 
with drawing S53J1082. 
Quartermaster Research and Development Command, Natick, 


Refrigerated warehouse. 1 
Navy Purchasing Office, 
Lot one altitude tempera- 


ture test chamber similar 
and equal to Tenney Engi- 


55-16 


55-3-B 25 Oct 54 
Los Angeles, 


(IF B-123- 19 Oct 54 


73-55) 


1 ea. 


neering, Inc. Model 18STR85200. 


DEPARTMENT OF DEFENSE 


It is not necessary to refer solely to the issuing office for 
additional data on a bid invitation issued by any of the follow- 
Army Ordnance Offices: Ordnance Tank Automotive 
Center; Detroit Arsenal; Frankford Arsenal; Picatinny Arsenal: 
Ordnance Ammunition Center, 
i eld Armory 


ing U. S. 


Raritan Arsenal; 
Rock Island Arsenal; Springfi 


your nearest Department of 


; Watertown Arsenal: 
and Watervliet Arsenal. Complete information on any purchase 
listed by any of those offices alone can be obtained from the 
Ordnance District Office nearest you. Its address is on file in 
Commerce Field 


Description 


Jolict, Ill: w.W., Wackineten, 


Shaking machines 
Centrifuges 


Office. Do not » freeze electric 


ask an Ordnance District Office for information on a purchase “refrige rator 
unless it is listed by one of the above-named offices. 


ity tations for Bids numbers will be followed by the letter 


Requests for proposals or quotations will be indicated in 


this column Ls the letter “Q” or, 
will be followed by the letter “Q."’ 
Description Quantity 
Office of the Division Engineer 
Commonwealth Ave., Boston 15, Mass. 
Construction of com- Job 

missary and cold 

storage warehouse 

at Hanscom Air Force 

Base, Bedford, Mass. 

ENG-19-016-55-3. 


Sacramento Dist. Corps of Engineers, Sacramento, Calif. 
ENG-04- 
167-55-13 


Cold storage warehouse Job 
paving and utilities, 
Mather AFB near Sacra- 
mento, Calif. 


General Stores Supply Office, 700 Robbins Ave., Philadelphia 
155-357- 
55-B 


11, Pennsylvania 

Adapter refrigerant drum 
straight pipe to tube com- 
mercial brass forged with 
gasket mil spec mil F 
15049 (ships) amend 11. 


400 ea. 


Contracting Officer, Local Purchase Branch WCUR-1, WADC, 


Wright-Patterson Air Force Base, Ohio 


Flexure, steel fan blade, left 36 ea. IFB-33-616- 22 Oct 54 Cold storage and meat cuttin 
hand, in accordance with 55-16 
drawing 082. 

Flexure, steel fan blade, 36 ea. IFB-33-616- 22 Oct 54 Ark. 


f numbered, the number 
Invitation 
No. 
New England Division, 857 
193,000 


Description 


Calumet Construc- 
tion Corp., 50 
Calumet St., 
Boston, Mass. 


Denver, Colorado. 


20 Oct 54 Description 


Virgin 
Air conditionin 
contained pac 


21 Oct 54 dow type. 


Refrigerated centrifuge 1 
1 


unit self 
e ty 
Air conditioning units win- 


FOREIGN OPERATIONS ADMINISTRATION 


Invitation 


Quantity Opening 
No, Date 


Government of Seite, Soages Mission, 2536 Massachusetts Ave., 


B-1-C-192-196 26 Oct 54 
1 ” ” 
1 e ” 


GENERAL SERVICES ADMINISTRATION 


Quantit Reference App. Bid 
» No. "Date 


Business Service Center, General Services Administration, Region 
Opening Bldg. » Denver Federal Center, 
te Fan plenum and duct 
acoustical insulation, NO. 288) 
Denver Federal Center, 
Building 25, Unit 3, 


Colorado 
Job (PROJECT 18 Oct 54 


Denver, 


NATIONAL ADVISORY COMMITTEE 
FOR AERONAUTICS 


ti Ref 5 
onan Seaiaiie: sopte 


Rottonsl Advisory Committee for Aeronautics, Langley Field, 


L-7106 15 Oct 54 
L-7106 15 Oct 54 


1 ea. 
23 ea. 


CONTRACTS AWARDED THROUGH OCT. 4 


Corps of Engineers, 


U. S. Army, Little Rock District, 300 


Broadway, Little, Rock, Arkansas 


Base, Little Rock, Ark. Inv. No. ENG-03-050- 


plant, Little Rock Air Force 
55-8), Job, $168,- 


825.—Branton & Hayes Co., 1902 Lincoln Ave., Little Rock, 


Bach, Fooshee Win New 
Norge Production Posts 


CHICAGO—Norge Div. of Borg- 
Warner Corp. has appointed W. F. 
Bach manager of production plan- 
ning and W. N. Fooshee manager 
of manufacturing costs, Virgil C. 
Rice, vice president of manufactur- 
ing, announced recently. 

Both positions are new. Bach 
will coordinate production sched- 
ules with sales department activi- 
ties. Fooshee will coordinate manu- 
facturing cost activities between 
plant managers and the sales and 
accounting departments. 

Both men were formerly asso- 
ciated with Norge, Bach from 1931 
to 1940 in various plant positions, 
and Fooshee from 1938 to 1944. 

Bach was formerly production 
manager with Bendix Home Ap- 
pliances, Inc. for six years. Previous 
to that he was with Perfection 
Steel Body Co., Galion, Ohio, and 
Universal Cooler Co. 

Fooshee was Newark, N. J. plant 
manager for Ronson Art Metal 
Works, Inc. for the last year, and 
was Clyde, Ohio plant manager for 
Bendix Home Appliances from 1944 
to 1953. 


Fort Lauderdale, Fla. 
Firm Granted Charter 


FORT LAUDERDALE, Fla. — 
Automatic Heating & Air Condi- 
tioning, Inc., has been granted 
charter of incorporation to deal 
in cooling and heating apparatus, 
listing 100 shares of $5 par value 
stock. 


Incorporators: W. B. Lati- 
mer, Robert Pyne, and Charles 
Tolton. 


Gets Contract To Condition 
Ten New Nashville Homes 


NASHVILLE, Tenn.—Air Con- 
ditioning Sales Service, headed by 
Earl Travis, has signed a contract 
for air conditioning 10 new homes 
in the Bellshire Estates off Dicker- 
son Rd., for Sanders & McGhee. 

“We believe it will be difficult to 
sell a new home without air condi- 
tioning in five years or less.” 


others. 


Refrigeration 
Fundamentals 


Newest Master Service Manual 


Latest vital information for every beginner in refrigera- 
tion. Gives the expert a handy, 
important facts. Seventy-eight illustrations, 17 tables in 
this 112-page book give you the facts quickly and easily. 


Chapters on Theory, Principles, Properties of 

Refrigerants, Refrigerant Cylinders, and many 

Indexed for easy reference. 

10-DAY TRIAL—BE SATISFIED OR 
YOUR MONEY BACK 


ocket-size reference on 


Only $750 


do not appear upon the books of the as 
trustees, hold stock and securities in a capacity other 
than that of a bona fide owner. 

5. The average number of copies of each issue of 
this publication sold or distributed, through the mails 
or otherwise, to paid subscribers during the 12 
months preceding the date shown above was: (This 
information is required from daily, weekly, semi- 
weekly, and triweekly newspapers only.) 

19,498. 

Edward L. Henderson, 
General Manager 


450 W. Fort Street 
Detroit 26, Michigan 


I will pay $1.50. 


Business News Publishing Company 
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CLASSIFIED ADVERTISING 


RATES for “Positions Wanted” $7.50 
per insertion. Limit 50 words. 15¢ per 
word over 50. 

RATES for all other classifications $10.00 
per insertion. Limit 50 words. 20¢ per 
word over 50. 

ADVERTISEMENTS set in usual classi- 
fled style. Box addresses count as five 
words, other address by actual word 
count. Please send payment with order. 


POSITIONS WANTED 


MANUFACTURER'S DISTRICT or divi- 
sional sales manager with diversified ex- 
perience in the field of packaged and 
room air conditioners. Experience in- 
cludes: 1. Qualifying and establishing new 
distribution; 2. Training and developing 
distributor and dealer personnel. Engi- 
neering degree. Seeks opportunity which 
offers a challenge with incentive. BOX 
A5058, Air Conditioning & Refrigeration 
News. 


MANUFACTURER’S REPRESENTATIVE 
& engineer. St. Louis, Mo. regional rep- 
resentative air conditioning manufacturer, 
covering central states. Want additional 
line. Experience in wholesale, dealer and 
contractor sales, layout, design, installa- 
tion, supervision, air conditioning, heating, 
ventilation, refrigeration and power pip- 
ing. Outstanding representation for some 
manufacturer. BOX A5066, Air Condition- 
ing & Refrigeration News. 


POSITIONS AVAILABLE 


PLANT SUPERINTENDENT for leading 
producer of low temperature and high 
temperature commercial refrigeration 
equipment. Prefer man who has had ex- 
perience in all phases of refrigeration 
and with ability to take complete charge 
of manufacturing at Massachusetts plant. 
Excellent opportunity for right man with 
salary in accordance with experience and 
ability. Write ACE CABINET CORP., 
1457 Broadway, New York, New York. 


MANUFACTURER'S REPRESENTA- 
TIVES wanted to introduce the Chillette, 
a proven line of self-refrigerated counter 
top merchandisers to tavern and restau- 
rant equipment dealers, fountain syrup 
manufacturers, ice cream companies on 
an exclusive territory basis. A top com- 
mission line to agents now calling on the 
trade. Give full details on _ territory 
covered and present lines. Write 
DU-DONNE MANUFACTURING COM- 
PANY, 71 S. 20th Street, Pittsburgh 3, 
Pennsylvania. 


WANTED—MANUFACTURERS’ represen- 
tatives for line of highly efficient and long 
established ammonia and Freon condens- 
ers. Line includes both shell and tube and 
new) very highly efficient line of small 
evaporative condensers. Write BOX A5065, 
Air Conditioning & Refrigeration News. 


PROJECT ENGINEER for the develop- 
ment of air conditioning equipment. Must 
be a graduate engineer, experienced in 
the design and development of hermeti- 
cally sealed refrigerating circuits and heat 
transfer surfaces. Excellent position with 
well known manufacturer. Location Mid- 
west. Send complete resume of education, 
experience and salary requirements to 
BOX A5067, Air Conditioning & Refrig- 
eration News. 


EQUIPMENT FOR SALE 


FOR SALE: Brand New Popular. Brand 
Supermatic -Hermetic Domes- % H.P. 
$40.00—% H.P. $42.50—1 H.P. $45.00. Com- 
plete with relay and capacitors. Model R 
5 and 7% H.P. Compressors $115.00. De- 
tails supplied on request. Send for refrig- 
eration parts and supplies catalog listing 
many other sensational values. WALTER 
W. STARR REFRIGERATION, 2833 Lin- 
coln Ave. Chicago 13, Tilinois. 


COMBINATION FREEZER and refrigera- 
tor with stainless steel top—36” H—24” W 
—24” D 5 cu. ft. refrigerator—2% cu. ft. 
Freezer—Tecumseh sealed units—ideal for 
small space. Original cost $329.95. Will sac- 
rifice $135.00 in lots of three, or $145.00 
single. STRAUSS DISTRIBUTING COM- 
PANY, 1421 N.W. 7th Avenue, Miami, Flo- 
rida. Phone 82-4558. 


FOR SALE: One G.E. 3 H.P. motor, 220 
volts, single phase, slightly used. Price 
$110.00 f.0.b. Miami, Florida. THERMO 
COOL, INC., 1222 Normandy Drive, Miami 
Beach, Florida. UN. 6-0547. 


BUSINESS OPPORTUNITIES 


COMMERCIAL REFRIGERATION and 
air conditioning business for sale. Largest 
of its type in city of over 100,000 popula- 
tion. Exclusive Frigidaire, C. V. Hill fran- 
chises. A highly profitable operation. 
Modern showroom, offices and warehouse 
can be bought or leased. Large service 
department. Owner retiring. BOX A5056, 
Air Conditioning & Refrigeration News. 


AIR CONDITIONING sales and service 
business grossing $100,000 yearly. Owner 
needs his time in manufacture of new 
product. Business well established, well 
known and well endorsed. Most progres- 
sive city in Kansas. Top brands of mer- 
chandise. Will sacrifice $10,000 slightly 
over inventory. BOX A5067, Air Condition- 
ing & Refrigeration News. 


MISCELLANEOUS 


“SEALED UNIT Rebuilding-Basic Tools & 
Methods’’—an instructive copyrighted 
manual giving complete details on eco- 
nomically equipping your shop to handle 
hermetic rebuilding. Exclusive trade 
secrets unavailable elsewhere. Mail post- 
card for descriptive folder. H. W. 
CUSTER, P. O. Box 98, Center Line, 
Michigan. 
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AIR CONDITIONING & REFRIGERATION NEWS, OCTOBER 11, 1954 


Room Air Conditioner Carry-Over- - 


(Concluded from Page 1, Col. 3) 
greater than the 1953 total of 
1,075,000 units. 

“Although hot weather came 
late in most parts of the country 
and not at all to others, many fac- 
tors were operating to offset this. 
Advertising and promotion, both 
nationally and locally, were used 
extensively for the first time. Deal- 
ers in general were better informed 
and better equipped to handle this 
product. 

“Further, the room air condi- 
tioner is a multiple installation ap- 
pliance. Many of those buyers who 
tried one in the bedroom last year 
were customers this year for in- 
stallation in the kitchen, second 
bedroom, living room, or elsewhere 
in the house. Motels, hotels, and 
office buildings are buying room 
air conditioners at a pace greater 
than ever before. 

“In certain areas, such as St. 
Louis, when the hot weather came, 
it arrived with a vengeance. Tem- 
peratures over 100° F. were 
recorded for several weeks in a 
row and room air conditioners 
sold at a fast pace. Price cutting 
in many areas moved units. 

“Our estimate of retail sales for 
1954 is 1,250,000 units. This, com- 
pared to production of 1,650,000 
units, indicates a carry-over of 
400,000 units. 


MANUFACTURERS 
INVENTORIES CHECKED 


“To approach the problem an- 
other way, we have checked manu- 
facturers’ inventories to determine 
what carry-over stock they re- 
port. By adding about 10% over 
and above the figures reported we 
have allowed for possible addi- 
tional inventory at the dealer 
level. 

“In those cases where a manu- 
facturer’s inventory figure was not 
available, we have’ estimated 
carry-over was high as 25%. The 
estimated carry-over figure deter- 
mined by this method should there- 
fore be the high limit rather than 
under estimated. 


METHODS SHOW 
SUBSTANTIALLY 
SAME RESULTS 


“Our conclusion using this meth- 
od showed a maximum carry-over 
of 350,000, which compares favor- 
ably with the 400,000 carry-over 
obtained by estimating retail sales. 

“To sum up, in our opinion, the 
industry has produced about 1,650,- 
000 units for the 1954 market. 
Analysis by two methods indicates 
a carry-over to 1955 of from 350,- 
000 to 400,000 units. 

“This figure is certainly no- 


—@ 


where near the 800,000 to 900,000 
predicted some time ago, and if 
anything will tend to be high. 

“We feel that the major reason 
for this difference is the practice 
of comparing calendar year retail 
sales against calendar year pro- 
duction, rather than the production 
year from September to August. 
In an industry growing as fast as 
air condition, comparison which 
does not take into account the 
producing season can _ contain 
cumulative errors which will throw 
off the carry-over figure consider- 
ably.” 


Fedders Fourth-Quarter 
Loss Drops Fiscal 54 
Well Below Last Year 


NEW YORK CITY—A substan- 
tial fourth-quarter loss dropped net 
income of Fedders-Quigan Corp. 
for its fiscal year ended Aug. 31 
well below that in the preceding 
12-month period, Salvatore Gior- 
dano, president, has told stock- 
holders. 

At the same time, Giordano dis- 
closed that the company plans to 
broaden its air conditioner line 
with the introduction of several 
new custom-built models. Fedders’ 
1955 line will also include im- 
proved reverse-cycle units with 
automatic defrosting, he said. 

Net income for the fiscal year is 
estimated at approximately $1,100,- 
000, which would be equal to about 
60 cents a share on the outstand- 
ing common stock. This would 
compare with a net profit of 
$1,899,461 or $1.20 a share in ’53. 

The company received more or- 
ders and shipped more room cool- 
ers in the first nine months than 
in any previous comparable period, 
Giordano said. However, he stated, 
cool weather in the June-August 
period adversely affected fourth- 
quarter operations. 

“The year’s earnings were ad- 
versely affected by a substantial 
fourth-quarter loss which arose 
out of this situation,” he said. 

An under-the-window model is 
one of the new custom-built air 
conditioners which Fedders will in- 
troduce as additions to its stand- 
ard line, according to Giordano. 

This model is less than half as 
wide as currently available units 
and requires no more space than 
a radiator. 

It was also reported that signi- 
ficant improvements have been 
made in the company’s automatic 
reverse-cycle units. 

Units now available in the in- 
dustry have been limited in useful- 
ness because the coils have tended 
to frost and make the units inop- 
erative when outside temperatures 
fall below 40° F. accompanied by 
high humidity, it was said. 

However, Fedders has now de- 
veloped a method for automatic 
defrosting. As a result, Giordano 
said, Fedders reverse-cycle units 
that will be included in the 1955 
line will heat a room efficiently at 
considerably lower outside temper- 
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Kelvinator Strike 
Settlement Reached 


DETROIT—Edward L. Cushman, 
director of industrial relations, 
American Motors Corp., and 
Matthew Smith, national secretary, 
Mechanics Educational Society of 
America, announced settlement 
on Oct. 6 of the 65-day dispute at 
the Kelvinator Plant here. 

Settlement was reached on the 
basis of a proposal by E. Marvin 
Sconyers, Federal Mediation and 
Conciliation Service and Walter 
Mehler, Michigan Labor Mediation 
Board. 

The strike began Aug. 2, follow- 
ing the announcement by Ameri- 
can Motors of its decision to trans- 
fer ice cream cabinet, home freezer, 
and beverage cooler production to 
Kelvinator’s Grand Rapids plant. 

The plant was to reopen Mon- 
day, Oct. 11, with the calling back 
of approximately 200-250 mainte- 
nance, tool room, and other non- 
productive employes. 

The settlement recognizes the 
right of the company to deter- 
mine location of its production and 
provides for prior discussion with 
the union of similar moves if made 
in the future. 

The settlement also provides for 
a non-strike pledge by the union 
under any circumstances until at 
least 15 days after the grievance 
procedure has been exhausted, dur- 
ing which time either side may 
call on government mediators. 


York Forms 3 Separate Divisions -- 


(Concluded from Page 1, Col. 2) 
gineering, manufacturing, finan- 
cial and industrial relations, and 
for the net profits resulting. 

In the new plan, the division 
heads will be responsible for the 
profits of their operations, and the 
president will be responsible to 
the directors for the combined re- 
sults of these operations. 

“York Corp.’s business has 
grown to $90 million annual sales, 
six times the volume in 1928,” it 
was pointed out. “Hundreds of new 
products, for new markets, intro- 
duced during this period, have 
made operations under the old 
functional plan very complex and 
unwieldy. 

“Also, the markets and methods 
of distribution have gravitated 
into several distinctly different 
patterns and both engineering and 
manufacturing processes have fol- 
lowed the same trend. These na- 
tural trends made divisionalization 
simple and clean cut.” 

The Industrial Div. is responsi- 
ble for sales engineering, manufac- 
turing, accounting, and procure- 
ment at headquarters and for 
direct contract sales to consumers 
in the field through the district 
industrial organization. 

It will design, produce, and mar- 
ket the technically engineered 
products and systems for central 
station air conditioning and refrig- 


supplies, repairs, and maintenance 
service. 

The Commercial Div. is responsi- 
ble for the same general functions 
as the Industrial Div., except that 
it will market products through 
distributors and dealers in the 
field, utilizing the district com- 
mercial organization for this pur- 
pose. 

It will design and produce pre- 
engineered unitary or packaged 
products, which its distributor- 
dealer organizations will re-sell 
and install as units or in central 
station systems within the limits 
of their franchise. 

The International Div. is re- 
sponsible for all overseas sales and 
profits therefrom. Products and 
systems marketed by this division 
will be supplied from the Indus- 
trial and Commercial Div. plants 
in York, and the plants of the com- 
pany’s subsidiary which is located 
in England. 

The president’s staff, which 
under his direction will collaborate 
with, assist, and advise the divi- 
sions, includes M. G. Munce, vice 
president in charge of marketing 
services; J. M. L. Joslin, vice 
president in charge of industrial 
relations; M. F. Dick, general at- 
torney; R. F. Lauer, vice president 
in charge of engineering and re- 
search; W. F. Lynne, secretary 
and treasurer; and D. M. Magor, 
vice president and controller. 


eration with their contingent of 


A comb—Wolverine Trufin*—both one piece. 


Gain positive heat transfer through Trufin's 


INTEGRAL 


atures than previously possible integral construction. Pack more surface area 


while still performing their cooling 
and air conditioning functions. 


in less space. Write for the Trufin data sheet. 
| It tells all. WOLVERINE TUBE, 1413 Central 
Avenue, Detroit 9, Michigan. 


Stump Quits CBS Post 
To Join Display Sales 


Wolverine Trufin is available in Canada through 
the Unifin Tube Company, London, Ontario. 


CINCINNATI — Display Sales 
here, manufacturer and designer of 
exhibits, convention and floor dis- 
plays, and point-of-sale promo- 
tional pieces, has announced the 
appointment of Hugh J. Stump as 
sales representative. 

Stump will make his headquar- 
ters in Dayton and contact adver- 
tisers in Chicago, Dayton, Colum- 
bus, Middletown, and Springfield, - 
Ohio, and Fort Wayne, South Bend, 
Muncie, Richmond, and other Indi- Ceianeiitinai te we deinen eae 
ana cities. Stump resigned as ac- 7 iz 
count executive in the Chicago 
office of Columbia Broadcasting 
System, Inc. to join Display Sales. 


Quality speaks a language every- 
body understands. Wholesalers, 
dealers, and users alike know that 
Larkin means quality —of work- 
manship, materials and performance. 
» 
Manufacturers of the original Cross-Fin Coil 
 Humi-Temp Units ¢ Frost-O-Trol Hot Gas 
Defroster * Evaporative Condensers * Cooling 
Towers « Air Conditioning Units and Coils 
© Direct Expansion Water Coolers ¢ Heat 
Exchangers © Disseminator Pans. 


WOLVERINE TUBE 


j 
| w | DIVISION OF CALUMET @ HECLA, INC. 
Vl thacturers } Su at 2 Ta 
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WATCHDOG OF THE NATION'S FOOD SUPPLY 
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MICHIGAN, AND DECATUR, ALABAMA. SALES OFFICES IN PRINCIPAL CITIES 


EXPORT DEPARTMENT, 13 EAST 40TH STREET, NEW YORK 16, N.Y. 


PLANTS IN DETROIT, 
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